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ABSTRACT

The purpose of this study was to discover the 
clothing values of mothers of Head Start and private 
nursery children in Tucson, Arizona.

Data were obtained through the use of an interview 
schedule. The population was composed of 142 Head Start 
and 66 private nursery mothers who had children enrolled in 
Tucson District Number One Head Start program or in private 
nurseries located in the city. The interviews were con
ducted in the homes of the respondents during 1968 and 1969.

The clothing values were those devised by Lapitsky 
and included the aesthetic, economic, political, social I 
and social II values. The null hypotheses tested in this 
study concerned the value selection of Head Start and private 
nursery mothers in relationship to age, education, and 
employment of the mother, and the number of children in the 
household. Of the five null hypotheses, only the hypothesis 
concerning the political value was rejected in its entirety. 
There is a significant relationship between the political 
value selection of Head Start and private nursery mothers 
and the chosen variables.

Rank ordering of values showed that there was a 
difference between mothers in their value preference. All
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mothers considered the economic value of most importance 
and the social I value least important. Private nursery 
mothers chose the aesthetic value second and the social II 
value third in preference. Head Start mothers, however, 
reversed this order of preference for these two values.
The political value was chosen fourth in importance by both 
groups of mothers.



INTRODUCTION

The function of clothing is both physiological and 
psychological. Adults express their values, attitudes and 
some 'indication of the socio-economic class to which they 
belong by the clothing they wear. They make decisions 
about their own clothing but children wear the type of cloth
ing adults select for them. Physical protection is one re
quirement of children’s clothing, however, clothing makes a 
psychological contribution to the welfare of the child, if 
this aspect is a consideration in selection and use.

The responsibility of adults is to provide a child 
with clothing. In fulfilling this responsibility they are 
guided by such factors as the norms of their associates, 
advertising, availability at their source of supply, and 
their own preferences and prejudices. Also, this responsi
bility is affected by the values of the adult. These values, 
however, influence and are influenced by other people.

The child’s environment determines his values. 
Clothes, food, shelter, and people form this environment.
What the child eventually values will be positively or neg
atively affected by his human associates, which during the 
preschool years include his parents or guardians. The con
stant association of mother and child suggests that her 
values will have a weight upon the character of the child.
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People are similar to others in many ways, yet their 

values may differ. Little research has been conducted in 
finding out how people of different environments within the 
same geographical area are alike and how they differ.
Values, however, encompass a wide area. This study will be 
concerned with the clothing values of selected mothers in 
Tucson, Arizona.

The Problem
Clothing is an important aspect in the psychological 

and physiological development of preschool children. Many 
studies have been conducted by various social scientists on 
the economic and social conditions of families. There have 
been few studies, however, that examine the values of two 
different and select groups of individuals within the same 
geographical area. Even fewer studies have been conducted 
on the specific clothing values of two separate groups in 
relation to selected independent variables. Further study 
is needed to identify clothing values of mothers with pre
school children in Tucson, and identify through statistical 
analysis, the similarities and differences between them.

Objectives
1, - To determine significant differences in clothing 

values selected by Head Start and private nursery mothers as 
influenced by selected family characteristics.
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2* To determine the rank order and mean difference 
in clothing value selection by mothers in relationship to 
selected family characteristics.

Hypotheses
For the purposes of this study an experimental sched

ule with a selected sample was used to test the following 
hypotheses:

I. There is no significant difference in the aes
thetic clothing value of Head Start and private nursery 
mothers in regard to the variables of age, education, em
ployment status, and the number of children in a household,

II. There is no significant difference in the eco
nomic clothing value of Head Start and private nursery 
mothers in regard to the variables of age, education, em
ployment status, and the number of children in a household,

III. There is no significant difference in the po
litical clothing value of Head Start and private nursery 
mothers in regard to the variables of age, education, em
ployment status, and the number of children in a household.

IV. There is no significant difference in the social 
I clothing value of Head Start and private nursery mothers in 
regard to the variables of age, education, employment status, 
and the number of children in a household.
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V. There is no significant difference^in the social 
II clothing value of Head Start and private nursery mothers 
in regard to the variables of age, education, employment 
status, and the number of children in a household.

Definitions
For the purposes of this study, the listed terms will 

be understood to have the following meanings:
1. Head Start Mothers - those mothers of children 

enrolled during the 1968-69 school year in Project Head 
Start.

2. Private Nursery Schools - those nursery schools 
located in middle-income areas that charge a fee to enrolled 
children.

3. Private Nursery Mothers - those mothers of chil
dren enrolled in private nursery schools during the 1968-69 
school year.

4. Education or School Attainment - the number of 
years mothers attended school.

3* Some High School - those who entered seventh 
grade but did not complete twelfth grade.

6. Family Characteristics - those independent var
iables considered to have a possible influence in value se
lection and studied in the analysis. These characteristics
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5
include age, education and employment status of the mother 
and the number of children in the household,

7# Occupations:
A, White Collar - those individuals who are 

employed in the clerical, sales, managerial and professional 
occupations.

B. Blue Collar - those individuals who are 
employed in craft, labor, service, and operative occupations,

8, Employed Homemakers - those mothers who are away 
from the home as a student, full or part time worker.

9, Lapitsky Clothing Values: those values referred
to in this study as values in clothing and were tested and 
defined by Lapitsky (1961, p. 4) to include the following:

a. Aesthetic: The desire for, appreciation of,
or concern with beauty in clothing.

b. Economic: The desire for comfort in clothing
and for the conservation of time, energy, and money 
in relation to clothing usage or selection.

c. Political: The desire for obtaining prestige,
distinction, leadership or influence through clothing 
usage.

d. Social I: The expression of regard for fellow
beings through clothing behavior. The individual to 
whom this value would be of greatest concern would not 
wear clothes which were more expensive or fashionable 
than those worn by his friends. Furthermore, clothing 
would be shared with others even though it might be 
returned soiled or somewhat damaged.

e. Social II: The desire for obtaining social
approval through clothing usage with conformity play
ing a prominent role.



REVIEW OF LITERATURE

Clothing is a life-time problem. The physiological 
functions of warmth and safety from bodily injury are ob
vious, The psychological influence, also important to the 
well-being of an individual may not be as easily discerned 
as the physiological function. Writers appear to agree 
clothing contributes to personality development, independ
ence, adjustment to a peer group and provides a sensory 
stimulation for children. Kelly and Turner (1970, p. 396) 
found that a lack of clothing affects the child physically 
and may affect the child's psychological development. When 
used positively, clothing 11...contributes to one's feelings 
of self-acceptance, self-respect, and self-esteem," (Horn
1968, p, 101)

Within a population, various aspects of the problem 
of providing for the basic need of clothing may be expected 
to differ. Warning (I960, p. 646) studied clothing between 
geographical regions and found no difference among respond
ents who lived in urban and rural areas. Since sources of 
supply of children's clothing vary among localities, some 
differences in where children's clothing is procured may be 
assumed. In a study of 100 preschool children and their 
clothing, Blake, Glisson and Tate (1953* p« 186) found that
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7
mothers purchased their children’s clothing primarily in 
department stores, followed by patronage at mail order 
houses. Only the low-income homemakers used second hand, 
soiled or sale clothing outlets as sources of preschool 
children’s clothing.

Although demarcation between the clothing of social 
groups is not as distinct as it once was, Warning (p. 647) 
stated that differences in clothing do exist betweeen social 
groups. Clothing, an important part of a family’s material 
possessions, often expresses one’s style of life, according 
to Horn (p, 155). Children at a very young age are able to 
recognize differences in appearance of clothing, Kelly and 
Turner (p. 399) discovered that lower social class children 
recognized deprivation and were aware of it in the clothing 
of others. Three year olds were aware of clothing in a 1971 
report of a study in Aberdeen, Scotland, The first words 
recorded between mothers and children in a study of family 
relations were, "Why must I wear this thing?” (Tucson Daily 
Citizen. March 25, 1971, p. 17)

Values are .concepts of the desireable, .. .v/hich 
govern our choice of methods, modes, or goals of action,” 
(Gross and Crandall, 1963, p. 22) Whether self-evident or 
not, these basic concepts directly influence the type of 
behavior manifested by the individual. According to Ryan 
(1966, p. 99) values can be assumed to “...operate as a
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directive force or motivate the individual in the field of 
clothing behavior and clothing choices as well as in other 
areas.u

Clothing is valuable when used in a positive con
structive way. Read noted that to the child, clothing 
"...may become a symbol of security, an extension of self, 
a way of identifying with someone..." (1950, p. 248) Chil
dren learn early in life from their parents which values are 
considered important. Read (p. 250) further stated that 
"Values are born in connection with clothes,"

Clothing is an individual and personal concern that 
involves an individual’s relationships v/ith other people.
How much clothing influences first impressions is not known, 
but Douty (1963? p. 198) found differences in clothing 
changes and individual’s placement on ratings of social 
status and personal traits.

Studying the individual and the group in their be
havior toward clothing is one way of understanding the values 
and attitudes that prevail in selected segments of the popu
lation. Ryan (p, 99) stated that the culture as well as 
one’s personal experiences determine the values he will de
velop. Although those within a culture or population segment 
may have one all important value, most individuals have 
several values that influence their lives.



Much research in relating values to clothing has been 
conducted using the Lindzey-Allport-Vernon test. The values 
determined in this test are esthetic, political, economic, \ 
social, religious and theoretical. Each respondent ranks 
paired-comparison statements representing the six different 
values, in order of preference. Each value is compared to 
another an equal number of times and the resulting score 
indicates which values are considered of greater importance 
to the subject.

Cantril and Allport (1933> p. 259) reported that 
Newman, Nickerson and Bryer were the first researchers to 
use this test in determining the relationship of values to 
interest in clothing. The results showed no correlation of 
men’s values and their interest in clothing. Women, however, 
who were interested in clothing also had strong economic, 
political and esthetic values,

Lapitsky was the individual to investigate relation
ships of general values to clothing values. She developed an 
experimental test using general values as described by Allport, 
Vernon and Lindzey (I960), Lapitsky, however, altered their 
test by dropping theoretical and religious values and adding 
a second social value. The hypotheses she proposed and 
confirmed included: 1) "the esthetic and economic clothing
values will have more dominant positions in the value 
configuration of adult women than any of the other clothing
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10
values investigated," and 2) "positive relations vti.ll exist 
between clothing values and parallel general values." 
(Lapitsky 1961, p. ?8)

Altpeter used the Lapitsky Clothing Value Test and 
the Adjustable Pie Graph with above average socio-economic 
women to.find out if consumers were influenced by clothing 
values when shopping for apparel. Her results indicated 
"...the majority of women rated the values aesthetic and 
economic as most important." Through the use of the Lapitsky 
Test, Altpeter was able to confirm one of her hypotheses: 
"Values do affect consumer behavior in clothing purchases." 
(1963, p. 47)

In a study of 90 young married women with children 
under eight years of age, Nygaard (1967, P# 56) found that 
despite differences in education, social status and income, 
the relative importance of clothing values was in the 
following order: economic, aesthetic, social II, social I, 
and political.

Ryan (p. 103) stated that Altpeter and Lapitsky1s 
studies have shown that "...our general basic values are 
consistant with values in the clothing area." She further 
stated that these values ..are consistant with at least 
some attitudes concerning clothing and behavior in the 
selection and use of clothing."



METHODS AND PROCEDURES

The mothers of two selected groups of preschool chil
dren served as the population for the study which was con
ducted from December, 1968, through August, 1969. The 
mothers of these two groups were interviewed in their homes, 
all of which are located in Tucson, Arizona, The information 
collected concerned clothing values of the mothers.

The two selected groups were composed of mothers of 
children enrolled in the Head Start program in Tucson, Ari
zona and of mothers of children enrolled in private nurseries 
located in middle income areas of Tucson, Arizona.

In the Spring of 1968, an interview schedule was 
constructed after a study of other schedules and a review of 
current literature. It was pretested in August with mothers 
of preschool children who had been suggested by the case
worker for the Tucson Community Child Development Center,

After these women had been contacted and interviewed, 
the schedule was altered to make the language more compre- 
hensable to mothers in this area. These changes included the 
substitution of words and inclusion of more detailed instruc
tions. To clarify possible misunderstandings, "launder", 
"clothing" and "selection" were changed to "wash", "clothes" 
and "choose" in the interview schedule. A brief introduction

11
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and further directions were given to the respondent regarding 
the forced choice response desired for the Lapitsky Clothing 
Value Section. .

Five interviewers were trained in December, 1968, 
with special attention given to the elimination of inter
viewer bias by the clarification of terms and a review of 
possible situations that might occur during the study. One 
of these interviewers was a faculty member, three were home 
economics graduate students, and the other was a low income 
Spanish speaking homemaker. Several interview training 
sessions were held before the actual interviewing began.

In December, 1968, 142 mothers who had preschool 
children enrolled in Tucson District Number One's Head Start 
Program were interviewed. The previous month permission had 
been given by the Tucson Head Start Director and the Research 
Director of Public School District I in Tucson to obtain in
formation from the Head Start teachers regarding the employ
ment of mothers, their ability to speak English, and the 
hours available for interviews. Head Start children deliv
ered notices to their mothers to prepare them for the inter
viewer's visit. These families were selected because they 
were classified by the government as poverty families and . 
differed in residence, children's preschool experience and 
head of the household's occupation from the other selected 
group. Although they represented several ethnic groups, the



study be Green (1971, p. 98) revealed no significant differ
ences between the mothers due to ethnicity.

During the latter part of May and the summer of 1969, 
the same interview schedule was used to interview 68 mothers 
of preschool children who attended private nurseries. These 
schools were located in middle income areas of Tucson,
Arizona, In addition to the University of Arizona Preschool 
Laboratory, five directors provided the names of mothers of 
children enrolled in their nurseries. The mothers were then 
contacted by a notice delivered by their children. Those 
mothers who were willing to participate in the study returned 
the notice with their child. Sixty-eight mothers agreed to 
participate and were interviewed. Two of these mothers, 
however, had children attending the University of Arizona 
Preschool Laboratory on scholarships. Their families were 
not typical of others in the private nursery group and were 
therefore eliminated from the sample.

The interview of the Head Start children and private 
nursery children’s mothers took place in the respondent's 
home and they were completed within an hour. The willingness 
of the respondent was rated by the interviewer after leaving 
the home as very cooperative, cooperative, and fairly coop
erative, The interviewers were well received in the homes 
and often left after the interview with an invitation to return.

13



Various members of the family were present during the 
interview although the interviewer had been instructed to re
quest some degree of privacy. This, however, was not always 
possible since the Head Start mother's home was usually small 
and both groups of mothers usually had preschool children at 
home during the interview. In some cases either the husband, 
grandmother, aunt, other relative, or on occasion a neighbor 
were present.

When the interviews were completed, the information 
collected was coded from the schedules by two different peo
ple using a specially developed system. Data pertinent to 
this study was retabulated.

This study is a comparison of Head Start and private 
nursery mothers' responses regarding value preferences. 
Arithmetical summation and percentage were used when appro
priate. Chi square with multiple variables was used to test 
the null hypotheses. Tables in Appendix B show the frequency 
selection for the use of chi square.
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CHARACTERISTICS OF THE RESPONDENTS

The characteristics of the respondents have been 
divided into several sections for clarification. The differ
ent sections describe ethnicity, ages, occupations, and 
education of the parents, sizes and compositions of the 
households.

The respondents interviewed in this study were 66 
mothers of children enrolled in private nursery schools in 
Tucson and Uf2 mothers of children enrolled in the Head Start 
program in Tucson during the 1968-69 school year.

Ethnicity
The Head Start mothers were of various ethnic groups.

Sixteen per cent of the Head Start mothers were Anglo, 58
per cent were Hispano, 14 per cent were Negro, 11 per cent
were Indian and one per cent were classified as other. The
private nursery school mothers were primarily Anglo; ten

1per cent were of other ethnicities (Table).

Ages of Respondents
Forty-four per cent of the Head Start mothers were 

20 to 29 years of age.and another 44 per cent were 30 to 39

^All tables are in Appendix B beginning on page 47.
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years of age. The remaining 12 per cent of these mothers 
were 40 years of age and over.

Over half of the mothers of preschool children en
rolled in private nurseries were 30 to 39 years of age. 
Thirty-eight per cent of these mothers were 20 to 29 years 
of age and nine per cent were 40 years or older (Table 2),

Education of Mothers
The number of years of formal education received by 

the two groups differed greatly. The majority of the Head 
Start mothers had left school before completion of their 
high school. Twenty-three per cent of the Head Start mothers 
were high school graduates, 55 per cent had some high school 
education and 20 per cent had attended school for six years 
or less.

Most of the mothers of children in private nursery 
schools, however, were high school graduates and many had 
received additional formal education. Over 95 per cent of 
the private nursery mothers were high school graduates. Two 
mothers had not graduated from high school and one mother 
had less than six years of education (Table 3),

Occupations of Parents
Almost three-fourths of the Head Start mothers were 

full time homemakers. Twelve per cent of the Head Start 
mothers had white collar occupations, of which half were in
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clerical positions. Twenty-five per cent held blue collar 
or service occupations.

Like the Head Start mothers, mothers of private 
school children were mainly full time homemakers. Sixty-one 
per cent of these mothers were full time homemakers, 32 per 
cent had white collar occupations and the remaining seven 
per cent held service positions (Table Zj.),

Over half of the fathers of Head Start children were 
employed in blue collar or service positions, mainly as 
laborers. One-third of the fathers were not present in the 
home and two fathers were unemployed at the time of the 
interview. Only two and one-half per cent of the fathers of 
Head Start children were employed in white collar positions. 

Fathers of children enrolled in private nursery 
schools were employed in white collar positions in 69 per 
cent of the sample and 18 per cent were employed in service 

' positions or in the armed forces. Seven fathers were em
ployed in blue collar positions as craftsmen or foremen.
One father was not present in the home (Table 5).

Sizes of Households
Forty-three per cent of the Head Start households had 

six to eight members. Twenty-one per cent of these house
holds had nine to eleven members and 32 per cent had three



to five members. Four per cent of the Head Start households 
had 12 to 14 members.

Private nursery households with five or fewer people 
composed 73 per cent of the sample, while 24 per cent had six 
to eight persons. Two of these households had nine to eleven 
members (Table 6).

18

Composition of Households
Like the sizes of the households, the compositions 

also varied greatly between the two groups. Households were 
composed of adults - mothers, mothers and father, and some
times of other individuals, aunts, uncles, or grandparents as 
well as children.

Fifty-seven per cent of the Head Start households had 
both a mother and a father. Thirty per cent of these house
holds were composed only of a mother with children and six 
per cent had a mother with other relatives. Six per cent of 
the households were composed of a mother, father and other 
relatives. One per cent did not fall into these categories.

Private school households were typically nuclear; 
composed of a mother and father, and children. Ninety-five 
per cent conformed. Two of the households had other rela
tives living with the mother and father, and in one household 
the father was not present.
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Over 20 per cent of the Head Start households had 

more than seven children. Thirty-nine per cent of these 
households had three to four children that were horn into the 
family and 2? per cent had five to six children. Eleven and 
one-half per cent of the households had one or two children.

Half of the private households had one or two chil
dren, and 36 per cent had three to four children. Eleven per 
cent had five to six children and two families had seven 
children (Table 7).



PRESENTATION AND ANALYSIS

The testing of the stated hypotheses v/as accomplished 
by the use of chi square statistical analysis, mean measure 
and rank ordering of the responses. For the purposes of this 
study, chi square values of 0.05 or less will be considered 
significant. To clarify the presentation of data, each 
variable of the hypothesis will be restated with the results. 
Raw data and frequency tables used in computing chi square 
are presented in Tables 8 through 47 in Appendix B,

Hypothesis I
There is no significant difference in the aesthetic 

clothing value of Head Start and private nursery mothers in 
regard to the variables of age, education, employment status, 
and the number of children in a household. For the purposes 
of this study, this value is evident when beauty in children's 
clothing is selected over other values.

Age of Mother: There is no significant difference
in the aesthetic clothing values of Head Start and private 
nursery mothers due to the age of the mother.

The data presented in Table 8 support the null hypoth
esis. Information from Table 9 shows that all mothers 20 to 
29 years of age selected the aesthetic value more often than

20



21
did mothers over 30 years of age. When respondents were in 
the 20 to 29 age group, the aesthetic value was chosen an 
average of 2,442 times by 61 Head Start mothers and 3.200 
times by 25 private nursery mothers. In both groups, women 
over 40 years of age, however, selected this value more often 
than did women 30 to 39 years of age. Nineteen Head Start 
mothers over 40 years chose the value 2.263 times per person 
and six private nursery mothers in this age category chose 
the value 3.166 times per person.

Education of Mother: There is no significant differ
ence in the aesthetic clothing values of Head Start and pri
vate nursery mothers due to the education of the mother.

The data reported in Table 10 produces a score that 
reveals a significant difference in the selection of the 
aesthetic value according to the education of Head Start and 
private nursery mothers. The null hypothesis, therefore, is 
rejected.

The analysis in Table 11 reveals that private nursery 
mothers of all educational levels selected the aesthetic 
value more often than did Head Start mothers. Except for 
two private nursery mothers with some high school education, 
who selected the value 4.500 times each, all mothers who had 
earned a high school diploma chose the value most often. Of 
this group, 63 private nursery mothers chose the value 2.809 
times per person and 32 Head Start mothers chose the value
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2.406 times per person. The aesthetic value was selected 
least often by mothers with a sixth grade education or less. 
Twenty-eight Head Start mothers of this segment selected the 
value 1.750 times per person and one private nursery mother 
chose the value 2.000 times per person.

.Employment Status of Mother: There is no significant
difference in the aesthetic clothing value of Head Start and 
private nursery mothers due to employment status of the

imother.
The data presenting Table 12 shows a score that re

veals a significant difference in the selection of the aes
thetic clothing value according to the employment status of 
mothers. The hypothesis, therefore, is rejected.

Analysis of data from Table 13 indicates the existence 
of an inverse relationship in the selection of this value by 
the two groups of mothers. Forty full time homemakers whose 
children are enrolled in private nurseries chose this value 
most often, averaging 2,925 times per person. The mothers of 
Head Start children who are full time homemakers selected the 
aesthetic value least often. These 99 Head Start mothers 
chose the value 2.212 times per person. Of all women employed 
outside the home, 26 private nursery mothers chose the value 
an average of 2.730 times per person and 43 Head Start 
mothers selected the aesthetic value 2,511 times per person.
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Number of Children in Household: There is no sig
nificant difference in the aesthetic clothing value of Head 
Start and private nursery mothers due to the number of chil
dren in a household.

The data reported in Table 14 concerns the number of 
children in a household. The analysis shows that there is a 
significant difference in the selection of the aesthetic 
value due to the influence of this variable. Thus, the null 
hypothesis is rejected.

Regardless of the number of children in a household, 
private nursery mothers selected the aesthetic value more 
often than did Head Start mothers. Except for two private 
nursery mothers with seven children, mothers of both groups 
with three or four children selected the aesthetic value more 
frequently than did mothers with either fewer or more chil
dren, Twenty-four private nursery mothers with three or four 
children chose this value 2.875 times per person and 57 Head 
Start mothers with the same number of children chose the 
value 2,543 tines per person. Y/hen a household contained 
five or six children, the aesthetic value was selected the 
least number of times by both groups of mothers. In this 
segment, 35 Head Start mothers chose the value 1.857 times 
per person and 7 private nursery mothers chose the value 
2.571 times per person. The author makes no attempt to 
explain why mothers with five or six children selected the
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aesthetic value less frequently than did mothers vri-th more 
than seven or less than five children. Further research is 
needed to explain this occurance (Table 15).

Hypothesis II
There is no significant difference in the economic 

clothing value of Head Start and private nursery mothers in 
regard to the variables of age, education, employment status, 
and the number of children in a household. For the purposes 
of this study, the economic value is evident when comfort 
and saving of time, energy or money in the selection and 
useage of children's clothing is chosen over other values.

Age of Mother: There is no significant difference
in the economic value of Head Start and private nursery 
mothers due to the age of the mother.

Data presented in Table 16 support the null hypoth
esis. Regardless of age, analysis shows little difference in 
the average number of times this value was selected by Head 
Start and private nursery mothers. The economic value was 
chosen most often by 62 Head Start mothers 50 to 39 years of 
age. These mothers selected the value 4.693 times per per
son. In the private nursery group, six mothers over 40 years 
of age selected the economic value most frequently, averaging 
4.666 times per person. Mothers 20 to 29 years of age in 
both groups chose the economic value least often. In this
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age segment, the value was chosen by 61 Head Start mothers 
4,544 times per person and by 25 private nursery mothers 
4,400 times per person (Table 17),

Education of Mother: There is no significant dif
ference in the economic clothing value of Head Start and 
private nursery mothers due to the education of the mother. 

The data reported in Table 18 produces a score that 
reveals a significant difference in the selection of the 
economic clothing value according to the education of the 
mother. Therefore, the null hypothesis is rejected.

All Head Start mothers selected the economic value 
more often than did private nursery mothers, except for one 
individual who had a sixth grade education. This private 
nursery mother selected the value 5,000 times, the largest 
possible frequency on the interview schedule. The 28 Head 
Start mothers, with a sixth grade education, chose the value 
most often in the Head Start group. They selected the eco
nomic value 4,60? times per person. In both groups, mothers 
with some high school education chose the value least often. 
This segment includes 79 Head Start mothers who chose the 
value 4,468 times per person and two private nursery mothers 
who selected the value 4,000 times per person (Table 19),

Employment Status of Mother: There is no significant
difference in the economic clothing value of Head Start and



private nursery mothers due to the employment status of the 
mother.

Data shown in Table 20 support the null hypothesis. 
For both groups, employed homemakers selected the economic 
clothing value more frequently than did full time homemakers. 
Forty-three Head Start mothers who were employed outside the 
home selected the economic value most often, averaging 4.604 
times per berson. This value was selected an average of 
4.576 times by 26 employed homemakers of private nursery 
children. Full time homemakers of both groups selected the 
value least often. Of this segment, 99 Head Start mothers 
chose the economic value 4.494 times per person and 40 pri
vate nursery mothers selected the value 4.500 times per per
son (Table 21).

Number of Children in Household: There is no sig
nificant difference in the economic clothing value of Head 
Start and private nursery mothers due to the number of chil
dren in a household.

Data reported in Table 22 produces a score that re
veals a significant difference in the selection of the 
economic value according to the number of children in a 
household. Thus, the null hypothesis is rejected.

As the number of children in the households of Head 
Start mothers increased, the frequency of selection of the 
economic value also increased. When these households
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included one or two children, 14 mothers selected this value 
4,428 times per person. In Head Start households with seven 
or more children, 36 mothers selected this value 4*638 times 
per person. Mothers of private nursery children did not 
select the economic value in a descernable order. In these 
households, the economic value was chosen most frequently by 
mothers who had three or four children and by mothers with 
seven or more children. Twenty-four private nursery mothers 
with three or four children chose the economic value an 
average of 4,666 times per person and the two mothers with 
seven children selected the value 5,000 times each, the 
highest frequency possible on the interview schedule. It is 
interesting to note that in private nursery households, 
seven mothers with five or six children chose the value 4,428 
times per person, only ,004 times more often than did 33 
mothers with one or two children (Table 23).

Hypothesis III
There is no significant difference in the political 

clothing value of Head Start and private nursery mothers in 
regard to the variables of age, education, employment status, 
and the number of children in a household. For the purposes 
of this study, this value is evident when use of clothing to 
influence others is selected over other values.
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Age of Mother: There is no significant difference in
the political clothing value of Head Start and private nurs
ery mothers due to the age of the mother.

Data reported in Table 24 shows a significant dif
ference in the frequency of selection of the political value 
by mothers of varying ages. Thus, the null hypothesis is 
rejected.

In both groups, as the age of the mother increased 
the number of times the political value was chosen decreased. 
Mothers in both groups who were 20 to 29 years of age se
lected the value most often. In this segment, 61 Head Start 
mothers chose the political value 1.737 times per person and 
25 private nursery mothers selected the value 1.880 times per 
person. All women over 40 years of age chose the political 
value least often. In this age group, 19 Head Start mothers 
selected the value 1.473 times per person and six private 
nursery mothers chose the political value 1.000 times each 
(Table 25).

Education of Mother: There is no significant dif
ference in the political clothing value of Head Start and 
private nursery mothers due to the education of the mother.

Data presented in Table 26 reveals a significant dif
ference in the selection of the political value due to the 
number of years of schooling attained by mothers of Head
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Start and private nursery children. Therefore, the null 
hypothesis is rejected.

Mothers of both groups v/ith six years or less of 
formal education selected the political value more often than 
did mothers who exceeded the sixth grade. Twenty-eight Head 
Start mothers with a sixth grade education or less chose the 
value 1.750 times per person. In contrast to the Head Start 
mothers in the lowest educational group, one private nursery 
school mother v/ith a comparable number of years in school 
chose this value 3.000 times. For both groups, the politi
cal value was chosen least often by mothers who had graduated 
from high school. Thirty-two Head Start mothers in this 
educational division selected the value 1.437 times per per
son and 63 private nursery mothers chose the value 1,333 
times per person (Table 27).

Employment Status of Mother: There is no significant
difference in the political clothing value of Head Start and 
private nursery mothers due to the employment status of the 
mother.

The data presented in Table 28 reveals a significant 
difference between Head Start and private nursery mothers due 
to the employment status of the mother. Thus, the null 
hypothesis is rejected.

The frequencies in Table 29 appear to be inversely 
related. Head Start mothers who are full time homemakers



selected the political value most often, while private nurs
ery mothers who were also full time homemakers chose the 
value least often. These 99 Head Start mothers selected 
this value 1.717 times per person. The 40 full time home
makers with private nursery children chose the political 
value 1.275 times per person. The number of times employed 
mothers of both groups selected the political value varied 
between the above frequencies. Head Start mothers selected 
the value 1.395 times per person and private nursery mothers 
selected the value 1,538 times per person.

Number of Children in Household: There is no sig
nificant difference in the political clothing value of Head 
Start and private nursery mothers due to the number of chil
dren in the household.

The data reported in Table 30 yields a score that 
reveals a significant difference in the frequency mothers 
chose the value due to the number of children in the house
hold, Thus, the null hypothesis is rejected.

The political value was most often selected by Head 
Start mothers when there were three or more children in the 
household. Thirty-five Head Start mothers with five or six 
children chose this value most often, averaging 1.685 times 
per person. The lowest frequency of selection for the po
litical value in the Head Start group was by 14 mothers with 
one or two children. They chose the value 1.571 times per
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person. In contrast, 33 private nursery mothers with the 
same number of children chose this value 1.375 times per 
person. This frequency, however, is the highest in the 
private nursery group. The political value was selected 
least often by two private nursery mothers with seven chil
dren. They chose the value 1.000 tine each (Table 31).

Hypothesis IV
There is no significant difference in the social I 

clothing value of Head Start and private nursery mothers in 
regard to the variables of age, education, employment status, 
and the number of children in a household. For the purposes 
of this study, the value is evident when the individual in 
question places the needs and attitudes of others ahead of 
his own desires.

Age of Mother: There is no significant difference
in the social I value of Head Start and private nursery 
mothers due to the age of the mother.

Data presented in Table 32 shows a significant dif
ference in the selection of the social I value as influenced 
by the varying ages of mothers. Consequently, the null 
hypothesis is rejected.

Regardless of age, Head Start mothers chose the 
social I value more often than did private nursery mothers. 
As the age of mothers increased, the number of times the 
social I value was selected also increased, except for
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private nursery mothers over 40 years of age. These six 
mothers chose the value 1,000 times per person. All mothers 
20 to 29 years of age selected the social I value least 
often. In this age group, 61 Head Start mothers chose the 
value 1.081 times per person and 25 private nursery mothers 
chose the value ,920 times per person. This value was chosen 
most often by 19 Head Start mothers over 40 years of age.
They chose the value 1,684 times per person (Table 33).

Education of Mother: There is no significant differ
ence in the social I clothing value of Head Start and private 
nursery mothers due to the education of the mother.

Data presented in Table 34 reveals a significant 
difference in the selection frequency of the social I value 
by mothers of varying ages. The null hypothesis, therefore, 
is rejected.

The social I value, as shown on Table 33, was selected 
most often by Head Start mothers regardless of the number of 
years of school attainment. Twenty-eight Head Start mothers 
with six years or less of school chose the value most fre
quently, averaging 1,535 times per person. This value was 
chosen least often in the Head Start group by 32 mothers who 
had completed high school. These mothers selected the social 
I value 1.312 times per person. In ‘contrast, 63 private 
nursery mothers who had also completed high school chose the 
value 1.253 times per person. Two private nursery mothers
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with some high school selected the value .000 times. In this 
case, these mothers considered other values to be more impor
tant than the social I value.

Employment Status of Mother: There is no significant
difference in the social I clothing value of Head Start and 
private nursery mothers due to the employment status of the 
mother.

The data reported in Table 36 support the null hy
pothesis, Information on Table 37 reveals that the social I 
value was most often selected by full time homemakers. The 
highest selection frequency was by 99 Head Start homemakers 
who chose the value 1*424 times per person. Forty private 
nursery mothers of this segment chose the value 1,375 times 
each. The value was chosen least often by 26 private nursery 
mothers employed outside the home. These mothers selected 
the social I value ,961 times per person.

Number of Children in Household: There is no sig
nificant difference in the social I value of Head Start and 
private nursery mothers due to the number of children in a 
household.
, Data presented in Table 38 yields a score which shows
a significant difference in the selection of the social I 
value according to the number of children in a household. 
Thus, the null hypothesis is rejected.
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Results on Table 39 reveal that Head Start mothers 

chose the social I value most often, except for mothers with 
five or six children. These seven private nursery mothers 
chose the value 1.571 times per person, the highest frequency 
among private nursery mothers. In the Head Start group, 
mothers with one or two children selected the value most 
often. These 14 mothers chose the social I value 1.785 
times per person. Head Start mothers with three or four 
children, however, chose the value least often in this group. 
These 57 mothers selected the social I value 1.210 times.
The lowest frequency of all mothers was by two private nurs
ery mothers with seven children. They chose the value ,500 
times per person.

Hypothesis V
There is no significant difference in the social II 

clothing value of Head Start and private nursery mothers in 
regard to the variables of age, education, employment status, 
and the number of children in a household. For the purposes 
of this study, the desire for social approval through con
formity of dress is evident when the social II value is 
selected over other values.

Age of Mother: There is no significant difference
in the social II clothing value of Head Start and private 
nursery mothers due to the age of the mother.



Data presented in Table 40 support the null hypoth
esis, In the Head Start group, as the age of the mother in
creased, the number of times she selected the value decreased. 
Mothers v/ho were 20 to 29 years of age chose the social II 
value most often, averaging 2.540 times per person. Mothers 
40 years of age and over selected the value an average of 
2.157 times, the smallest number of times of any age group. 
Similar to the Head Start group, private nursery mothers over 
40 years of age selected the value 1.833 times per person. 
Mothers 30 to 39 years of age, however, chose the value most 
frequently, averaging 2.542 times per person (Table 41).

Education of Mother: There is no significant dif
ference in the social II clothing value of Head Start and 
private nursery mothers due to the education of the mother.

Data shown in Table 42 reveals a significant differ
ence between Head Start and private nursery mothers due to 
the years of education of the mother. Therefore, the null 
hypothesis is rejected.

Head Start and private nursery mothers with some high 
school education chose the social II value most frequently. 
Seventy-nine Head Start mothers of this educational segment 
chose the value 2.357 times per person and the two private 
nursery mothers selected it an average of 2.500 times each. 
Thirty-two mothers who had graduated from high school chose 
the value the least number of times in the Head Start group. 
These mothers chose the value 2.281 times per person. One
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private nursery mother with six years or less education se
lected the value 1.000 times, the lowest frequency of private 
nursery mothers (Table 43).

Employment Status of Mother; There is no signifi
cant difference in the social II clothing value of Head 
Start and private nursery mothers due to the employment 
status of the mother.

The data presented in Table 44 support the null 
hypothesis. Head Start mothers who were full time homemakers 
selected this value most frequently. These 99 mothers chose 
the value 2.434 times per person, while 40 private nursery 
mothers in this segment chose the value 2.300 times per per
son. Of the employed homemakers, 43 Head Start mothers chose 
this value least often, averaging 2.209 times per person 
(Table 45).

Number of Children in Household: There is no sig
nificant difference in the social II clothing value of Head 
Start and private nursery mothers due to the number of chil
dren in a household.

The data reported in Table 46 shows a significant 
difference in the number of times the social II value was 
selected by mothers as influenced by the number of children 
in a household. Thus, the null hypothesis is rejected.

The data presented in Table 47 does not indicate a 
trend resulting from the number of children. Among Head
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Start mothers, the social II value was chosen most often by
37

14 mothers with one or two children, averaging 2.785 times 
per person. In families with private nursery mothers, how
ever, this value was chosen most often by two mothers with 
seven or more children. These two mothers selected the 
value 3.500 times per person. Mothers with seven or more 
children chose the value least often in the Head Start group. 
These 36 mothers chose the social II value 2.277 times per 
person. Seven private nursery mothers with five or six 
children per household chose the value least often of all 
mothers, averaging 2.000 times each.



SUMMARY AND CONCLUSIONS

The results showed that only null hypothesis III 
could be rejected in its entirety. This hypothesis related 
the political value to the selected variables.

Age of mothers in both groups had a significant in
fluence on the political and social I value selection. This 
variable, however, did not influence the aesthetic, economic, 
or social II value selections.

Education of the mother significantly influenced all 
value selections. Mothers in both groups who completed high 
school had identical ranking of values. The sample size did 
not provide a sufficient number of either lower or higher 
educational achievements to make a comparison between the 
two groups.

Employment status of the mothers significantly in
fluenced the choice of aesthetic and political values. Data 
showed that employed mothers of both groups ranked all values 
in the same preference order. There was no consistency be
tween the two groups in their value selection when the 
mothers were full time homemakers.

There was a significant difference in the selection 
of all values between mothers when number of children in a
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household was a consideration. The ranking revealed that 
private nursery mothers in households with three or four 
children chose the economic value more often than did 
mothers with five or six children.

Analysis of data showed there was a difference be
tween mothers in the relative importance they placed on the 
selected clothing values. All mothers considered the eco
nomic value to be most important. Since frequency of se
lection is an indication of comparative importance, the 
results signified that this value was very important to 
both groups of mothers. There was little difference between 
Head Start and private nursery mothers in their desire for 
this value.

Although the frequency of the social II value se
lection varied little between groups, there was a difference 
in the order of preference. Head Start mothers chose the 
social II value second in order of preference, while private 
nursery mothers considered this value third in importance to 
them. Head Start mothers differed from private nursery 
mothers by their greater desire for social approval through 
the use of clothing.

Another difference between mothers was their desire 
for beauty in clothing. The aesthetic value was considered 
second in relative importance by private nursery mothers and



third by Head Start mothers. Private nursery mothers desired 
beauty in clothing more than did. Head Start mothers.

The political value ranked fourth in order of pref
erence by both groups of mothers. Head Start mothers, how
ever, selected this value more often than did private nursery 
mothers. This indicated that they had a greater desire to 
use clothing to obtain prestige, distinction or influence 
than did private nursery mothers.

Although the social I value ranked last in importance 
to both groups. Head Start mothers chose it more often than 
did private nursery mothers. This signified that Head Start 
mothers were somewhat more concerned than private nursery 
mothers about the feelings of others and would consider 
others before selecting clothing.
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RECOMMENDATIONS FOR FURTHER STUDY

The findings of this study open many new areas for 
future investigation. There is some confusion as to the 
relative position of several of the hypotheses. Further 
research using the same schedule and sampling procedures 
would be valuable as a comparison and would give needed 
evidence in establishing the exact status of the hypotheses 
tested to date,

Altpeter found that there was a definite relation
ship between consumer behavior and values. Few studies 
have related the clothing management practices of women with 
their values. The author, however, could find no studies 
that related the management practices and values of two 
separate samples within the same geographical area. Such 
a comparison would be valuable to home economists in 
extension, education and business.

It would be of interest to child development spe
cialists to know if there is a difference in the values that 
are important to mothers of preschool children and to mothers 
of preschool children who send their children to private 
nursery schools. Including an additional sample of mothers 
of preschool children from two distinct socio-economic groups 
who were not enrolled in a preschool nursery would be a 
valuable contribution.
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14. We need to know a little information about your family
Number in Household: ____ ____________

EDUCATIONAL______________NAME AGE_______LEVEL_______OCCUPATION

Father________________________________________________
Mother________________________________________________ _
Other Adults

Children:
Own

Relative

Other



Just a few more questions, please,
(LAPITSKY CLOTHING VALUES)
15. When you dress your child for school do you dress him to 

look like the other children?
Yes ______ No __  Comment:

(INTERVIEWER PLEASE CIRCLE ANSWER GIVEN)
16, Which is more important:

a, for your child to have pretty clothes?
b. for your child to have comfortable clothes?

17, Do you dress your children to make the teacher notice 
your child?
Yes _______ No _______ Comment: _________________'

18, If, Kindergarten Child is a Girl:
If someone gave your child a very pretty organdy dress 
with lots of lace would you:
a, let her wear it only on special occasions such as 

going to church or parties?
b. let her wear it to school but make her change when 

she comes home?
If Kindergarten Child is a Boy:
If someone gave your child a very beautiful pair of 
boy's slacks and a new white shirt would you:
a, let him wear it only on special occasions such as 

going to church or parties?
b, let him wear it to school but make him change when 

he comes home?



19 Which do you like better:
45

a. clothes your children can put on and take off 
themselves?

b. clothes that make you feel proud of your child?
20♦ Which is more important:

a. for your child to have lots of clothes?
b. for your child to dress like the other children?

21. Would you:
a. spend only what you can afford to on clothes?
b. make sure your child's clothes were like everyone 

elses. (regardless of the cost? even if you had 
to save on something else?)

22. Do you ever borrow children's clothes?
Yes _______ No _______ Comment: ___________________

•23. Which would you like better:
a. clothes that•are pretty?
b, clothes like other children wear?

24. Which is more important:
a. lots of clothes?
b. clothes the same price as the other children?

25. Do you try to dress your child to look beautiful?
Yes _______ No _______ Comment: ___________________
(If Yes) How? _____________________________________ _
(If No) Why not? __________________________________

26. Would you: lend your child's party dress to a friend
even though it might come back dirty or ripped?
Yes No Comment:



2?. Which is more important:
a. clothes that are very nice?
b. clothes that are the same price as your child's 

friends?
28. Do you dress your child so that (he/she) is comfort

able?
Yes _______ No _______ Comment: ____________________

29. Which do you prefer:
a. clothes that are easy to launder?
b, clothes that are the same as your child's friends?

30. Which is more important:
a, clothes the same price as the other children?
b. clothes like all the other children?
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Table 1
Ethnicity of Respondents

Ethnicity Head
it

Start
%

Private Nursery 
it %

Anglo 23 16 59 90
Hispano 83 58 1 2
Indian 14 11
Negro 20 14 3 5
Other 2a 1 2b 3

Total 142 100 66 100

aJamaican and Puerto Rican 
^Oriental (Chinese, Indian)
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Age by Parent

Table 2
Ages of Parents

Head Start 
# %

Private
#

Nursery
%

Mother 
20-29 Years 61 44 25 38
30-39 Years 62 44 35 53
Over 40 Years 19 12 6 9

Total 142 100 66 100

Father
20-29 Years 17 12 15 23
30-39 Years 47 33 39 59
Over 40 Years 28 20 10 15
Father Not Present 50 35 1 1.5
Not Available

Total 142 100

1

66

1.5
100
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Table 3

Education of Parents

Education Head Start Private Nursery
a- % # %

Mother
Sixth Grade & Less 28 20 1 2
Some High School 79 55 2 3
High School Graduate 
or More 32 23 63 95

Total 142 100 66 100

Father
Sixth Grade & Less 29 20
Some High School 52 37 5 7
High School Graduate 
or More 7 5 58 88

Not Present in the Home 50 36 1 2
Not Available 4 2 2 3

Total 142 100 66 100
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Table 4
Occupations of Mothers

Occupations Head Start
# _______%

Private Nursery

-Full Time -Homemaker 99
White Collar
Professional 4
Student
Manager 2
Sales 3
Clerical 9

Blue Collar
Laborer 13

Service 10
Total 142

3 10 15
3 5

1
2

1 2

6 7 10

11
7 5 7

100 66 100
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Table 5
Occupations of Fathers

Occupation Head
it

Start
%

Private Nursery
it %

White Collar
Professional 2 1 . 35 53
College Student 1 .5 6 9
Sales 2 1 5 7

Blue Collar
Laborer 44 30
Craft, Foreman 5 4 7 11
Operative 11 8

Service 15 11 5 7
Armed Services 3 2 7 11

Unemployed 2 1
Not Present 50 35 1 2
No Information 3 2
Other9, 4 3

Total 142 100 66 ' 100

^Retired, disabled
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Table 6
Sizes of Households

Number of Persons 

Two
Three to five 
Six to eight 
Nine to eleven 
Twelve to fourteen

Total

Head Start
# %

45 32
62 43
29 21

5 4
142 100

Private Nursery
# %

1 2
47 71
16 24

2 3

66 100
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Table 7
Compositions of Households

Persons in Household Head Start
______ ___________________________ # %

Private Nursery 
# %

Adults
Mother 43 30 1 2
Mother & Father 80 57 63 .95Mother & Relatives 9 6
Mother, Father & 8 6 2 3Relatives 

. Others 2 1
Total 142 100 66 100

Own Children
None 1 0.5One to two 14 11 33 50
Three to four 57 39 24 36
Five to six 38 27 7 11
Seven to eight 18 13 2 3Nine to ten 12 9Over ten 2 0.5

Total 142 100 66 100

Children of Relatives
None 126 89 66 100
One 10 7Two 4 3Three 1 0.5Over three 1 0.5

Total 142 100 66 100
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Table 8
Relationship Between Aesthetic Value and Age of Mother

Age Frequency of Selection Total
Head Start Private Nursery

0.1,2 3 4.5 0,1,2 3 4,5
20-29 Years 30 18 13 6 9 10 86
30 Years & 

Over
52 18 11 16 19 6 122

Total 82 36 24 22 28 16 208



Table 9
Frequency of Aesthetic Value Selection and Age of Mothers

Age of Mother Number of Times Selected Total Weighted Average
0 1 2 3 4 ... 5 . Total

Head Start
20-29 Years 2 13 15 18 13 61 149 2.442
30-39 Years 5 18 17 15 6 1 62 126 2.032
40 Years & Over 1 4 7 3 4 19 43 2.263

Total 8 35 39 36 23 1 142 318 2.239

Private Nursery
20-29 Years 1 5 9 8 2 25 80 3*200
30-39 Years 1 5 9 15 4 1 35 89 2.542
40 Years & Over 1 4 1 6 19 3.166

Total 1 6 15 28 12 4 66 188 2.848

Vlcr>
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Table 10
Relationship Between Aesthetic Value and Education of Mother*

Education Frequency of Selection Total
Head Start Private Nursery

0,1.2 3,4.5 0,1,2 3.4,5
1-12th Grade 63 44 1 2 110
High School 17
Graduate &
More

15 21 42 95

Total 80 59 22 44 105

^Significant for the purposes of this study



Table 11
Frequency of Aesthetic Value Selection and Education of Mothers

Education of Number of Times Selected Total Weighted Average
Mother 0 1 a 3 4 5______ -■ Total
Head Start

Sixth Grade & Less 3 13 6 1 4 1 28 49 1.750
Some High School 4 18 19 23 15 79 185 2.341
High School 1 4 12 11 4 32 77 2.406

Graduate & More
Total 8 35 37 35 23 1 139a 311 2.237

Private Nursery
Sixth Grade & Less 
Some High School 
High School 1 6

1

14 28
1

11
1
3

1
2

63

2
9

177

2.000
4.500
2.809

Graduate & More
Total 1 6 .15 28 12 4 66 188 2.848

^Total is less than 142 because three mothers did not give their educational
level

VJ1CO
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Table 12
Relationship Between Aesthetic Value and

Employment Status of Mother*

Employment Frequency of Selection Total
Status Head Start Private Nursery

0,1,2 5 4,5 0,1,2 3 4,5
Full Time 64 17 18 13 16 11 139Homemaker
Employed 18 19 6 9 12 5 69Homemaker

Total 82 36 24 22 28 16 208

♦Significant for the purposes of this study



Table 13
Frequency of Aesthetic Value Selection and Employment Status of Mothers

Employment Status
0

Number
1

of
2
Times 
____ 3

Selected
k 5

Total Weighted
Total

Average

Head Start
Full Time Homemaker 7 28 29 17 17 1 99 210 2.121
Employed Homemaker 1 7 10 19 6 43 108 2.511

Total 8 35 39 36 23 1 142 318 2.259

Private Nursery
Full Time Homemaker k ■ 9 16 8 3 40 117 2.925
Employed Homemaker 1 2 6 12 4 1 26 71 2.730

Total 1 6 15 28 12 4 66 188 - 2.848

cr\o
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Table 14
Relationship Between Aesthetic Value and

Number of Children in Household*

Number of Frequency of Selection Total
Children Head Start Private Nursery

0,1,2 z _ 4,5 0,1,2 3 4.5
One or two 8 3 3 12 13 8 47
Three or four 28 15 14 7 12 5 81
Five or more 46 18 7 3 3 3 80

Total 82 36 24 22 28 16 108

*Significant for the purposes of this study



Table 15
Frequency of Aesthetic Value Selection and Number of Children in the Household

Number of Children -Number of Times Selected Total Weighted Average
in Household 0 1 2 . _3__ 4 __ 5 Total
Head Start

One to two 2 2 4 3 3 14 31 2.214
Three to four 1 11 16 15 13 1 57 145 2.543
Five to six 5 10 7 11 2 35 65 1.857
Seven or more 12 12 7 5 36 77 2.138

Total 8 35 39 36 23 1 142 318 2.239

Private Nursery
One to two 3 9 13 6 2 33 94 2.848
Three to four 1 1 5 12 3 2 24 69 2.875
Five to six 2 1 2 2 7 18 2.571
Seven or more 1 1 2 7 3.500

Total 1 6 15 28 12 4 66 188 2.848
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Table 16
Relationship Between Economic Value and Age of Mother

Age
Head

— 2,3.
Frequency of 
L Start
..... 4,5

Selection 
Private Nursery 

2,3 4,5... ...
Total

20-29 Years 6 55 3 22 86
30 Years & 4 77 2 39 .122
Over

Total 10 132 5 61 208



Table 17
Frequency of Economic Value Selection and Age of Mothers

Age of Mother Number of 
0 1 2

Times
3
Selected

4 3
Total Weighted

Total
Average

Head Start
20-29 Years 2 4 26 29 61 265 4.344
30-39 Years 1 1 14 46 62 291 4.693
40 Years & Over 2 4 13 19 87 4.578

Total 3 7 44 88 142 643 4.528

Private Nursery
20-29 Years 1 2 8 14 25 110 4.400
30-39 Years 2 10 23 35 161 4.600
40 Years & Over 2 4 6 28 4.666

Total 1 4 20 41 66 299 4.530

cr\-p-
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Table 18
Relationship Between Economic Value and Education of Mother

Education Frequency of Selection Total
Head Start Private Nursery______ 2,3,4___ 5 2.3.4___ 5______

1-12th Grade 8 20 1 2 110
High School 
Graduate & 
More

45 66 24 39 95

Total 53 86 25 41 205

♦Significant for the purposes of this study

x



Table 19
Frequency of Economic Value Selection and Education of Mothers

Education of 
Mother

Number of Times Selected 
0 1 2 3 4 5

Total Weighted
Total

Average

Head Start
Sixth Grade & Less 1 1 6 20 28 129 4.607
Some High School 2 5 26 46 79 353 4.468
High School 1 11 20 32 147 4.593Graduate & More

Total 3 7 43 86 139 629a 4.525
Private Nursery

Sixth Grade & Less 1 1 5 5.000
Some High School 1 1 2 8 4.000
High School 1 3 20 39 63 286 4.539Graduate & More

Total 1 4 20 41 66 299 4.530

^Total less than 142 because three mothers did not give their educational
level
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Table 20
Relationship Between Economic Value and 

Employment Status of Mother

Employment Frequency of Selection Total
Status Head Start Private Nursery

2,3,4 5 ...2,3,4 5
Full Time 
Homemaker 41 58 16 24 139

Employed 13 30 9 17 69
Total 54 88 25 41 208



Table 21Frequency of Economic Value Selection and Employment Status of Mothers

Employment Status
0

Number of Times Selected 
1 2  3 4 5

Total Weighted
Total

Average

Head Start
Full Time Homemaker 2 5 34 58 99 445 4.494
Employed Homemaker 1 2 10 30 43 198 4.604

Total 3 7 44 88 142 643 4.528

Private Nursery
Full Time Homemaker 4 12 24 40 180 4.500
Employed Homemaker 1 8 17 26 119 4.576

Total 1 4 20 41 66 299 4.530

CT\oo
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Table 22
Relationship Between Economic Value and 

Number of Children in Household*

Number of 
Children

Frequency of Selection 
Head Start Private Nursery

2,3,4 5 2,3,4 5
Total

One to four 32 39 22 35 128
Five or more 22 49 3 6 80

Total 54 88 23 41 108

♦Significant for the purposes of this study



Frequency of Economic Value Selection and Number of Children in the HouseholdTable-23

Number of Children 
in Household

Number of Times 
0 1 2

Selected
_3_____k 5

Total Weighted
Total

Average

Head Start
One to two 1 6 7 14 62 4.428
Three to four 2 2 21 32 57 254 4.456
Five to six 1 1 10 23 35 160 4.571
Seven or more 3 7 26 36 167 4.638

Total 3 7 44 88 142 643 4.528

Private Nursery
One to two 1 3 10 19 33 146 4.424
Three to four 8 16 24 112 4.666
Five to six 1 2 4 7 31 4.428
Seven or more 2 2 10 5.000

Total 1 4 20 41 66 299 4.530

-oo



71

Table 24
Relationship Between Political Value and Age of Mother*

Age Frequency of Selection Total
Head Start Private Nursery

0.1,2, 3,4.5 0.1.2. 3,4,5___________
20-29 "Years 47 14 18 7 86
30 Years & 

Over
61 20 2 39 122

Total 108 34 20 46 208

*Significant for the purposes of this study



Table 25Frequency of Political Value Selection and Age of Mothers

Age of Mother
0

Number of Times Selected 
1 2 3 4 5

Total Weighted
Total

Average

Head Start
20-29 Tears 6 22 19 10 4 61 106 1.737
30-59 Years 16 16 12 16 2 62 96 ■ 1.548
40 Years & Over 1 11 5 1 1 19 28 1.473

Total, 23 49 36 27 7 142 230 1.619

Private Nursery
20-29 Years 3 5 10 6 1 25 47 1.880
50-39 Years 10 14 9 2 35 38 1.085
40 Years & Over 1 4 1 6 6 1.000

Total 14 23 20 8 1 66 91 1.378

cro
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Table 26
Relationship Between Political Value and Education of Mother*

Education Frequency of Selection Total
Head Start Private Nursery

0,1,2 3,4,5 0,1,2 3,4,5 ....
1-12th Grade 79 28 1 2 110
High School 
Graduate & 
More

26 6 56 7 95

Total 105 34 57 9 205

♦Significant for the purposes of this study



Table 2?
Frequency of Political Value Selection and Education of Mother

Education of Number of Times Selected Total Weighted Average
Mother 0 1 2 3 4 5 • Total
Head Start

Sixth Grade & Less 3 11 5 8 1 28 49 1.750
Some High School 13 23 24 16 3 79 131 1.638
High School

Graduate & More 7 13 6 3 3 32 46 1.437

Total 23 47 33 27 7 139a 226 1.623

Private Nursery
Sixth Grade & Less 1 1 3 3.000
Some High School 1 1 2 4 2.000
High School

Graduate & More 14 22 20 6 1 63 84 1.333

Total 14 23 20 8 1 66 91 1.378

^Total less than 142 because three mothers did not give their educational
level

— a-p~
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Table 28
Relationship Between Political Value and 

Employment Status of Mother*

Employment
Status

Frequency of Selection 
Head Start Private Nursery

0,1,2 -3,4,5 0,1,2 3,4,5
Total

Full Time 
Homemaker

70 : 38 34 23 165

Employed 
Home maker 29 5 6 3 43

Total 99 43 40 26 208

*Significant for the purposes of this study



Table 29
Frequency of Political Value Selection and Employment Status of Mothers

Employment Status Number of Times Selected Total Weighted Average
0 1 2 3.. 4 5 ' Total

Head Start •
Full Time Homemaker 14 35 21 23 6 99 170 1.717
Employed Homemaker 9 14 15 4 1 43 60 1.395

Total 23 49 36 27 7 .142 230 1.619

Private Nursery
Full Time Homemaker 11 13 10 6 40 51 1.275
Employed Homemaker 3 10 10 2 1 26 40 1.538

Total 14 23 20 8 1 66 91 1.378
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Table 30
Relationship Between Political Value and 

Number of Children in Household*

Number of Frequency of Selection Total
Children Head Start Private Nursery
_____________ 0.1.2 3,4.5 0.1.2 3,4,5___________
One or two 11 3 27 6 47
Three or 
More 97 31 30 3 161

Total 108 34 57 9 208

*Significant for the purposes of this study



Frequency of Political Value Selection and Number of Children in the HouseholdTable 31

Number of Children 
in Household 0

Number
1

of
2
Times

5
Selected 

4 5
Total Weighted

Total
Average

Head Start
One to two 2 5 4 5 14 22 1.571
Three to four 8 20 17 9 5 57 93 1.631
Five to six 4 15 6 8 2 . 35 59 1.685
Seven or more 9 9 9 7 2 36 56 1.555

Total 23 49 56 27 7 142 230 1.619

Private Nursery
One to two 6 9 12 5 1 33 52 1.575
Three to four 6 11 5 2 24 27 1.125
Five to six 2 1 5 1 7 10 1.428
Seven or more 

Total 14
2

23 20 8 1
2

66
2
91

1.000
1.378

-cCO
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Table 32
Relationship Between Social I Value and Age of Mother*

Age Frequency of Selection Total
Head Start Private Nursery

_____________O J _______ 2,3,4 0.1_______ 2,3,4___________
20-29 Years 44 17 21 4 86
30 Years & 

Over 35 46 27 14 122

Total 79 63 48 18 208

*Significant for the purposes of this study

\



Table 33
Frequency of Social I Value Selection and Age of Mothers

Age of Mother Number of Times Selected Total Weighted Average
0 1 2 3 4 5 Total

Head Start
20-29 Years 21 23 9 7 1 61 66 1.081
30-39 Years 11 13 28 6 2 62 97 1.564
40 Years & Over 1 8 6 4 19 32 1.684

Total 33 46 43 17 3 142 195 1.373

Private Nursery
20-29 Years 7 14 3 1 25 23 .920
30-39 Years 6 16 3 7 1 35 51 1.457
40 Years & Over 2 3 1 6 6 1.000

Total 13 33 ' 8 9 1 66 80 1.212

Coo
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Table %Relationship Between Social I Value and Education of Mother*

Education Frequency of Selection Total
Head Start Private Nursery
0 1,2,3.4 0 1,2,3,4

1-12th Grade 24 83 2 1 110
High School 
Graduate & 
More

8 24 13 30 95

Total 32 10? 13 51 205

*Significant for the purposes of this study



Table 35
Frequency of Social I Value Selection and Education of Mothers

Education of Number of Times Selected Total Weighted Average
Mother 0 1 2 3 4 5 Total
Head Start

Sixth Grade & Less 4 12 6 5 1 28 43 1.335
Some High School 20 24 26 7 2 79 105 1.329
High School

Graduate & More
8 10 10 4 32 42 1.312

Total 32 46 42 16 3 139a 190 1.366

Private Nursery
Sixth Grade & Less 1 1 1 1.000
Some High School 2 2 0 .000
High School

Graduate & More 13 32 8 9 1 63 79 1.253

Total 15 33 8 9 1 66 80 1.212

^Total less than 142 because three mothers did not give their education
00rv
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Table 36
Relationship of Social I Value and 

Employment Status of Mother

Employment
Status

Full Time 
Homemaker
Employed
Homemaker

Total

Frequency of Selection 
Head Start Private Nursery
0,1 2,3,4 0.1 2,3,4
56

23

79

43

20

63

26

22

48

14

4

18

Total

139

69

208



Table 37
Frequency of Social I Value Selection and Employment Status of Mothers

Employment Status Number of Times Selected Total Weighted Average
0 1 2 . _ 4 5 Total

Head Start 
Full Time Homemaker 20 36 27 13 3 99 141 1.424
Employed Homemaker 13 10 16 4 43 54 1.255

Total 33 46 43 17 3 142 195 1.373

Private Nursery
Full Time. Homemaker 7 19 6 8 40 55 1.375
Employed Homemaker 8 14 2 1 1 26 25 .961

Total 15 33 8 9 1 66 80 1.212

CO-p-
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Table 38
Relationship Between Social I Value and 

Number of Children in Household*

Number of 
Children Head

0,1
Frequency of Selection 
Start Private Nursery

2,3,4 0,1 2,3,4
Total

One or two 6 8 22 11 47
Three or four 39 18 20 4 81
Five or more 34 37 6 3 80

Total 79 63 48 18 208

^Significant for the purposes of this study

»



Table 39
Frequency of Social I Value Selection and Number of Children in the Household

Number of Children Number of Times Selected Total Weighted Average
in Household 0 1 2 3 4 5 Total
Head Start

One to two 2 4 4 3 1 14 25 1.783
Three to four 16 23 10 6 2 57 69 1.210
Five to six 11 8 12 4 35 44 1.237
Seven or more 4 11 17 4 • 36 57 1.583

Total 33 46 43 17 3 142 195 1.373

Private Nursery
One to tv/o 9 13 6 4 1 33 41 1.242
Three to four 3 17 2 2 24 27 1.125
Five to six 2 2 3 7 11 1.571
Seven or more 1 1 2 1 .500

Total 15 33 8 9 1 66 80 1.212

ooCTv



Table JfO
Relationship Between Social II Value and Age of Mother

Age Frequency of Selection Total
Head Start Private Nursery

_____________0,1,2 5,4,5 0,1,2 3,4,5___________
20-29 Years 25 36 17 8 86
30 Years & 

Over 45 36 21 20 122

Total 70 72 38 28 208



Table ifl
Frequency of Social II Value Selection and Age of Mothers

Age of Mother Number of Times Selected Total Weighted Average
0 1 2 3 4 5 . Total

Head Start
20-29 Years 4 10 11 22 13 1 61 155 2.540
30-39 Years 7 14 15 13 14 1 62 140 2.258
ifO Years & Over 3 4 4 3 5 19 41 2.157

Total 14 28 28 38 32 2 142 336 2.366

Private Nursery
20-29 Years 8 9 5 3 25 53 2.120
30-39 Years 1 5 10 12 7 35 89 2.542
40 Years & Over 1 1 3 1 6 11 1.833

Total 2 14 22 17 11 66 153 2.318

COoo
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Table 42
Relationship Between Social II Value and Education of Mother*

Education Frequency of Selection Total
Head Start Private Nursery

0,1,2 5,4,5 0,1.2 5,4,5
1~12th Grade 54 53 2 1 110
High School 15
Graduate &
More

17 36 27 95

Total . 69 70 38 28 205

^Significant for the purposes of this study



Table 43
Frequency of Social II Value Selection and Education of Mothers

Education of Number of Times Selected Total Weighted Average
Mother 0 1 2 3 4 5 Total
Head Start

Sixth Grade & Less 3 3 10 5 7 28 66 2.357
Some High School 6 19 13 24 13 2 79 187 .2.367
High School

Graduate & More 5 6 4 9 8 32 73 2.281

Total 14 28 27 38 30 2 139a 326 2.345
Private Nursery -

Sixth Grade & Less 1 1 1 1.000
Some High School 1 1 2 5 2.500
High School

Graduate & More
2 13 21 16 11 63 147 2.333

Total 2 14 22 17 11 66 153 2.318

^Total less than 142 because three mothers did not give their educational
level
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Table 44
Relationship Between Social II Value and 

Employment Status of Mother

Employment
Status

Frequency of Selection 
Head Start Private Nursery

0,1,2 3,4,5 0,1,2 3,4,5
Total

Full Time 
Homemaker 45 54 23 17 139

Employed
Homemaker 25 18 15 11 69

Total 70 72 38 28 208



Table 45
Frequency of Social II Value Selection and Employment Status of Mothers 

Employment Status Number of Times Selected Total Weighted Average
0 1 2 3 4 5 Total

Head Start
Full Time Homemaker 9 18 18 30 23 1 99 241 2.434
Employed Homemaker 5 10 10 8 9 1 43 95 2.209

Total 14 28 28 38 32 2 142 336 2.366

Private Nursery
Full Time Homemaker 1 9 13 11 6 40 92 2.300
Employed Homemaker 1 5 9 6 5 26 61 2.346

Total 2 14 22 17 11 66 153 2.318

voru
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Table /f6
Relationship Between Social II Value and 

Number of Children in Household*

Number of 
Children

Frequency of Selection 
Head Start Private Nursery Total

0,1,2 3,4.5 0, i ,2 3,4.5
One or two 5 9 20 ' 13 47
Three or four 29 28 14 10 81
Five or more 36 35 4 5 80

Total 70 72 38 28 COoCVI

*Significant for the purposes of this study



Table 47
Frequency of Social II Value Selection and Number of Children in the Household

Number of Children 
in Household 0

Number of 
1 2

Times
3

Selected
4

Total
5

Weighted
Total

Average

Head Start
One to two 1 1 3 4 5 14 39 2.785
Three to four 7 11 11 . 15 12 1 57 131 2.298
Five to six 3 3 6 8 10 35 84 2,400
Seven or more 3 8 8 11 5 1 36 82 2.277

Total 14 28 28 38 32 2 142 336 2.366

Private Nursery
One to two 1 8 11 6 7 33 76 2.303
Three to four 4 10 8 2 24 56 2.333
Five to six 1 2 1 2 1 7 14 2.000
Seven or more 1 1 2 7 3.500

Total 2 14 22 17 11 66 153 2.318
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