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PREFACE

China is a vast nation with extensive commercial and 

sociological needs from the current population o f  over 1.3 billion  

people. H owever, despite its long period o f  history, culture and 

tradition, China also has limited facilities to conduct its 

commerce and other related activities.

Consequently, the only imminent solution to one o f  China’s 

major econom ical predicaments —  improving the capacity o f  

daily marketing and exchange activities —  is to improve the 

efficiencies o f  existing shopping areas, pending future extensive  

improvements in national transportation facilities.

After careful consideration o f  existing physical and sociological 

limitations and customs, the attached proposals offer som e real 

solutions to China’s extensive trading and shopping restrictions. 

They are also presented as objective possibilities to resolve a 

common and extensive problem for most inhabitants o f  densely 

populated areas.
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Traditional Shopping Centers in China Chapter 1

1. BACKGROUND

China is an ancient nation with a wealthy legacy o f culture, and the traditional shopping 

centers which reflect the local environments and customs are the components o f this 

heritage.

In the Chinese language, the word “ tfj ’’(Shang Shi) means trade market: the 

character “ ’’(Shang) means business or trade, and “ ffj ’’(Shi) means market or place. 

and also denotes the oldest place for trading.

Over two thousand years ago, Chinese feudal societies were established on the base o f  

Confucianism. According to Confucianism, people must fulfill their proper functions and 

maintain a systematic relationships in the society: “the monarchs should be monarchial, 

and the subjects should be subjected.” Confucianism regards agriculture as the main 

support o f the economy, and business was originally treated as a low-level occupation in 

society. Therefore, the development o f the trade market was limited at the beginning of  

the feudal society. The purpose o f trade markets was to serve the monarchs, and were 

established in the palaces. They were always arranged in a large court enclosed by 

arcades and managed by the government officials.

When the ancient Chinese economy began to develop and expand, non-governmental 

trades needed their own markets. The planning phase o f  ancient cities in China looked 

like a chessboard. Because o f the feudal hierarchy, all citizens’ houses, except for those 

o f the nobles, were forbidden to open any doors facing the streets. The streets in cities 

were used only for traffic. Trade markets were often planned on a scale that covered 

several blocks, and located at the “right” places where they could serve the whole city 

(figure 1-1). They had their own pedestrian walkways and stores, and all the businesses
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Traditional Shopping Centers in China Chapter 1

operated in these market areas; they were 

China.

figure 1-1: Plan o f the ancient Changan city
(sketch from “Chinese architecture and 
town planning, 1500 B.C.-1911 A.D.”, 
Adrew Boyd)

1. eastern trade market
2. western trade market
3. palace

earliest forms of shopping centers in

fg u re  1-2: Part o f the Chinese ancient painting “Chin Min Festival River” 
(from “Chin Min Festival River”, Zhi-jie Na)
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After 800 AD, because the economy and political situation reached a higher activity 

level, trade markets could not meet the requirements o f all businesses. People began to 

build and relocate their houses away from the original market, also used them as shops, 

and opened their doors facing toward the streets. The old rules were broken: more and 

more stores, shops, inns and hotels were opened away from the original trade market. 

Shopping streets developed, and people traded their goods freely and enjoyed themselves 

shopping. And, ironically, the nobles also liked to play in these streets! Figure 1-2 is a 

part o f an ancient painting and shows the streetscape in Dianliang one thousand years 

ago.

Shopping streets were the most common and major forms o f business areas in the history 

o f Chinese traditional shopping centers. These shopping centers were mainly designated 

by shopping “streets”, which were built from traditional building materials, structures and 

techniques, according to the concept o f engaging in business during the age o f  feudal 

society (before 1911 AD).

2. PLANNING

After 800 AD, the planning o f urban streets became systematic; they were usually 

designed in a grid pattern. There were few public buildings or plazas in each Chinese 

city, and the most common buildings were the temples. All houses and temples were 

planned according to the layout o f the streets (except for the palaces), and the organized 

pattern o f streets in China played the main role in the layout o f ancient Chinese cities.

There were two main planning styles o f  shopping districts in Chinese ancient cities. The 

most common style was the shopping street that extended many blocks, with all the 

stores adjacent to one another along the street (figure 1-3). Shopping streets like these
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were Wang Fujing Street (Beijing), Dehua Street (Zhengzhou) and Jiefang Street 

(Shaoxing). Another style of shopping district placed the shopping area adjacent to some 

shopping streets. These districts were usually centered around a traditional temple or 

plaza. Figure 1-4 illustrates a shopping district which includes small shopping streets 

adjacent to a temple or plaza near the main street.

3. FUNCTION

Chinese traditional streets included all activities of the community. There were stores, 

services, maintenance, restaurants and inns, as well as public places of entertainment like 

the theater, teahouse, gambling house, acrobatics and brothel. The Chinese traditional 

shopping street was not only the shopping center, but also the public activity center 

(population center).

figure 1-3 figure 1- 4
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Another feature of the traditional shopping street was it being adjacent to the temple, and 

the temple was the center of community activities. Temples were the most common 

public buildings in Chinese ancient cities (figure 1-5). Because various religious rites 

were held in temples, many people gathered from far and near. As business and 

construction began to develop around the temples, they became not only the place for 

religion, but also areas for public activities and shopping (figure 1 -6).

For example, the Town God’s Temple shopping center in Shanghai, which was built in 

1403, is one of the most famous shopping and tourist centers in China. There are many 

traditional buildings and the private Yu Garden there(figure 1-7). The width of these 

streets is 3.5 to 4.5 meters and are used only for pedestrians (figure 1-8). The whole area, 

including the shopping district, the Town God’s Temple and the Yu Garden, reflects 

traditional culture and regional features in modem Shanghai.
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figure 1-7: The traditional teahouse near

Yu Garden in Town God’s Temple 
shopping center (Shanghai)

figure 1-8: Street in the Town God’s 

Temple shopping center 

(Shanghai)
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4. ARCHITECTURE

Traditional shopping streets were formed from the streets lined with adjacent residences. 

Figure 1-9 shows the most common example of small shopping street in the old 

traditional towns. The traditional stores on the shopping street were based on the forms of 

the residences; they were one or two-story houses made of wood and brick. For two-story 

houses, the ground floors were used as shops and the second floors were always used as 

residences or for storage. The characteristics of these business buildings reflect different 

regional customs and architectural styles. Figure 1-10 shows a traditional store in 

northern China, and figure 1-11 shows another architectural style in southern China.

figure 1-9: A small shopping street in an old town 

in Hunan province (from “Commercial 

environment creation”, Dai-wen Wang)
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fiture 1-11: Southern-style stores on a traditional shopping street in Shanghai

5. SPACE

A. The Relationship Between the Street and the Architecture

Chinese traditional shopping streets were designed with logic, identification and 

direction. Because the buildings beside the streets had harmonious colors as well as 

integrated architectural forms and materials, these streets seemed to be in perfect 

harmony (figure 1-12). The architecture was not planned or designed uniformly, but was 

formed freely by individual citizens who wanted to express their various preferences. The 

stores and houses were aligned and integrated, and almost always connected to each 

other. The tall temples, towers or gateways became the landmarks of shopping streets and 

helped to break up the sameness of the stores and houses, making the streets more 

attractive and individualistic (figure 1-13).
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In most Chinese traditional architecture, the balcony, eaves or gallery extend lengthwise 

outside the wall. The doors of stores are made of wood, can be installed to cover the 

store, and also can be detached (like shutters) so the whole store is opened to the street. 

The widely opened store, with long eaves and a gallery walkway, creates another space 

between the store and the street. This gallery space connects the street directly with the 

interior of the store and coaxes shoppers into the store (figure 1-14).

12
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The galleries in Chinese traditional shopping streets had an important function of 

connecting the outside street space to the interiors of the shops. They also formed a 

covered sidewalk when it was hot or raining, and allowed people to shop conveniently 

regardless of the weather (figure 1-15 & figure 1-16). The gallery walkway was also a 

public space for people to rest, associate with their friends and entertain themselves after 

shopping (figure 1-17). Businesses could also always use the gallery walkway to expand 

the stores into the gallery, allowing them to be closer to the shoppers (figure 1-18).

figure 1-15

figure 1-17
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figure 1-16
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B. Measurement of Space

Because the main traffic was carriages, the width of a traditional shopping started at 15- 

20 meters; however, it gradually became narrower, especially in smaller cities or towns. 

The houses beside the street were one or two stories in height. The proportion (W/H), 

between the width of the street (W) and the height of the house (H), was between 1.2 to 

2.1. This proportion allowed the people on the side of, or in the middle of, the street to see 

the whole house clearly. In the middle of the street, the distance between the people and 

the house was about the same dimension as the height of the house (1/1 +/-). The visual 

angle from the center of the street was approximately 45 degrees.

From one side of the street to the other side, the distance between two houses was about 

twice the height of the house (2/1). The visual angle was approximately 27 degrees, 

which was a good angle to clearly see the buildings on the other side of the street (figure 

1-19).

figure 1-19: The visual analysis o f a traditional shopping street

C. Relationship between the Gateway and the Shopping Street

The Chinese gateway became a specialty in the traditional streets after 800 AD (figure 1- 

20), and played a basic role in giving character to the streets. It was built mostly as a
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—i

symbolic gate in an open space, especially in the traditional shopping streets. However, 

regardless of the original purpose of the gateway, whether to be regarded as the gate to a 

street or a monument, it ultimately diversified the space of a street and made the street a 

unified area, especially a shopping street.

figure 1-20: Part o f the ancient painting “Chin Min Festival River” 

(from “Chin Min Festival River”, Zhi-jie Na)

Because a Chinese gateway was always placed at each end of a street, it made the street 

look like a closed interior without a roof. Passing through it is like entering a building 

from outside; the gateway frames the view of the street (figure 1-21). Several Chinese 

gateways on crisscross streets can form a larger space, like a square. Several gateways on 

the same street can also change the spacing of the street and give it more visual variety.
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We also see Chinese gateways in many non-Asian large cities like New York and San 

Francisco.

6. MANAGEMENT

Most Chinese traditional stores originated from workshops and houses. The stores were 

located beside the street, and their workshops or yards were built behind them. The 

workshops were used for producing or processing goods, and the yards were used for 

conversing about business or receiving guests and shoppers.

Individual advertising signs on stores were one of the specialties of Chinese shopping 

streets. Because of the openness of the exterior of the traditional shops, there was no 

window casement or other area to display the advertising signs. Although the 

merchandise was different in the various shops, the exterior forms of the houses and 

shops were somewhat similar. In order to distinguish the different shops, the advertising 

signs on these shops had to be unique, which is why advertising signs played an 

important role in the traditional shops.

figure 1-21: The gateway on
a shopping street 
in Shanghai
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There were two styles of advertising signs: the figure advertising sign and the character 

advertising sign. The figure advertising sign was made by a model or picture of the 

merchandise or service, in order to inform the people of the type of merchandise sold in 

the store. For example, the figure advertising sign of a shoe shop was a cloth with a shoe 

painted on it. Figure 1-22 shows some designs of the traditional figure advertising signs.

f
1

shoe shop grocery store rice shop fruit shop

inn

1

£>f

drug store hat shop restaurant

figure 1-22: Examples o f traditional figure advertising signs 

(from “Commercial environment creation”, Dai-wen Wang)
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The character advertising sign presented written characters and actually described or 

named the store. In order to gain status for a store, the character advertising sign was 

usually written by a famous person. (It is said that some famous character advertising 

signs in Beijing were written by the emperor.)

Advertising signs were always hung or installed on walls, doors, columns or under the 

eaves of the stores. Occasionally, they were hung on the structures which extended 

outside the stores (figure 1-23 & figure 1-24). The various advertising signs not only 

explained the kinds of the stores, but also decorated them and created an active business
i

environment (figure 1-25).

figure 1-23: Part o f the ancient painting “Chin Min Festival River” 

(from “Chin Min Festival River”, Zhi-jie Na)
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figure 1-24: The advertising signs on a 

store in Beijing (from 

“Commercial environment 

creation”, Dai-wen Wang)

figure 1-25: The advertising signs on a 
shopping street in Beijing 

(from “commercial environment 
creation”, Dai-wen Wang)

7. SUMMARY

Having developed over a period of more than two thousand years, Chinese traditional 

shopping centers have formed their own architectural characteristics and business 

methods, and have become one of the important compositions in traditional culture.

Because of constant wars and chaos during Chinese history, especially the Communist 

movements in the 1950s and 1960s, most traditonal shopping centers were ruined or 

rebuilt differently from their original styles and features. Survival of the traditional 

shopping centers now exists mainly in the small towns in the remote districts of China.
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After 1980, with the redevelopment of the economy and business in China, some of the 

demolished traditional shopping centers began to be rebuilt. In most big cities, reviving 

and building the shopping centers in traditional styles has become a part of the overall 

plan of urban development. Figure 1-26 shows the new traditional style shopping center 

in Nanjing, and figure 1-27 shows the traditional shopping street being rebuilt in Chende.

Although the old architectural forms in traditional shopping centers are not widely 

adopted in many modem shopping centers, the planning, spacing, functions and customs 

of those old centers still greatly affect many contemporary shopping centers in China.

20
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Shopping Centers in China (late-1800s to mid-1900s) Chapter 2

1. BACKGROUND

During the late-1800s to the mid-1900s, shopping centers in China were influenced by 

shopping streets established by foreign and national investors. These shopping centers 

reflected the situation o f the “semi-society”, the influence o f the multiple cultures and the 

progression o f construction techniques from the late-1800s to the mid-1900s. To a great 

extent, the earlier shopping centers laid substantive foundation for the current shopping 

centers in China.

In 1840, the Opium War (Britain’s invasion o f China) was the beginning o f  recent 

Chinese history. The defeated feudal dynasty was forced to “rent” five seashore cities to 

the British Empire. Subsequently, several other countries (like Japan, Russia, France and 

Germany) declared war on China and controlled more colonies. During that time, China 

became a semi-colonial and semi-feudal society. The concessions, which were tracts o f  

land in the Chinese ports or cities on lease to and seized by the foreign countries, were the 

most common form o f property held by foreigners.

The new foreign controllers implemented their societal systems in the Chinese 

concessions, and made the political systems in these concessions quite different from 

those o f the government in China. During the last years o f the feudal dynasty, wars 

among warlords and natural calamities created chaos. However, the new and independent 

concessions possessed a stable social and political system, and attracted increasing 

numbers o f defeated Chinese nobles, bureaucrats, warlords and wealthy people. 

Investments by wealthy foreigners and Chinese also caused the concessions to develop 

rapidly.

22
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Urban construction and traffic had been significantly improved during that time. Instead 

of traditional Chinese wooden or brick houses, more and more western concrete buildings 

(like banks, hotels, department stores, and entertainment places) were built. With the 

influence from western cultures and economics, all of the conceded territories gradually 

changed and became modernized (figure 2-1). Improved shopping streets also appeared 

during and after the 1800s.

figure 2-1: The Bund in Shanghai, 
circa 1880

(from “ The history of the 
urban construction in 
Shanghai”, Jin-wen Zhang)

2. PLANNING AND DEVELOPMENT

Because the concessions were always located in the best areas of Chinese cities, which 

were also the areas where urban construction and economics developed most rapidly, they 

soon became the “downtown" areas of the cities. For example, Shanghai was one of the 

first five concessions and was dominated by foreign countries in 1843. Because of its 

special geographical position, which was at the interface of the river and the ocean, 

Shanghai soon became the biggest port in China. At the same time, the large foreign and 

national investments improved urban construction and economies, and Shanghai also 

became the largest business city in China. Many banks, hotels, business buildings, 

entertainment places and department stores were built, and many shopping centers in 

Shanghai were formed after the mid-1800s.
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In order to attract more customers and have convenient traffic, the shopping centers were 

always established along the main roads in cities or adjacent to the business districts. For 

instance, three main shopping streets in Shanghai were on the main traffic lines of 

Nanjing Road, Jingling Road and Huaihai Road. They were also adjacent to the Bund, 

which was the business center in Shanghai (figure 2-1 and figure 3-2).

Nanjing Road in Shanghai was the biggest shopping street in China; it was about five 

miles long and became a great trade center with a large population of foreigners. In the 

middle of the 1800s, foreigners built three horserace tracks and other public places of 

entertainment near what was called Garden Lane, and is now called Nanjing Road. Over 

the years, more and more Chinese businessmen also opened stores along Garden Lane. 

The population along Garden Lane increased each year as the businesses grew. Figure 2-2 

shows Garden Lane (Nanjing Road) in the late 1800s, when the shops were more in the 

traditional Chinese style, and before the European influence dominated the area.

figure 2-2: Garden Lane in the late- 
1800s in Shanghai 
(from “The history of 
the urban construction 
in Shanghai”, Jin-wen 
Wang)

Near the beginning of the nineteenth century, more foreign and Chinese businessmen 

expanded their investments and built many business buildings near the Garden Lane
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shopping district; they were built mainly in the Western European-style as the main 

business influence was from the European trading companies. Figure 2-3 shows Nanjing 

Road as it looks today, with the more recent European-style buildings.

3. ARCHITECTURE

Like contemporary Western architecture, most of the buildings on the shopping streets in 

China during this period were multi-stories, made of concrete and bricks, and some were 

more than ten stories high. The architectural forms of these buildings adopted Western 

archtectural styles.

As an example, Daxin Company, the biggest department store in Shanghai, was designed 

by Chinese architects Ting-bao Yang and Fu-ling Jin, and built in 1934. It was nine 

stories high, utilized some Western-style decorations, and its exterior material was cream- 

yellow tile (figure 2-4).
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figure 2-4: Daxin Company in Shanghai

(from “Shanghai”, Guo-liang Gai)
figure 2-5: International Hotel in Shanghai 

(from “Shanghai”, Guo-liang Gai)

International Hotel was designed by an Hungarian architect and was built in 1931. It had 

24 stories, and was 82 meters high. The elevation accentuated verticality, and its exterior 

material was brown face brick; it was “modem” architecture (figure 2-5).

Xianshi Company was a 7 story department store, and was built in 1915. The building 

was designed in a Greco-Roman style and reflected classical architecture (figure 2-6). 

The Golden Gate Hotel, which adopted an arched and vaulted tower and arched walls, 

expressing both ecletic and classicical ideas (figure 4-26, the left building).
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figure 2-6: Xianshi Company in 

Shanghai (from “The 

history of the urban 
construction in 
Shanghai”, Jin-wen 

Zhang)

Another style of shopping street was formed by a mix of both Chinese and Western 

architectural styles. Jingling Road was one of these shopping streets in Shanghai, (figure 

2-7). It had the characteristics of the traditional Chinese shopping street: the shops were 

only two or three stories high, the ground floor contained the shop and the second and 

third floors were usually used as a storehouse. The first floor of the shops also included 

an overhead arcade over the sidewalk. However, the structure was built of concrete and 

brick rather than the wood structures of the past. The style of the columns in the arcade 

came from Western architecture.

figure 2-7: The buildings on 

Jingling Road in 

Shanghai
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4. SPACE

The widths of the shopping streets were usually around 20 to 25 meters, and most 

buildings were three or four stories high with an overall height of approximately 14 

meters. The proportion (W/H), between the width of the street (W) and the height of the 

building (H), was about 2/1. This was similar to earlier traditional Chinese shopping 

streets, and allowed the people on the street to see the buildings clearly (figure 2-8), 

unlike some cities in Europe and North America.

Because most of the earliest buildings on shopping streets were of traditional Chinese 

design, having small bays on their exterior elevations facing the street, many later 

Western-style department stores also divided their exterior elevations of the first and 

second floors by using columns (figure 2-9). Consequently, the Western-style buildings 

on the shopping streets harmonized with the traditional Chinese stores having some 

Eastern features.

28
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Tall buildings usually became the landmarks of shopping streets and helped to break up 

the monotonous outline of the multi-story shops. Figure 2-10 shows the Peace Hotel, 

which became the landmark at the beginning of 

Nanjing Road in Shanghai. Other Western- 

style towers on the big department stores also 

gave variety to the outline of the buildings 

along Nanjing Road, and made the street more 

pleasing to the eye. ^ K h
; i§ ”

figure 2-10: The Peace Hotel at end o f East 

Nanjing Road in Shanghai
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On each end of the block on shopping streets, there was always a bigger department store, 

and between the two ends of the block were the smaller shops. Each comer provided a 

variety to the rhythm of the shopping streets and became one of the best views on these 

streets (figure 2-11).

figure 2-11: The department store on the crisscross street in Shanghai 

(from “Shanghai”, Guo-liang Gai)

figure 2-12: The advertising signs 

o f a department store 

in Shanghai shopping 

street (from “The history 

of the urban construction 
in Shanghai”, Jin -wen 
Zhang)
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Most shops on shopping streets kept the traditional Chinese styles of advertising. While 

many of the buildings adopted Western-style architecture, the traditional Eastern-style 

advertising methods gave these streets more of an Eastern remembrance and made them 

bustling and lively (figure 2-12).

5. FUNCTION

Most big department stores had multiple functions in their design. The first to third floors 

were used as stores, and the upper floors were used for hotel, restaurant, theater, dancing 

hall and other purposes. The roof was used as the entertainment garden. Figure 2-13 is the

Yongan Company, which was one of the biggest department stores built in 1916

Shanghai.

figure 2-13:
The Yongan Company 
in Shanghai ( from “The 

history of the urban 
construction in Shanghai”, 
Jin-wen Zhang)

Because of the influence of Western economics and culture, shopping centers of this 

period mainly reflected the modem characteristics of Western shopping districts and

31



Shopping Centers in China (late-1800s to mid-1900s) Chapter 2

concerned themselves more with business than folk activity. Banks, offices, hotels, 

department stores and entertainment places on the shopping streets also tended to serve 

the upper and middle consumer classes rather than the more common bluecollar 

population (figure 2-14).

figure 2-14:
Big World Entertainment 

Center in Shanghai (from 
“The Chinese Architecture 
from Late-1800s”, Shao- 
zhou Wang)

6. SUMMARY

Shopping streets formed during the late-1800s through mid-1900s in China not only 

reflected the influence of Western culture and economy, but also conducted commerce in 

products made by modem industrial economies and technologies. Compared to traditional 

shopping streets in China, shopping streets during this period had a greater development 

in scale, function, architecture and transportation. To a great extent, they also laid an 

important foundation for current shopping centers in China, and still play a main role in 

commerce.

Because of the increasing population and developing economy in China, the shopping 

streets of this era are barely meeting the needs of its current society. Additonally, recent 

thoughtless rebuilding and decorating projects in some cases demolished many historic 

buildings, and in others failed to significantly improve them.
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1. BACKGROUND

The recent shopping centers in China are denoted by both newly built shopping districts

and older ones existing in the People’s Republic o f China prior to the mid-1900s.
r

After the Communist Party came into power in China in 1949, the government 

confiscated all properties o f the former government and foreign companies, and became a 

partner with Chinese private companies. Several years later, the government absorbed 

these “private” properties into state ownership. Since 1954, all properties in China belong 

to the government and are managed by it. As properties o f  the new government, shopping 

centers formed before the Communist takeover are now also managed by the Communist 

government.

Between 1958 and 1980, because o f several political movements (especially the “Great 

Leap Forward” movement and the Culture Revolution), most o f  the traditional shops and 

shopping buildings built 180Qs-1900s were damaged or changed beyond recognition. The 

Communist movements tried to convert all shopping buildings to a similar form which 

would not reflect the feudalism or capitalism o f the past: various decorations o f the shops 

were abolished, the business advertising signs were removed and replaced by political 

slogans, and some shops changed their function to be used as offices, lecture halls or 

warehouses. During that time, engaging in business was regarded as expanding 

capitalism, and shopping centers developed very slowly.

Since 1980, the new leaders o f the Chinese government advocated political and economic 

reform and improved the overall economic and social situations. In recent years, because 

of the rapidly developing economy, the government built and rebuilt most shopping
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centers in order to meet the greater needs of its society. Although all shopping properties 

still belong to the government and are planned by them, the managers of the shops have 

the authority to operate their businesses individually and determine their staffing. 

Recently, much new construction can be seen almost everywhere in China, and business 

is in an unprecedented expansion.

2. PLANNING

After 1949, the government built many apartments for the “working” people, and also 

shopping stores according to the distribution of the population. There are three types of 

community shopping centers that were built to service the needs of these new apartment 

communities as shown below in figure 3-1.

o The first type of shopping area * The second type of shopping area * T h e  third type of shopping area 
|---- 1 Apartment community

figure 3-1

The first type of shopping area services the immediate apartment neighborhood. There 

are typically several shops located together in a single residential area to serve at least 

5000 families. These shops are small department stores, provision shops and grocery 

stores to accommodate the main needs of a resident’s daily life. They are similar to the 

local convenience stores in the United States, although they carry a more complete line of
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goods and services. These neighborhood shopping areas are within a 10 minute walk for 

anyone in the neighborhood.

The next type o f shopping area is actually more o f a shopping “district” formed by larger 

shopping centers with department stores, grocery stores and other service shops 

(drugstore, barber shop, restaurant, bathing place, etc.) that accommodate several 

residential areas and are centrally located within those areas. These shops are larger and 

more complete because they service a larger population base, and are similar to the 

“strip” shopping centers in the United States. The limited parking lots near the first two 

levels o f shopping are used mainly for bicycles; most people either walk or bicycle to 

local shopping areas, within 10-20 minutes.

The third type o f shopping center area is even larger than the first two, and services a still 

larger population. In many o f the large cities, the government usually planned and 

developed one or two grandiose shopping centers in every district containing a population 

of 100,000 or more. These community shopping centers include various retail businesses, 

services, and entertainment places; they are similar to a “mall” in the United States 

which has a comparatively complete line o f stores and services. Shoppers who travel to 

community shopping centers usually either bicycle or ride a bus for approximately one- 

half hour.

Almost every city in China has its urban shopping centers, or shopping streets, in a 

central area to serve its citizens and tourists. The newer or contemporary shopping centers 

or shopping streets are usually improved to or rebuilt shopping districts formed before 

1949, and have become the main activity centers o f the city. Figure 3-2 shows a sketch- 

map o f a main shopping center and shopping streets in Shanghai. The merchandise
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provided in these shopping centers is not only for daily necessities, but also reflects the 

special local products of each individual city. Generally, most large scale department 

stores, specialty stores, hotels, theaters and other main entertainment places are in the 

urban shopping centers. People always take the bus or ride their bicycles to get there.

mmm Main Shopping Street O Town God’s Temple Shopping Center
EM3 Bund I S  Huangpu River High Way
Q  Old Town □  Central City =  Main Road

figure 3-2: A sketch-map of Shanghai

3. ARCHITECTURE

As discussed above, the community shopping center and the urban shopping center are 

the two main forms of recent shopping centers in larger Chinese cities.
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A. Community Shopping Centers

Before 1980, community shopping centers were always designed to include residences, 

and the shops were on the first floor of multi-storied building with apartments on upper 

levels. Figure 3-3 shows the elevation of a community shopping center. The plan and the 

exterior design of the shops was almost the same. It cost less to build these community 

shopping centers because they were built as a part of the apartment buildings, and did not 

have a separate architectural character (figure 3-4).

figure 3-3: The elevation o f a community shopping center 

(from “Architecture Journal”, 5/78)

After 1980, some new neighborhood shopping centers were designed which were 

distinctive from the multi-storied apartments. The location of these shopping areas is
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usually in the center of a neighborhood and the architectural form is modem. There are 

two forms of new neighborhood shopping centers: one is several shopping buildings 

attached together with a similar design and usually not more than four stories high. The 

community shopping center in Xiaoshan city is an example (figure 3-5). The area of this 

community shopping street is 15,300 square meters, and it serves a new community in 

Xiaoshan city. The pedestrian street connects each of the small shopping buildings (figure 

3-6 and figure 3-7).

18.40

figure 3-5: The elevation o f the community shopping center in Xiaoshan 

(from “Architecture Journal”, 1/94)

figures 3-6 & 3-7: The community shopping center in 

Xiaoshan (from “Architecture Journal”, 

1/94)

Vz (
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The other form is a large scale business building, like the Xidan Commercial Building in 

Beijing (figure 3-8). It is an eleven-story building with an area of 62,000 square meters, 

serving communities surrounding it. The first to sixth floors contain various shops, and 

the seventh to the eleventh floors house offices and hotel rooms. There are also three 

underground floors which accommodate a theater and parking garage. Some parts of the 

elevation of the building are designed to reflect traditional shops in Beijing.
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figure 3-8: The design o f Xidan Commercial Building in Beijing 

(from “Architecture Journal”, 5/88)

B. Urban Shopping Centers

The urban shopping centers were usually formed before 1949, and some of them have 

been improved or rebuilt in order to meet current needs. For instance, the Town God’s 

Temple shopping center in Hefei is a traditional-style shopping street which was rebuilt 

in 1986. Having been a small shopping street for hundreds of years, the local government 

rebuilt this traditional shopping street in 1986 in order for it to be a special shopping 

center to reflect the overall characteristics of the traditional city (figures 3-9, 3-10 and 3- 

11).

4 0



Contemporary Shopping Centers in China Chapter 3

i
figure 3-9: The main entrance o f Town G od's ,

figures 3-10 & 3-11: The pedestrian street and local-style architecture 
in Town God’s Temple shopping center

As discussed in Chapter 2, shopping centers formed during the late-1800s through mid- 

1900s laid a firm foundation for recent shopping centers, and have been replanned and 

rebuilt to be the urban shopping centers in most of cities in China. Because of 

government ownership of properties in China, it was easy for the government to move the 

companies and the residents out of these older shopping centers in order to implement 

replanning and rebuilding. For example, the layout of Nanjing Road in Shanghai was 

replanned after 1980. Figures 3-12 and 3-13 show the plans of East Nanjing Road in 

different years, and we can see the changes implemented by the government.
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■  shop BS department store 0Q bank and office □  hotel ^  others

figure 3-12: The plan o f East Nanjing Road in 1947 
(from “Urban Planning”, 2/90)

figure 3-13: The plan o f East Nanjing Road in 1987 

( from “Urban Planning”, 2/90)

Recently, many stores on Nanjing Road remodeled their buildings and made this 

shopping street more modem and varied (figures 3-14 & 3-15). Some shopping buildings 

kept their original Western architectural style and others were rebuilt to match the vogue 

of the age, which is why there are so many different architectural styles currently on 

Nanjing Road.
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In many medium and small cities, some new urban shopping centers were also built in 

order to allow them to become central activity districts and places for tourists to visit, 

such as the shopping street in the city of Shaoxin.

Shaoxin is a traditional small city which was established in 490 BC. The characteristics 

of this city are a crisscross network of rivers and large numbers of stone bridges, similar 

to Venice in Italy (figures 3-16 and 3-17). According to the traditional layout, the 

new shopping street was planned along the main river in the central area of the city. The 

architectural form was adopted from the other traditional areas in this region. The size of 

this shopping street is about 5,000 square meters. It harmonizes with the whole local 

environment and soon became the population center in Shaoxin (figures 3-18 and 3-19).
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figures 3-16 & 3-17: Views o f Shaoxin city (from “Architecture Journal”, 3/87)

figure 3-18:
The plan o f the 
shopping center in 
Shaoxin (from 

“Architecture Journal”, 
3/87)
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4. FUNCTION AND ENVIRONMENT

As discussed in Chapter 1, Chinese shopping centers have historically been centers of 

public activity. Most people visiting shopping centers are there for shopping, and also for 

relaxing and enjoying themselves. The recent shopping centers, especially the urban 

shopping centers, also perform this social function.

The re-emergence of designs of traditional shopping centers is intended to bring people 

back to a traditional shopping environment and recall historical culture and customs. 

Examples are Town God’s Temple shopping center in Hefei, Confucius Temple shopping 

center in Nanjing, Zhengdin traditional shopping street in Hebei province. Town God’s 

Temple shopping center in Shanghai and others. All these traditional-style shopping 

centers reflect their special regional culture and different architectural styles. Figure 3-20 

shows the traditional stage in this same shopping center where many plays and 

ceremonies are performed. In addition to shopping, these areas are used for folk activities 

and tourist attractions. Figure 3-21 shows the i lH iS S w B E llB y  

traditional celebration decoration of the 

Chinese New Year (Pig Year, for 1995) on 

the square of the Town God’s Temple 

shopping center in Shanghai.

figure 3-20: A traditional stage in the square on 
Shanghai’s Town God’s Temple 
shopping center
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figure 3-21:
The decoration for the Pig 

Year (Chinese 1995 New 
Year) in Shanghai’s Town 
G od’s Temple shopping 
center

The recent and more contemporary shopping centers in big cities always provide the 

widest selections of merchandise and services in order to attract a large number of 

citizens and tourists from other places. They are the areas where the populations 

continuously have the highest density. To create a more commercial atmosphere, almost 

every newer shopping center is decorated with many advertising signs and neon lamps on 

the shopping buildings along these streets. Figure 3-22 shows Nainjing Road shopping

4 6



Contemporary Shopping Centers in China Chapter 3

street at night in Shanghai. The traditional and folk snack areas are usually located on the 

small streets which intersect the main shopping streets (figure 3-23), so the people can 

have a rest or taste the local food while they are shopping or strolling.

5. CURRENT PROBLEMS

Since 1980 the rapid development of the economy and the increase in the population in 

China, has brought increased urban traffic. The conflicts between pedestrians and 

vehicles in the shopping districts has greatly increased. Traffic control has become more 

difficult and has resulted in large and frequent traffic jams on all main shopping streets. 

There is chaos in organization, and shopping is very difficult, especially in the big cities 

like Beijing, Shanghai and Tianjing. There are three important aspects to this problem.

A. The Deficiency in Capacity

When the shopping streets were originally developed, they were built to service a much 

smaller population. For instance, Wang Fujing Street in Beijing is only 800 meters in 

length. However, the population in this area has increased greatly, and there are now 

hundreds of thousands of people passing on this street every day; traffic can also be as 

much as one million people during the time of festivals. The eastern end of Nanjing Road 

in Shanghai is approximately 1000 meters in length. However, there can be one million
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people passing by each day, making the 

shopping street very congested for 

pedestrians, bicyclists and vehicles.

Because all vehicles must use the main 

street, it forces all pedestrians to crowd 

the narrow sidewalks, making it very 

difficult to walk freely. Figure 3-24 

shows a picture of East Nanjing Road 

in Shanghai.

figure 3-24: People and automobiles on 
East Nanjing Road

The Chinese government has designated different days of the week as workdays for 

various workers; therefore, everyone does not have the same days of the week free from 

work. In the United States, most jobholders work five days a week and do not work on 

Saturday and Sunday. In Shanghai, the free time is different for different jobholders. The 

purpose of the Chinese variation was to relieve the congestion on the shopping street, but 

it has had little effect.

The government also built other small shopping streets in order to disperse the shoppers 

from the main shopping streets. However, most shoppers still prefer to shop along the
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famous shopping streets like Nanjing Road, and the new shopping streets did not 

significantly relieve the congestion.

B. The Chaos of Traffic

The shopping streets are also the main roadways in many o f the cities. The older 

shopping streets were built when vehicles were fewer and the population was much 

smaller. Today, the traffic is much larger than the capacity for which the roadways were 

built, and it is not possible to change all or most o f  these roads to pedestrian streets. The 

vehicles threaten the security o f the large number o f pedestrians, and there are many 

accidents.

Various traffic regulations were applied to limit the numbers o f vehicles on the streets o f 

the cities during any one day. In Shanghai, a law was established to specify cars with 

odd-number license plates may only drive on alternate days to cars with even-number 

license plates. This was intended to reduce traffic by one-half, but traffic is still extremely 

congested.

Additionally, cars must have a special permit to drive on the shopping streets. For 

instance, buses or taxis may drive on the shopping streets, but trucks and company cars 

are not allowed. Trucks are only allowed to deliver goods to the stores at night, after 

normal shopping hours. Also, bicycles are not allowed on shopping streets as they would 

interfere with vehicle traffic. *
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In order to prevent accidents, almost all 

main shopping streets have an iron fence 

which separates the pedestrian sidewalks 

from the roadway (figure 3-25); this forces 

the pedestrians to remain on the 

sidewalks. Also, pedestrian bridges have 

been built across the streets, so traffic does 

not have to stop for pedestrians (figure 3- 

26). But these methods have made 

shoppers feel inconvenienced while they 

shop on the streets.

figure 3-25: The iron fences on Nanjing Road

In China, bicycles are one of the most popular means of transportation for people in 

cities. However, there is not adequate parking for the many vehicles and bicycles 

in downtown shopping areas. In Shanghai, 80 percent of the vehicles and 90 percent of 

the bicycles park along the streets and lanes adjacent to the shopping streets (figure 3-27). 

This means that the neighborhoods near the shopping streets are also very crowded.
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The traffic is especially difficult 

early in the morning and late in the 

afternoon, when most of the 

shoppers travel to and from the 

shopping streets.

figure 3-27: Bicycles parking on the 

sidewalk

C. Defect in the Shopping Environment

All business buildings along the shopping streets are built side-by-side. There is no plaza 

or park area for shoppers to rest, and they can not find a place to sit and rest on the 

sidewalk or any area near the shops. The shoppers must sit on the ground or steps to the 

stores, or lean against the iron fence along the sidewalks, which makes shopping a very 

tiring and unpleasant experience. Also, there are not adequate public facilities for 

shoppers, such as toilets or telephones, which is also very inconvenient for the shoppers. 

Figure 3-28 shows how many shoppers sit along the display windows on the sidewalk, 

which obstructs the way of the other pedestrians.
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6. SUMMARY

Most o f the newer shopping centers originate from shopping centers formed before 1949 

and changed partly by the government since that time. Most urban shopping districts are 

in their original location and have been replanned and rebuilt since 1980. An additional 

important function o f  the larger urban shopping districts is to facilitate socializing and 

entertainment. The larger urban shopping districts include a wide variety o f  shopping, 

entertainment and other businesses, and often incorporate a more traditional architecture.

As described earlier, there are three levels or types o f community shopping areas. Each 

level serves an increasingly larger population, and includes a wider variety o f goods and 

services. The newer community shopping districts are usually o f a more modem design.

The shopping streets in China were not planned for recent the great growth in population. 

The shopping districts have mainly expanded their original plans o f many years ago to 

service a much larger current population. While the shopping streets worked well many 

years ago, before the economic growth in China, they are not designed to accommodate 

the shopping needs o f modem China.
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1. WORLDWIDE PRECEDENTS

In the 1940s and 1950s, the borders of worldwide cities began to expand with the rapid 

development of economies and increasing populations. With the rapidly increasing 

numbers of vehicles, the main streets in the cities became very crowded. Increased 

traffic jams, auto noise and air pollution also worsened the environment in the cities. 

Eventually, they began to lose their attraction, and more and more people moved to the 

fresh, quiet and scenic suburban areas.

With expansions of the suburban areas, more and more merchandising was directed to 

these locations. Resulting shopping malls, as the new style of shopping centers, 

emerged and developed very quickly all over North America and Europe. The out-of- 

\  town shopping mall provided people large spaces for various shopping activities, made 

shopping convenient and matched the social situations of those periods.

These new worldwide shopping malls usually have convenient traffic conditions to 

connect with the urban traffic systems, and have the overall planning and space for inside 

arcades and courts to provide various services for people while shopping (such as 

entertainment, communications and social activities). Additionally, by utilizing new 

technology to create comfortable and pleasant environments, designers of shopping 

malls are trying to preserve and correspond to the natural environment, regional cultures 

and historic sites in the cities.

In the 1970s, because of the worldwide rise of energy costs and the revival of the cities 

in North America and Europe, people began to return to urban areas. Shopping centers 

also returned to the cities from the suburbs.

In Australia, Melbourne Central,which was designed by the Japanese architect Kisho 

Kurokawa, is a sample of a redevelopment project in downtown Melbourne. Facilities
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include a subway station, shopping mall, department store and a 52-story “intelligent*" 

office building. “Shot Tower”, a building and tower owned by a 19-century shot 

manufacturer, was preserved in the center of the site because it was a familiar landmark 

desired by Melbourne residents. It was preserved without relocation by enclosing it in a 

giant conical glass atrium. The department store and other shops line the periphery of the 

atrium, surrounding the tower. Figure 4-1, figure 4-2 and figure 4-3 show this new and 

unique structure.

figure 4-1: Melbourne Central

(from “The Japan architect”, 2/95)

figure 4-2: The atrium in Melbourne Central 

(from “The Japan architect”, 2/95)

In many cities, a method of constructing specialty shopping centers is to rebuild and 

refurnish the old buildings, streets and plazas. An example of this type of restoration is 

Ghirardelli Square in San Francisco, which had been a chocolate manufacturing business
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figure 4-3: The section o f Melbourne 
Central (from “The Japan 

architect”, 2/95)

since the end of the last century. In 

the early 1960s, the old business 

was sold and converted to retail 

use; the central courtyard was 

excavated to form an underground 

multistory parking garage, topped -  

by pavilions, canopies and open 

terraces which linked the old buildings surrounding them, and now used as shops and 

restaurants (figure 4-4). Compared to a newly constructed shopping mall, a rebuilt 

specialty shopping center not only costs less for project investments and energy 

expended, but also preserves the old and individual urban buildings which reflect the 

history, culture, tradition and location of the cities.

figure 4-4:
Ghirardelli Square (from 

“Shopping malls: planning 
and design”, Barry 

Maintland)

m m * -
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Whatever the form of shopping centers, they are the products of the contemporary 

economies and technologies in the host countries, and are developed to meet the needs of 

new and existing lifestyles and developing businesses. Important characteristics of ideal 

shopping centers are: (1) They are always considerate of traffic systems and residential 

areas in the host cities, providing convenient traffic patterns. (2) Besides offering various 

merchandise, the shopping centers are also public places for relaxation, entertainment, 

communication and social activities. They have become the population centers in 

modem life. (3) In shopping centers, the streets, arcades, atriums, and plazas should 

always be planned and constructed to provide people with the traditional, efficient and 

vital spaces for access and communication. (4) As shopping centers adopt modem 

technologies and facilities to offer the people convenient and comfortable shopping 

environments, they should also reflect or preserve the regional cultures and histories to 

the maximum extent possible.

2. OVERVIEW OF SHOPPING CENTERS IN EAST ASIA

The countries in East Asia have some of highest density populations in the world. People, 

buildings and transportation systems fill almost every comer of the cities. These historic 

countries, with their ancient cultures and 

traditions, are also the areas where economies are 

developing most rapidly. The complex situations 

in East Asian countries result in the characteristic 

cityscapes being quite different from those in 

North America and Europe. Figure 4-5 shows the 

cityscape in Tokyo, Japan, which displays the

figure 4-5: The cityscape in Tokyo, Japan

(from “Process: Architecture”, No.49, 7/84)
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most varied contradictions: old and new, traditional and modem, busy and quiet, 

juxtaposed in an extremely cramped setting and in an “ad hoc” fashion. The shopping 

centers reflect the status of the urban life, environment and development, and also express 

the regional characteristics in the cities.

figure 4-6: A part o f the Japanese ancient 
painting “Nenchu Gyoji Emaki’' 

(from “Process: Architecture”,
No. 116,4/94)

figure 4-7: A traditional shopping street in 

Kyoto, Japan (from “Contemporary 

Japanese architecture”, Bognar 
Botond)
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Shopping streets are the most common forms of shopping centers in East Asian 

countries, and the old traditional shopping streets in Japan can be found depicted in the 

Nenchu Gyoji Emaki, a scroll painting which is believed to show the streetscape along 

Shiho-dori in the twelfth century (figure 4-6). We can see that the shopping streets in 

Japan have been developing for centuries, which is quite similar to China. There are still 

many traditional shopping streets that can be found in some residential districts or outside 

the urban areas. Figure 4-7 shows a traditional shopping street leading to the Kyomizu 

Temple in Kyoto.

Representative of local traditions and customs, the people in East Asian countries enjoy 

walking, browsing and shopping together, and having fun from the whole shopping 

process; and the streets are also diversified forms of information.

Because of the high-density population and buildings, the costs of land in the cities is 

always extremely expensive. Almost all of the first floors of buildings, whether the streets 

are long or short, wide or narrow, are used as various stores, restaurants, entertainment 

places and other ventures. The most common urban formation, the omnipresent shopping 

street, is especially important in small countries or areas like Singapore, Taiwan, or Hong 

Kong (figure 4-8, figure 4-9).

figure 4-8:
Shopping streets in 

Hong Kong (from 

“Process: Architecture”, 
No. 101,2/92)
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figure 4-9: Shopping streets in Japan (from “The 

new Japanese architecture”, Bognar 
Botond)

The characteristics of shopping streets always 

depend on the stores along the streets. Main 

shopping streets are usually located near the 

convenient traffic areas and include most of 

the big department stores and business 

companies (figure 4-10). They play a vital 

role as centers of urban life and attract great 

numbers of people (figure 4-11).

figure 4-10: Big department stores on a Japanese figure 4-11: A shopping street in Tokyo, 
shopping street (from “Contemporary Japan (from “Contemporary

Japanese architecture”, Bognar Botond) Japanese architecture”, Bognar

Botond)

In Asian cities having high-density populations and buildings, traffic is always a critical 

issue, and conflicts between the vehicles and pedestrians are frequent. Because use of 

private vehicles is limited by the conditions of the urban roads, public transportation such
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as bus, train and subway is an important and dominant factor in the urban traffic system. 

For the extremely crowded shopping streets, extensive traffic laws limit the amount of 

transportation and the times for vehicles using the streets.

Many vehicle-limited pedestrian shopping streets have been built (figures 4-12 and 4-13). 

Figure 4-14 displays a pedestrian shopping street and the absence of vehicular traffic, 

which characterizes the most common important shopping streets in Japan, Hong Kong, 

Korea and Singapore.
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n o o  o  13 o  i n
t» O (3 o o
ta n  o  n  n
n *i a i
n n n i-

Pedestrian Mall 

Department Store—J 

Underground Shopping Center —

C b a  b r Qm

Train or Bus Station 

—  Subway

Shopping Street

figure 4-14: Underground and street shopping areas

The situation in Taiwan is somewhat different 

from other East Asia countries. Because most 

urban construction and development in Taiwan 

started in the 1950s, the condition of the urban 

roads is much better than that of the older East 

Asian countries. Wide shopping streets with 

many department stores along them is the main 

form of shopping centers in Taiwan (figure 4- 

15). A traffic island usually keeps the vehicles 

and pedestrians separated. However, even in 

Taiwan the traffic problem is getting more 

difficult because of the increasing numbers of //gw re 4 -/5 : Street in Taiwan (from “New 

vehicles and people, and vehicular traffic creates Image of Taipei”, Lao-shen Huang)

strong boundaries onthese streets so pedestrian shopping is single loaded rather than
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being able to easily shop on either side of the street.

The shopping mall is another concept of shopping center recently adopted in Japan, 

Korea, Hong Kong and Singapore. Many shopping malls are either situated in front of 

the train station, near the nucleus of a new town, in the middle of the suburbs, or in the 

center of a city. Examples of suburban locations like those in the United States are very 

few. This is because the ratio of Asian customers who travel by car is relatively low. 

Large-scale shopping malls, in many cases, meet the people’s total needs in high-density 

cities. For the people in Hong Kong, who mostly live in crowded high-rise apartments, 

the open shopping spaces are a welcome relief (figure 4-16). But the real estate in these 

areas, especially in the cities, is considerably more expensive and the financial cost of 

large-scale shopping malls is extremely high.

3. IMPROVING CURRENT SHOPPING CENTERS IN CHINA

Like the cities in other countries of East Asia, China has similar shopping characteristics: 

high-density population and buildings, traffic jams and expensive real estate. Because 

considerable expansion of commercial business in China just began in the 1980s, the 

development of shopping centers is at the beginning stages and can not currently meet the 

needs of its large population.

figure 4-16: A shopping mall in 
Hong Kong (from

No. 104, 7/92)
“Process: Architecture”,
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A. Open Shops Along Streets

To increase the number of shops and expand the scope of the commercial services in 

high-density population cities, one concept would convert more of the buildings along the 

streets into stores, especially in the residential districts. This type of shopping street, with 

the ground floors of the buildings used as stores and the upper floors used as residences 

or offices, can offer ordinary and convenient shopping for the surrounding neighborhoods 

(figure 4-17), like traditional cities in Europe and East Asian countries. Multistory 

buildings, with their first or second stories linked together and used as stores, are the new 

common forms of the buildings along streets. While these narrow shopping streets benefit 

the commercial environment, they also bring considerable traffic problems to the urban 

streets; they are getting more crowded and more disorderly. Figure 4-18 shows bicycles 

parked on the sidewalk in front of a restaurant. Thus, a suggestion here is that current 

vendors might be relocated to minor nearby streets in residential districts, and kept out 

of main vehicular streets.

figure 4-17: Shops along a street in figure 4-18: A restaurant on the street in
Shanghai Shanghai

B. Organize the Distributions of Shopping Centers

In order to make the commercial services of some shopping streets more convenient for 

customers and disperse the population of the main shopping streets, it is necessary to
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develop some specialty shopping streets, especially in big cities. As an example, in 

Shanghai: Fuzhou Road is the specialty shopping street for selling stationery and books 

and is called “Culture Street”, Zapu Road is famous for the restaurants lining the street, 

and the Town God’s Temple shopping center is the center of traditional and local 

handwork. Although most of the planned specialty shopping streets are not completed, 

their benefits are becoming more obvious.

C. Preserve and Improve the Shopping Environments

In recent years, because the Chinese government began to promote the development of 

commercial business, shopping centers in the big cities developed very rapidly. In 

Shanghai, the biggest business city in China, real estate can be rented from the 

government. Therefore, it attracts national and foreign companies, especially to the main 

shopping streets. Figure 4-19 shows the MacDonald’s company occupying one comer on 

Huaihai Road, which is one of the biggest shopping streets in Shanghai. Figure 4-20 

shows the busy Kentucky Fried Chicken store, located on Nanjing Road. Figure 4-21 is 

the Portman Hotel (American Business City), which was designed and partly funded by 

the American architect, John Portman. It is located on the Nanjing Road and used for 

multiple purposes (hotel, office, business and shopping). Newer shopping centers appear 

more fashionable and prosperous.

Current shopping streets and the buildings along them should reflect some of the 

historical and cultural characteristics of the cities. With the large scope of building and 

rebuilding in the cities (figure 4-22), the shopping centers reflect the images of the cities 

and also face new problems and phenomena. Because of previous thoughtless planning 

for rebuilding and/or decorating the buildings along shopping streets, many old buildings 

representing traditional urban styles and features have been demolished or rebuilt beyond 

recognition. Figure 4-23 shows an old residential building with the first and second
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figure 4-21: Portman Hotel in Shanghai figure 4-22: An example o f widespread construction

alongside a shopping street

floor rebuilt and decorated as a garment company. Figure 4-24 shows the newly 

remodeled Hualian Business Building on Nanjing Road, with the large area of reflecting 

glass on the frontage of the building destroying the integrity of its original classical style. 

Figure 4-25 shows another example: the First Department Store in Changchun, the 

historical big city in northeast China. The left depiction is its original architectural style;
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the right is the new image after the rebuilding. It is difficult to imagine they are the same 

building.

figure 4-23: Rebuilt building in Shanghai figure 4-24: Remodeled Shanghai building

figure 4-25: First Department Store in Changchun 

(from “contemporary Architecture”, 2/94)

However, there are many successful patterns of rebuilding or renovating current shopping 

streets and buildings which preserve traditional architectural styles. Figure 4-26 shows 

two buildings on Nanjing Road: The new “88 Club” (the right building) matches the
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architectural scale and style of its neighbor, the Golden Gate Hotel (the left building), 

which was built in the early 1930s. Jinning Road is the shopping street currently being 

rebuilt in Shanghai, and still mainly keeps its old style; the arcades of the buildings cover 

the shops along the street and give people the remembrance of the past (figure 4-27). The 

numerous and varied advertisement signs and neon lamps are always one of the features 

in shopping streets. Compared to Nanjing Road (figure 4-28), the newly organized 

advertisement signs and neon lamps on Jinning Road show another style of streetscape in 

Shanghai.

figure 4-28: Nanjing Road in Shanghai
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Locating tables and benches on one block of the Jinning Road provides a place for 

people to rest (figure 4-29). However, because of the large number of shoppers, these rest 

areas are currently deficient. More may and should be added in other sections of most 

shopping streets. As shown in figure 4-30, the spare spaces beside the sidewalk, which 

are always occupied by the bicycles, can be converted to rest areas. The bicycles could be 

parked on each end of a block, where there could be small parking lots or garages for 

them.

With the constant development of the economy and urban construction, there will be 

more problems and situations in the emerging shopping centers, whether they are new or 

old, traditional or contemporary, international or regional (figure 4-31, figure 4-32). A 

special planning committee should be organized to develop shopping centers in every 

large city. For the project of the Town God Temple Shopping Center in Shanghai, the 

whole process of planning and rebuilding was led by a committee composed of 

specialists in the fields of history, architecture, garden design and urban planning. This 

rebuilding project not only succeeded in building new harmonious buildings in the

figure 4-29: Rest area on Shanghai 
shopping streets

figure 4-30: Bicycle parking on a 
shopping street
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traditional style, but also preserved and was considerate of the old buildings and gardens. 

Figure 4-33 shows the landscape of the traditional shopping center in the middle of 

Shanghai.

figure 4-33: A traditional Shanghai shopping center

70



Developments in the Future Chapter 4

D. Exploit Underground Concourses

One successful way to relieve serious traffic situations in high-density cities is to develop 

a subway. In China, Beijing has already had its subway transportation for ten years, 

which has effected an urban traffic system with fewer traffic problems. Unfortunately, in 

planning the subway, Beijing did not consider the exploitation of underground spaces 

which could have been developed for commercial business.

Shanghai has already finished part of its subway construction, and other big cities (like 

Tianjin and Guangzhou), are currently planning the construction of subway systems. In 

Shanghai, the underground concourses at some stations are now used as shopping centers. 

However, since the planning of these underground shopping centers did not pay more 

attention to the creation of a shopping environment, the shortage of spaces for public 

rest, entertainment and communication makes many people feel weary and avoid these 

sullen places. Figure 4-34 shows department and other stores in a Shanghai underground 

shopping center. The artificial lighting is not strong and other consumer considerations 

are absent.. In comparison to the underground shopping center in Osaka, Japan (figure 4- 

35), the whole commercial atmosphere is quite different in Shanghai. To make the 

shopping experience more desirable, improving the physical environment is very 

important in the construction of underground shopping facilities.

figure 4-34: A Shanghai underground figure 4-35: An Osaka, Japan, underground concourse 
concourse (from “Underground space design”, Raymond Sterling)
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The D Mall shopping center, now under construction in Shanghai, is the first large 

underground shopping mall in China. The total area of the D Mall is 50,000 square 

meters: one-half is the first underground floor (shopping area), and one-half is the second 

underground floor (parking garage). It is located under the central square in Shanghai 

(People Square). Figure 4-36 shows the People Square upper D Mall. Figure 4-37 is the 

main entrance on the square. Figure 4-38 shows the overall plan of D Mall. This 

underground shopping mall will not only save the large cost of land in the downtown area

m s m * *

figure 4-36:
Upper D Mall, in 
Shanghai People 
Square (from 

“Shanghai D 
Mall”, D Mall 
Company)

figure 4-37: Main entrance to D Mall
(from “Shanghai D Mall”, 
D Mall Company)

figure 4-38: Overall plan of D Mall
(from “Shanghai D Mall”, 
D Mall Company)
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and provide the people visiting the square a convenient place for shopping, but will also 

partly solve the extensive parking problems in this central area of the city. This is also a 

good design for other high-density cities in China for developing shopping centers by 

exploiting underground concourses.

4. DIRECTIONS OF FUTURE DEVELOPMENTS IN CHINA 

A. Improve the Shopping Mall Concept

Because of lower costs and traditional shopping customs, the shopping streets in China 

generate certain advantages to urban life. Meanwhile, they also produce the problems of 

urban traffic and are difficult to develop, as previously discussed.

In order to protect pedestrians from the influences and threats of vehicle traffic in the 

shopping streets, the governments are considering the creation of shopping “malls” in the 

cities as an experiment. The Dong An Market, which will be located in the central area of 

Beijing, is a typical shopping mall project (figure 4-39, figure 4-40). The whole area of 

this mall is 80,000 square meters. It is designed with two parts and planned to be built in 

two construction phases. Since the cost of the project is very expensive and other 

preparations for its construction are not ready, this shopping mall is still only in 

blueprints.

figure 4-39: The future Dong An Market shopping mall in Beijing

(from “Rebuilding Dong An Market in Beijing”, Architect. No.46)

73



Developments in the Future Chapter 4

. >;• •

figure 4-40: The third-floor plan o f Dong An Market 

(from “Rebuilding Dong An Market in Beijing”, Architect. No.46)

At present, the economy in China is in the beginning stages of development. Building 

shopping malls in the central areas of big cities will cost much in land, construction, 

installation and energy. It will also be very difficult to coordinate the difficult traffic 

situations in the inner cities. It is not the right time at present to build large shopping 

malls in the central areas of the cities. However, in the areas around the central city or 

other newly developing areas near the city, lower cost shopping malls may be planned 

and constructed. Notice figure 4-41: a convenient public transportation system connects 

every shopping mall around the central city, and train and bus are the two main forms of 

transportation. Open-air shopping malls, with streets and squares bordering various 

stores, not only would save a great consumption of energy, but also could preserve 

Chinese traditional shopping customs. Refer to Horton Plaza in San Diego, California 

(figure 4-42). If these styles of shopping malls could be designed, while retaining the 

regional styles of Chinese architecture and the traditional planning of the gardens within 

them, they would create wonderful shopping environments and attractive landmarks in 

the areas. Figure 4-43 is a hypothetical design of “Horton Plaza” in Chinese style.
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figure 4-41: A proposed inter-connection o f shopping malls with the central area o f a city

figure 4-42:
Horton Plaza in San 
Diego (from “Process: 

Architecture”, No. 101, 
2/92)

B. Rebuild Current Shopping Streets in Central Cities

Traditional and the current shopping streets have always been main landmarks in large 

Chinese cities, and attracted many people to visit and conduct business. These shopping 

streets reflect the regional features of the cities. And, as shopping and strolling on the 

streets are folk entertainment customs in China, the shopping streets and the folk 

activities on them have become an inherent culture in Chinese cities. The streets also
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figure 4-43: A hypothetical design o f  “Horton Plaza” in Chinese style 

provide a form o f  “privacy” and “separation” from typically crowded living 

arrangements.

Conversely, the current shopping streets, which were planned a half-century ago, can no 

longer accommodate the shopping needs in modem China. The extremely crowded 

conditions make the environment of these streets a serious situation, especially the main 

shopping streets, and play the main role in urban traffic problems. We can examine 

current situations in Shanghai and present two hypotheses of redesigning the main 

shopping streets in central cities to alleviate traffic crises:

(1) Establish the Two-level Pedestrian System

For those shopping streets which are on main traffic lines and the buildings along them 

are not so valuable so as to be preserved, like West Nanjing Road in Shanghai (figure 4- 

44 and figure 4-45), a potential rebuilding plan is outlined here:
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(a) convert the one-level stores to two or 

multi-level stores, and establish arcades to 

be used as sidewalks;

(b) convert the current sidewalks to bicycle 

paths;

(c) expand the two automobile lanes to four 

lanes;

(d) establish the pedestrian bridge system 

adjacent to every second level of the stores, 

forming the two-level pedestrian system 

(figure 4-46).

figure 4-44: West Nanjing Road

—A-

2 o m

figure 4-45: The West Nanjing Road shopping street
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figure 4-46: The proposed shopping street, after redesign

These redesigned shopping streets will greatly improve the current traffic situation, and 

make it safe for bicyclists and pedestrians. The two-level pedestrian system will not only 

increase convenience to customers, but will also provide more rest areas while they are 

shopping. Additionally, appropriate trees, flowerpots, lamps, benches and other street 

furniture would create a pleasant surrounding environment in the shopping streets.

(2) Establish the Pedestrian Shopping Street

Some shopping streets in Chinese cities, like East Nanjing Road in Shanghai, are located 

on main lines in urban traffic systems and have also preserved many buildings along 

them which reflect the regional and cultural characteristics of these cities. Rebuilding 

many of these shopping streets and converting them to pedestrian malls is the available 

way to preserve and improve the important shopping streets.
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A hypothetical plan for establishing a pedestrian mall on East Nanjing Road, in Shanghai, 

would include:

(a) Replanning the Traffic System in the Neighborhood

As mentioned before, the Nanjing Road is the biggest shopping street in China, especially 

East Nanjing Road. It is the shopping street where the density of visitors and vehicles is 

the highest, and the commerce is the busiest. Because East Nanjing Road is also one of 

the main traffic areas in the city, the first step of the renovation plan should be to expand 

the widths of the two small streets which are parallel on the south and north sides, to be 

used for improving access to this shopping street. The two expanded, new traffic lanes 

could be designated as one-way streets and also used for the transportation along East 

Nanjing Road. At the main traffic intersections along East Nanjing Road, underpasses 

could be built so traffic crossing through the shopping area does not interrupt the 

pedestrians on the mall. At the same time, establishing nearby bicycle parking lots would 

be convenient for the large numbers of bicyclists. Figure 4-47 shows the comparison 

between the current and a replanned traffic system on East Nanjing Road.

(b) Establishing Transportation within the Pedestrian Mall

Because East Nanjing Road is over 1,000 meters long, it is inconvenient to shoppers and 

also tires visitors who walk the distance of this long mall. To facilitate shopping and 

vending, transportation for the pedestrians on the mall should be provided. A small 

trolley would be the most proper transportation to play this role. A speed-limited trolley 

track can carry the visitors to the stops they desire, and also let people recall the old scene 

of the city where the trolley tracks passed on this same street fifty years ago. 

Additionally, the path for the trolley track can also be used as an emergency access for 

an ambulance, fire engine or police car. (figure 4-48).
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figure  4-47: Current and Improved East Nanjing Road shopping street
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(c) Improving the Environment on the Mall

The development of the shopping centers demonstrates that the restoration and creation of 

a pleasant pedestrian walkway is one of the basic conditions necessary for commercial 

activities. Figure 4-48 illustrates an environmental improvement to the pedestrian mall in 

a section of East Nanjing Road.

Different colors and graphics of the pavement on the mall would effectively designate the 

main path from the spaces for rest areas, playground and other facilities. The design of 

the paving and the choice of the materials, which are primarily made of stone, would 

harmonize with the buildings along the mall, define the streetscape, and enhance the mall.

A pedestrian mall should consistently provide various break areas for the visitors. Tables 

with benches may be placed in front of the food stores. Playgrounds for children can be 

arranged in the larger areas where storefronts are recessed farther back than those of their 

neighbors. Stops on the trolley track would be placed near the ends of the blocks. 

Flowerbeds and nearby benches would accommodate people waiting for a bus. The two 

stops can have covered waiting areas, be different colors and shapes beside the path of 

the trolley track, and designate the different directions traveled by the trolleys.

Squares are planned above the underpass in the main traffic intersections; the pavilion, 

fountain, flowerbeds and benches provide shoppers with pleasant environments for 

communications and activities.

Evergreen shrubs will make the storefronts visible and play an important role in this 

pedestrian mall. Not only for beautifying the environment, but because the climate in 

Shanghai changes greatly (between 0-36 degrees centigrade between seasons), deciduous 

trees on the mall would provide shade in summer and allow the sun to penetrate in winter.
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The sculpture set at the intersection of 

the streets would become the landmark 

for the shopping district, and the 

advertising and street direction signs 

would be placed at each end of the 

block. Street lamps would distinguish 

the main walking spaces from their 

neighboring spaces.

Other fixtures such as street furniture, 

benches, flowerbeds, flowerpots, 

pools, and pay-phones would not only 

create a convenient and pleasant 

shopping environment, but also 

establish the borders along the path of 

the trolley track. Figure 4-49 shows a 

view of this new pedestrian mall.

figure 4-49: A hypothetical design o f East Nanjing 
Road in Shanghai

SUMMARY

Since China is just beginning its modernized and expanded economic development, the 

current situation of shopping centers in China can not be improved greatly in the near 

future. Temporary ways to solve the existing problems in shopping centers, like placing 

fences on the streets or limiting traffic, are not able to remedy the major problems caused 

by the high-density of the population, buildings and vehicles. The prime proposal 

submitted at this time is to rebuild and develop shopping centers which will 

accommodate the needs of modem China. Although funds for these investments are
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limited, the whole construction of a new shopping center can be amortized over a longer 

period of time. For example, the rebuilding of Nicollet Mall in Minneapolis, Minnesota 

(figure 4-50 and figure 4-51), took ten years to complete. Other successful shopping 

facilities in developed countries also have taken both significiant time and financial 

resources.

Rather than expending considerable resources to make small improvements to existing 

old shopping centers, China should develop a comprehensive plan to completely rebuild 

the existing shopping centers, and develop new shopping centers which will 

accommodate the high density of its population. Only making small and expensive 

improvements to old shopping streets will be inefficient and will not result in long-term

improvement.

figure 4-50 and figure 4-51:
Nicollet Mall in Minneapolis, Minnesota 
(from “Process: Architecture”, No.l 13, 10/93)
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