
A sense of place in the Tucson Arts District

Item Type text; Thesis-Reproduction (electronic)

Authors Beckwith, Elizabeth, 1959-

Publisher The University of Arizona.

Rights Copyright © is held by the author. Digital access to this material
is made possible by the University Libraries, University of Arizona.
Further transmission, reproduction or presentation (such as
public display or performance) of protected items is prohibited
except with permission of the author.

Download date 16/05/2023 13:50:16

Link to Item http://hdl.handle.net/10150/276790

http://hdl.handle.net/10150/276790


INFORMATION TO USERS 

This reproduction was made from a copy of a document sent to us for microfilming. 
While the most advanced technology has been used to photograph and reproduce 
this document, the quality of the reproduction is heavily dependent upon the 
quality of the material submitted. 

The following explanation of techniques is provided to help clarify markings or 
notations which may appear on this reproduction. 

1. The sign or "target" for pages apparently lacking from the document 
photographed is "Missing Page(s)". If it was possible to obtain the missing 
page(s) or section, they are spliced into the film along with adjacent pages. This 
may have necessitated cutting through an image and duplicating adjacent pages 
to assure complete continuity. 

2. When an image on the film is obliterated with a round black mark, it is an 
indication of either blurred copy because of movement during exposure, 
duplicate copy, or copyrighted materials that should not have been filmed. For 
blurred pages, a good image of the page can be found in the adjacent frame. If 
copyrighted materials were deleted, a target note will appear listing the pages in 
the adjacent frame. 

3. When a map, drawing or chart, etc., is part of the material being photographed, 
a definite method of "sectioning" the material has been followed. It is 
customary to begin filming at the upper left hand corner of a large sheet and to 
continue from left to right in equal sections with small overlaps. If necessary, 
sectioning is continued again-beginning below the first row and continuing on 
until complete. 

4. For illustrations that cannot be satisfactorily reproduced by xerographic 
means, photographic prints can be purchased at additional cost and inserted 
into your xerographic copy. These prints are available upon request from the 
Dissertations Customer Services Department. 

5. Some pages in any document may have indistinct print. In all cases the best 
available copy has been filmed. 

University 
Microfilms 

International 
300 N. Zeeb Road 
Ann Arbor, Ml 48106 



't&uaaiia&z. 



Order Number 1334345 

A sense of place in the Tucson Arts District 

Beckwith, Elizabeth, M.L.Arch. 

The University of Ariiona, 1988 

U M I  
300N. ZeebRd. 
Ann Arbor, MI 48106 



fiiHi 



PLEASE NOTE: 

In all cases this material has been filmed in the best possible way from the available copy. 
Problems encountered with this document have been identified here with a check mark V . 

1. Glossy photographs or pages 

2. Colored illustrations, paper or print 

3. Photographs with dark background 

4. Illustrations are poor copy 

5. Pages with black marks, not original copy 

6. Print shows through as there is text on both sides of page 

7. Indistinct, broken or small print on several pages xX 

8. Print exceeds margin requirements 

9. Tightly bound copy with print lost in spine 

10. Computer printout pages with indistinct print 

11. Page(s) lacking when material received, and not available from school or 
author. 

12. Page(s) seem to be missing in numbering only as text follows. 

13. Two pages numbered . Text follows. 

14. Curling and wrinkled pages 

15. Dissertation contains pages with print at a slant, filmed as received 

16. Other 





A SENSE OF PLACE 

IN THE TUCSON ARTS DISTRICT 

by 

Elizabeth Beckwith 

A Thesis Submitted to the Faculty of the 

SCHOOL OF RENEWABLE NATURAL RESOURCES 

In Partial Fulfillment of the Requirements 
For the Degree of 

MASTER OF LANDSCAPE ARCHITECTURE 

In the Graduate College 

THE UNIVERSITY OF ARIZONA 

1 9  8  8  



2 

STATEMENT BY AUTHOR 

This thesis has been submitted in partial ful
fillment of requirements for an advanced degree at The 
University of Arizona and is deposited in the University 
Library to be made available to borrowers under rules of 
the Library. 

Brief quotations from this thesis are allowable 
without special permission, provided that accurate acknow
ledgment of the source is made. Requests for permission 
for extended quotation from or reproduction of this manu
script in whole or in part may be granted by the head of 
the major department or the Dean of the Graduate College 
when in his or her judgment the proposed use of the mater
ial is in the interests of scholarship. In all other 
instances, however, permission must be obtained from the 
author. 

SIGNED 

APPROVAL BY THESIS COMMITTEE 

This thesis has been approved on the date shown below: 

Ervin H. Zube,/jjhesis Director 
Professor of Landscape Architecture 

and Geography 

*4 4i> 
Date 

oa^— 
THOMAS F. SAARINEN Date 

Professor of Geography 

JAMES L• SELL Date 
Professor of Landscape Architecture 



3 

ACKNOWLEDGMENTS 

I would like to express my sincere appreciation to 

all the people who have assisted and encouraged me in this 

study. Special thanks are extended to Dr. Ervin H. Zube, 

Dr. Thomas F. Saarinen, and Dr. James L. Sell, my thesis 

committee, whose insight, interest and enthusiasm were 

instrumental to the completion of this project. I would 

also like to thank Mr. James Galante for his support and 

encouragement. 

I would like to dedicate this thesis to my parents, 

Richard and Mary Elizabeth Herndon, who instilled in me a 

love for special places, and to my husband Geoff for his 

support and patience during the course of this project. 



4 

TABLE OF CONTENTS 

Page 

LIST OF ILLUSTRATIONS 6 

LIST OF TABLES 7 

ABSTRACT 8 

CHAPTER 

1. INTRODUCTION 9 

2. THE RESEARCH SETTING: TUCSON, ARIZONA .... 15 

Environment and Geography 15 
Cultural Heritage 16 
Urban Character 18 
Tucson Research 21 

3. RESEARCH DESIGN 26 

Objectives 26 
Procedures 26 

4. REVIEW OF THE LITERATURE 30 

Introduction 30 
Background 32 

Topophilia 32 
Social Interactionism 34 
Genius Loci 35 

Place 39 
Symbolic Landscapes 39 
History and Place 42 
Urban Environments 45 

Planning and Design Applications 48 
Summary 51 

5. RESULTS 53 

Settings for the Arts in Some U.S. 
Communities 54 

Questionnaire Results 55 
Walnut Creek, California 55 
Spartanburg, South Carolina 56 



5 

TABLE OF CONTENTS—Continued 

Page 

Midland, Michigan 57 
Results of the Community Arts 

Questionnnaire 59 
St. Paul, Minnesota 59 
Seattle, Washington 61 
New Harmony, Indiana 64 

Sense of Place in Tucson 69 

6. DISCUSSION 76 

Current Symbology in Tucson 76 
Sense of Place in Community Arts 96 
Conclusions 100 

7. DESIGN OPPORTUNITIES 109 

Designing a Sense of Place 115 
Tucson Museum of Art/El Presidio 

Area 116 
Barrio Vie jo/Armory Park 118 
East Congress Street 123 

APPENDIX As QUESTIONNAIRE SURVEY FORMS 127 
APPENDIX B: SUBJECTIVE RESPONSE LISTS 137 
APPENDIX C: SUBJECTIVE RESPONSE ANALYSIS .... 146 
APPENDIX D: CHECKLIST OF PLACE-ENHANCING 

DESIGN OPPORTUNITIES 156 
REFERENCES 160 



6 

LIST OF ILLUSTRATIONS 

Page 

Figure 

1. Arts District Subdistrict Map 22 

2. Maps of Subjective Responses Which Occur in 
the Arts District 103 



7 

LIST OP TABLES 

Page 

Table 

1. Community Arts Settings 70 

2. Attribute Ranking Results 73 

3. Comparison of Study Results 78 



8 

ABSTRACT 

The expression "sense of place" has been used to 

describe the relationship between a natural or built 

environment and the people who inhabit or perceive that 

environment. This relationship involves the qualities or 

attributes which give a place its own particular character, 

as well as the identification and association that people 

give to a place. Aspects of Tucson's current sense of 

place are explored in this study by examining the percep

tions of Tucson's accepted symbols and attributes held by 

persons involved with the planned downtown Arts District. 

The current quality of Tucson's sense of place was found 

to be most strongly reflected in the Sonoran Desert envi

ronment, the city's ethnic and cultural history, and the 

urbanism of the revitalizing Central Business District. 

The content of Tucson's characteristic attributes was used 

to suggest design opportunities useful in enhancing the 

sense of place in the planned downtown Arts District. 
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CHAPTER 1 

INTRODUCTION 

A decline in the identity of place presents a 

threat to our national, local and personal sense of self. 

Recent technological advances in transportation, mass 

media, communications and building/development systems have 

produced American landscapes of expectation and repetition, 

rather than landscapes of individuality and definition. 

Expectation and repetition occur in the landscape in the 

form of franchise operations with easily identifiable cor

porate symbols, complete with goods and services that are 

virtually identical regardless of place of use or consump

tion. Notice that it is the corporate symbol, or logo, 

that is most readily identifiable in this mass-marketed 

nation: the greater context of the symbol—the place where 

it occurs—is often ignored. 

Places are known to be important factors in quality 

of life, as they represent the culmination of history, 

environmental influences, sociocultural intentions, and 

human self-expression. Human beings have a need for places 

to offer them a sense of security as well as an expression 

of self. Places figure prominently in the human functions 

of family, lifestyle and memory. The character of a place 
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is often so strong that it determines the basic properties 

of most people's environmental images, allowing them to 

feel that they belong to a common place (Norberg-Schulz 

1980). When people's environmental images are lost or 

destroyed, the essential bond between the people and the 

place can be broken, resulting in a subsequent tangible 

loss in the basic quality of life (Garnham 1985). 

Perhaps the lack of a sense of place is most appar

ent in quickly growing cities and towns. "Boom towns" are 

frequently characterized by mass-marketed strip develop

ment, producing ugly, dehumanizing tangles of signs, utili

ties, poles and wires. Lack of strong land-use controls 

often gives developers the edge over citizens in deciding 

what goes where and how it should look. There are only a 

few examples in the United States of towns which have tried 

to preserve their unique image and identity through strict 

zoning and architectural restrictions, and those towns gen

erally rely heavily on their images to encourage tourism. 

Movements to preserve unique settings often arise out of 

some specific threat but frequently are unsuccessful in 

preventing inappropriate development from infringing upon 

the unique structure, neighborhood or locale that is 

threatened. 

Tucson, Arizona, a rapidly growing city in the 

Southwestern United States, is suffering from identity 

problems commonly associated with boom town development. 
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Though there is a strong cultural heritage in Tucson, there 

is also a generous portion of insensitive development which 

threatens the unique qualities, or sense of place, of the 

desert city. Sense of place is expressed through such 

things as history, environment, architecture, sociocultural 

meanings, activities, events, institutions, local journal

ism, literature, fine arts, memories, and sensory quali

ties, and can be strengthened or reinforced through the 

repetition of unique place-expressed values or attributes 

(Garnham 1985; Lynch 1976; Briggs 1967; Lewis 1979; Datel 

1985; Jacovics and Saarinen 1978). 

Like aesthetic preservation and image protection, 

fine arts are not often associated with rapidly growing 

cities. Art is thought to come to cities as they age: 

youthful, growing cities are simply not expected to provide 

high quality artistic outlets for their citizens or visi

tors. But it has been asserted that the arts substantially 

increase quality of life in urban centers (Briggs 1967; 

Associated Council for the Arts 1975; Lottman 1976; Conklin 

1984; Goetsch 1983). The human experience of visual and 

performing arts is of fundamental concern to the planners 

and managers of an Arts District that has been proposed and 

accepted in Tucson, Arizona. Among its stated goals and 

objectives are: 

1. Broad public participation and exposure to the 

arts; 
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2. Stimulation of cultural and artistic diversity; 

3. Facilities for arts and cultural purposes which 

will lend the District an air of dignity and stature; 

4. Development of a public-private partnership in 

the arts and in supporting development (Urban Design Sub

committee 1987). 

This research seeks to identify the sense of place 

attributes that are unique to Tucson, Arizona, and find an 

expression for those attributes in the planned Arts Dis

trict. The Arts District is to be located in an historic 

section of the Central Business District and will incorpo

rate financial, residential, governmental and commercial 

areas within its boundaries. A study conducted for Tucson/ 

Pima Arts Council (T/PAC) in 1986 states that the Tucson 

Arts District will provide an area which can be promoted 

as a place and as a total experience, and which will offer 

a new way to experience the arts, entertainment and com

mercial opportunities that will be available there. This 

thesis presents an exploration of the social, cultural and 

environmental factors that serve to create, enhance or 

reinforce a sense of place in natural and built environ

ments. The research involves the determination of Tucson's 

image through the eyes of those client groups with an eco

nomic stake in the sensory qualities of the planned Arts 

District, as well as through the eyes of the management 

and promotional agencies representing the Arts District. 
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Community arts facilities in other cities in the United 

States (U.S.) have also been investigated in order to 

better evaluate the places people visit to experience the 

arts. 

The objectives of this research are: 

1. To understand the components that create a 

sense of place in built and natural environments; 

2. To document characteristics of places in other 

cities that people visit in order to experience the arts; 

3. To determine the image of Tucson from the per

spectives of the management and promotional agencies and 

client groups involved with the Arts District; 

4. To suggest opportunities for the design of the 

Tucson Arts District which will serve to enhance its sense 

of place. 

The methods used to fulfill the above objectives 

include: 

1. A review of the literature concerning sense of 

place, symbolism in the landscape, historic components of 

place, and the urban environment; 

2. A mail survey directed to managers of arts 

agencies in U.S. communities to facilitate understanding of 

the types of places people visit to experience the arts; 

3. A questionnaire directed to local persons 

involved with the planned Tucson Arts District to probe 
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their perception of Tucson's symbolic, physical and artis

tic character; 

4. An identification of design opportunities 

present in the Arts District which would be appropriate for 

enhancing or reinforcing Tucson's sense of place. 

One limitation of this study is the problem inher

ent in interpreting another person's description of a place 

without the benefit of having been there. Although promo

tional materials from other arts districts were available 

for inspection, sense of place qualities are difficult to 

effectively summarize secondhand. A second limitation 

arises from the difficulty of translating other cities' 

images and identities into a local setting: in other 

words, does the image of the arts in another city have any 

relation to the image of Tucson's Arts District? Finally, 

there is a question of local perspective: whether or not 

the people that responded to the local questionnaire did so 

from a "realistic" point of view (how Tucson actually is 

now) or from an "idealistic" point of view (responding as 

they wish Tucson to be). 
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CHAPTER 2 

THE RESEARCH SETTING: TUCSON, ARIZONA 

Sixty miles from the Mexican border in Southern 

Arizona is one of America's fastest growing cities: 

Tucson. More than 600,000 people inhabit Tucson's metro

politan area, and around 1500 more arrive each month (Pima 

County Census 1985). In the past three decades, the city's 

population has increased tenfold. Tucson's place in the 

Sonoran Desert makes it an attractive destination for thou

sands of people hoping to improve their quality of life. A 

hospitable climate, highly scenic surroundings, and numer

ous employment and recreational opportunities have trans

formed Tucson from the sleepy hometown it was not long 

ago into the major Southwestern metropolitan center it is 

today. 

Environment and Geography 

The environmental context of Tucson has played 

an important role in its development. The city lies in 

the Sonoran Desert, one of the most diverse and lush of 

the world's deserts. It has great visual appeal, although 

newcomers might not consider it so. Tucson is situated in 

a valley that is defined by the peripheral mountain ranges 

and by the presence of two subsurface rivers—the Santa 
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Cruz and the Rillito, whose beds converge near the Central 

Business District. 

Climate is important in any desert environment. 

The strength of the sun, the low incidence of rainfall, and 

the shortage of cooling shade combine to produce vegetation 

of strange shapes and dimensions, soil of variable worth, 

and an unending human search for relief from the challenges 

of life in such a harsh place. Summers in the Sonoran 

Desert are hot and long, with relief in the form of torren

tial downpours accompanied by violent electrical storms. 

The mountains promise cool air, pine trees, dramatic views, 

and relaxation. Evenings in the desert offer visual relief 

from the sun's glare, as well as a glimpse of the tran

scendent universe through the clear and starry skies. Sea

sonal changes in the Sonoran Desert are less important than 

the daily path of the sun. Many people say that Tucson has 

only two traditional seasons—summer and summer. Needless 

to say, the advent of the evaporative cooler and the air 

conditioner have played a large part in the population boom 

of the past three decades. 

Cultural Heritage 

Tucson, for all its recent growth, is a very old 

city. Controlled by Spain in the 17th and 18th centuries, 

by Mexico in the 19th, and by the U.S.A. since the mid-

19th, it is the oldest city in Arizona. There is a great 
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surrounded by rapidly gentrifying older Anglo neighborhoods 

and Hispanic barrios, a stable Mexican American community 

on the south and west sides, stable middle-class neighbor

hoods on the near north and east sides, and rapidly devel

oping and expanding fringe areas. The immigration rate is 

extremely high in Tucson: at any given time during the 

past ten years, 3 3% of the citizens have lived in Tucson 

for five years or less. 

Urban Character 

Although Tucson has many unique characteristics 

resulting from its environmental setting, its ethnic heri

tage, and its cultural history, it shares one characteris

tic typical of many western American cities: urban sprawl. 

Pima County's population according to the 1985 census was 

624,000, and the City of Tucson's was 367,280. The metro

politan area covers some 380 square miles, requiring a 

drive- of more -than one -hour -to cross the city ; ' The sprawl 

situation further emphasizes the multiple-community atmos

phere of the city, as services and facilities tend to be 

clustered around individual neighborhoods, making use of 

the entire city seem unnecessary, even difficult. Although 

nearly eighty fine and folk art galleries are rpread 

throughout the city (more than twenty are currently within 

the Arts District's boundaries), the majority of artistic 

performance facilities available to Tucsonans are located 
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in the downtown area. In 1988, Tucson was home to more 

than one hundred performing and visual arts groups. 

Like many American cities, Tucson's Central Busi

ness District has fallen on hard times. The older down

town area, with its irregular street pattern, is thought of 

as difficult to negotiate. Attempts at revitalization have 

been generally unsuccessful: a historic Mexican barrio was 

destroyed in the 1960's to make way for "La Placita," an 

artificial "Spanish Village" of shops and offices that has 

never been used to its full potential. The design of the 

recent Tucson Community Center (also on the site of the 

former barrio) has also been criticized for its inability 

to provoke enthusiasm from Tucsonans: its stylized plaza 

is only peopled with the lunchtime business crowd and those 

coming and going to events or performances at the Leo Rich 

Theatre, the Music Hall, or the Exhibition Hall. 

Yet in spite of the problems inherent in attract-

i ng vi s I tor s to Tucson ";s' Cfentrai Busiiiess " M' si:f t-; • • • - -

arts there are flourishing. The Arts District was for

mally created in 1986 when the Mayor and Council adopted 

the "Downtown Tucson Arts and Culture Venue Study" (pre

pared by Economics Research Associates (ERA), Boston, 

Massachusetts). Many individuals and groups, including 

artists, business people, government agencies and neighbor

hood organizations, have been active in its planning and 

development. One of the ambitions of the District is to 
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provide Tucsonans with an urban cultural center where citi

zens and tourists can come together to experience a wide 

variety of activities that are within easy walking distance 

from each other. Other community benefits that the Arts 

District is expected to provide include arts-related busi

nesses (shops, restaurants, entertainment centers and meet

ing places), increased tourism and convention activity in 

the downtown area, increased job opportunities throughout 

the community, and increased revitalization of Tucson's 

Central Business District. 

According to a study conducted for the T/PAC by ERA 

(1986), an Arts District in Tucson will offer citizens and 

tourists a new way in which to experience arts, cultural 

events and commercial entertainment opportunities. Fur

thermore, the Arts District will seek to combine artistic 

and cultural events with commercial and entertainment 

opportunities which will extend the quality and length of 

the cultural experience. Continuing, the study states that 

the District has the potential to be promoted as a place 

and a total experience, rather than as a simple accumula

tion of arts events or facilities. 

Fine arts are often associated with urban centers. 

Downtown areas frequently have an atmosphere of historic 

occasion, an imposing skyline, and commonly available 

storefronts and studio spaces. These, along with the 

juxtaposition of historic and modern architectural styles, 
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add up to an environment rich in imagery and potential. 

Tucson's Arts District lies in the heart of the downtown 

area, encompassing existing residential, financial and 

governmental zones (Figure 1). The District links such 

areas as: Scott Avenue, located in Armory Park Historic 

District and home of the historic Temple of Music and Art; 

the Tucson Community Center, which includes the city's 

Music Hall, Leo Rich Theatre, and the Convention Center 

Arena; East Congress Street, whose shops, cafes and galler

ies offer the greatest amount of activity in the initial 

stages of the Arts District; the city's new Main Library, 

scheduled for completion in 1989; the Tucson Museum of 

Art and the adjacent El Presidio Historic District. The 

North Fourth Avenue retail district and the University of 

Arizona's fine arts center may in the future be linked to 

the Arts District (T/PAC Arts District Brochure 1987). 

Tucson Research 

As a city somewhat dependent on the tourist dollar, 

Tucson has been the recipient of many attempts of imager 

making. Nicknames such as "The Sunshine Factory" (a dismal 

failure) to "The Old Pueblo" (more successful) serve to 

establish and emphasize certain facets of Tucson's envi

ronment and heritage in the minds of citizens and visi

tors. In order to investigate the substance of Tucson's 

unique qualities, Jacovics and Saarinen (1978) questioned 
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University students about their perceptions of Tucson as 

compared with Phoenix, a larger urban center about 100 

miles to the north. Their results described Tucson as 

having a Southwestern quality which includes a combination 

of a "western atmosphere," a Mexican heritage, scenic moun

tain and desert surroundings, and a significant history. 

The authors felt that local environmental experiences could 

be used to see that new planning and design proposals help 

to maintain or enhance the local sense of place. 

Berezowski (1984) investigated the public's know

ledge of historic preservation in Tucson in his Masters 

Thesis for the University of Arizona's Department of Geo

graphy. His research showed that Tucsonans demonstrate 

little knowledge of local historic house types. His 

results show that Tucson's domestic landscape is best 

represented by house styles including Traditional Sonoran 

(c. 1776-1900), California Mission (such as are located in 

the Sam Hughes neighborhood), and Spanish Pueblo Bungalow 

(such as are located in the West University neighborhood). 

Generally, Berezowski's research demonstrates that Tucson

ans have little sense of historic places in their city. 

Another attempt to identify the substance of 

Tucson's image involved the exploration of place-names, or 

toponyms, associated with local commercial establishments 

(Peterson 1983). Through the examination of listings in 

telephone directories, Peterson found five major categories 
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of place-names that express the character of Tucson. 

Ranked in order of occurrence, these categories are: 

Spanish/Mexican, desert, mountain, sun, and cowboy/western. 

Peterson also found five minor themes that were reflected 

in place-names occurring in the Tucson telephone directo

ries. These are (in order of occurrence): Indian, mining, 

oasis, frontier/pioneer, and valley. Peterson felt that 

the ten dominant themes appeared to be genuine or authentic 

images of Tucson, in that they accurately reflect place 

qualities of important historical and present-day signifi

cance. For instance, the Spanish/Mexican influence stems 

from historic factors important in Tucson's development, as 

well as the symbolization of the culture on the landscape 

and the sizeable and influential Hispanic sector of the 

city. The desert and mountain images as well appear 

authentic in that they accurately reflect Tucson's local 

physiographic features. 

Peterson went on to test these image attributes on 

a group of University students using a questionnaire for

mat. In addition to the ten original attributes, Peterson 

added two others—high tech/industrial and modern/urban. 

These images of Tucson, though not occurring in the tele

phone directories as place-name symbols, had been pro

moted by the Chamber of Commerce and local business groups 

as appropriate images of Tucson. Peterson asked the 

University students to rank what they felt were the five 
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strongest and the five weakest symbols that express the 

sense of place in Tucson. His results showed that the five 

strongest symbols of Tucson, in order from first to last, 

were; desert, sun, Spanish/Mexican, mountain, and cowboy/ 

western. The five weakest symbols were perceived to be (in 

order from weakest to least weak): valley, Indian, mining, 

frontier/pioneer, and oasis. The themes of modern/urban 

and high tech/industrial ranked very low in response. 

In a final open-ended question, Peterson asked the 

students to supply any other symbols that they felt appro

priate in expressing sense of place in Tucson. The most 

prevalent response to this question characterized Tucson as 

casual, relaxed and "laid-back," very similar to Jacovics' 

and Saarinen's results. A minor theme in response to this 

question characterized Tucson as a rapidly growing, highly 

diffused urban place. Typical responses in this vein in

cluded "growing," "spread-out" and "suburban sprawl." 
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CHAPTER 3 

RESEARCH DESIGN 

Objectives 

The objectives of this thesis are to: 

1. Explore the social, cultural and environmental 

factors that serve to enhance, create or reinforce a sense 

of place in natural and built environments; 

2. Identify places in other U.S. cities and docu

ment the characteristics of those places that people visit 

in order to experience the arts; 

3. Determine the image of Tucson from the perspec

tive of management agencies and client groups involved with 

the Tucson Arts District; 

4. Suggest design opportunities for the Arts Dis

trict which will serve to enhance its sense of place. 

Procedures 

The first objective was achieved through a review 

of the literature concerning sense of place, symbolism in 

the landscape, historic components of place, and the urban 

environment (Chapter 4). 

The second objective was achieved through a mail 

survey that dealt with sense of place issues. Questions 

were grouped by similar sense of place factors, and the 
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format included both fixed response, short answer, and 

open-ended questions (Appendix A). A request for promo

tional literature (brochures, pamphlets) descriptive of the 

place was made in an accompanying cover letter. 

The population that received this mail survey con

sisted of managers of twenty-nine arts agencies in seven

teen states. The specific agencies were chosen because of 

their similarity to Tucson's planned Arts District's man

agement agency (T/PAC). Factors important in determining 

similarity included types of facilities, budget, the exist

ence of a paid, full-time director, types of programs, and 

types of events. The questionnaire was accompanied by an 

explanatory cover letter and return envelope with prepaid 

postage. Managers of the arts districts were offered a 

summary of the results of the study as incentive to return 

the questionnaire. A content analysis was done on each 

questionnaire to determine the overall image of the arts 

districts in other cities, as well as to determine the 

types of cultural experiences that the districts offer. 

The third objective was achieved through a second 

mail survey. Part of this survey consisted of a ques

tionnaire developed by Gary Peterson (1983) to determine 

the attributes that express the character of Tucson. The 

questionnaire contained a list of twelve symbols or attri

butes derived from a study of place-names connected with 

Tucson (Peterson 1983). Open-ended questions were added to 
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Peterson's original survey which explored perceptions of 

Tucson's sense of place as expressed through the arts. 

Other open-ended questions attempted to explore the types 

of places, buildings, landscapes and events that respond

ents considered especially characteristic of Tucson (Appen

dix A). 

The questionnaire was mailed to 28 people associ

ated with the management and promotion of the Arts District 

and to 32 people identified as principal client groups of 

the Arts District (i.e., gallery, cafe and restaurant own

ers, hotel operators, and commercial entertainment facility 

operators). Those in the client group received beige ques

tionnaires, and the promotional and management group 

received white questionnaires. Both groups were mailed the 

questionnaire along with an explanatory cover letter and 

return envelope with prepaid postage. 

The portion of the mail survey which replicated 

Peterson's study was analyzed following the procedures used 

in that study, which involved calculating an aggregate rank 

for each of the various images listed. The aggregate rank

ing of individual responses was calculated by weighing each 

of the first five rankings and then summing the total 

points accumulated by each attribute. For example, each 

time that a particular attribute was ranked first, five 

points were added to its total. Each occasion that same 

element was ranked second, four points were added; each 
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time that it was ranked third, three points were added; and 

so on. The aggregate ranking of the inappropriate attri

butes was established in a similar fashion with each ele

ment accumulating points based on the number of times it 

appeared in each of the particular weighed rank positions. 

This aggregate ranking for both the most appropriate and 

least appropriate attributes was based on thirty-one suc

cessfully completed questionnaires. 

The responses to the open-ended questions concern

ing literature, painting and music were recorded and 

grouped whenever possible into categories of similarity. 

Responses to the open-ended questions concerning buildings, 

landscapes, places and events were recorded and analyzed 

following the same procedure. 

The fourth objective was achieved mainly through 

the analysis of responses to the local mail survey. The 

content of the responses served to provide validation for 

the physical reinforcement of the most appropriate attri

butes characteristic of Tucson. Reinforcement of those 

attributes that express a sense of place in Tucson is 

possible through design opportunities available in the Arts 

District (Chapter 7). The content of the responses to the 

questionnaire directed to other arts districts served as a 

model for enhancing the strengths and avoiding the weak

nesses in the experience of the arts in other cities in the 

United States. 
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CHAPTER 4 

REVIEW OF THE LITERATURE 

Introduction 

Places are known to be important factors in estab

lishing and maintaining human well-being. All human beings 

need places where they feel safe, secure and separate from 

elements of threat or discomfort. Places also provide much 

of the social and cultural reinforcement people receive 

in the world. Places look and function the way they do 

because of the social and cultural influences inherent in 

the people who build them: they are the physical expres

sions of people's relationships to their environment. 

Through time and use, an affective bond will develop 

between people and a place or setting as events, activi

ties or symbols accentuate the meanings associated with the 

physical environment. In essence, it is the total human 

interaction with the physical environment that creates 

places. In other words, spaces with social meaning become 

places. Social meaning serves to accentuate the environ

mental characteristics of substance, material, texture, 

shape and color through the focusing of experiences and 

intentions onto particular settings. 
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Places are composed of things which have social 

meaning. To understand places, the concepts of meaning and 

structure provide convenient springboards. The meaning of 

an object implies its relationship to other objects. 

Structure denotes the formal system of the relationships. 

Meaning is the identification of an object that adds a 

sense of its belonging to a place. 

Beyond the physical relationships of meaning and 

structure in an environment are social symbols that pro

voke specific responses in viewers and users. Symbols are 

emphasized through imageability (sense of surprise or 

uniqueness) and visibility (ease of access, frequency of 

visit). Symbols are created when people identify with 

places and when actions and intentions are focused onto 

particular settings. 

Another component of sense of place is history, the 

shared experiences of the collective social and cultural 

identity. To accentuate past events adds to the sense of 

the occasion of the place, reinforcing the memories asso

ciated with those events. The history of a place is 

expressed socially through architecture, monuments, festi

vals and institutions. A lack of historical experience 

contributes to the deterioration of a collective identity, 

thereby uprooting people from a sense of place. 

Sense of place can be accentuated and reinforced 

through planning and design policies. Places instead of 
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spaces can be created through the behaviors and activities 

that occur in them, through the involvement of users in the 

decision-making process (the creation of a sense of self 

in a place), and through the emphasis of qualities charac

teristic of certain facets of lifestyle and environment. 

Historical qualities can be emphasized as well as sensory 

qualities, again reinforcing the meanings and associations 

of the place. Places will assume "personalities" associ

ated with the activities, events, institutions and environ

mental experiences that occur in them over time. 

Background 

Topophilia 

Sense of place studies involve intangible proper

ties, and a basis for much discussion has been called 

"topophilia," explored by Yi-Fu Tuan in 1974. Topophilia 

is defined as the affective bond between people and places 

or settings. Topophilia takes many forms and varies 

greatly in emotional range and intensity. Tuan describes 

some of the forms of topophilia as: 

...fleeting visual pleasure; the sensual delight of 
physical contact; the fondness for place because it 
is familiar, because it is home and incarnates the 
past, because it evokes pride of ownership or of 
creation; (and) joy in things because of animal 
health and vitality (p. 247). 

Topophilia explores people's relationships to their envi

ronment in their capacities as a biological organism, a 

social being, and an individual, recognizing that human 
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perceptions, attitudes and values reflect all three levels 

of being. 

Tuan explores the "affective bond between people 

and place or setting" through common human traits of per

ception (sensory skills and actions) and common psychologi

cal structures and responses (cultural cosmologies and sym-

bologies, differing cultural and environmental scales of 

perception, spatial and color psychology/symbology), turn

ing to ancient human tradition for examples. Topophilic 

sentiment is explored chronologically, outlining the alter

ations in the human condition due to the influences of 

cultural ethnocentrism and environmental attitudes. Geo

graphy, according to Tuan, provides the content of topo-

philia. The creation of an ideal world is simply a matter 

of removing the defects of the existing one (p. 247). Cer

tain natural environments have played an important role in 

humanity's dreams of the ideal world: these are the for

est, the seashore, the valley and the island. 

Tuan also explores the content of the urban envi

ronment through ancient tradition, using Peking and Rome as 

examples. In an urban situation, topophilia represents the 

physical manifestation of man's created meanings onto the 

environment. Symbols in the urban environment in ancient 

times represented microcosms of the transcendent universe: 

ceilings and domes as heavenly vaults, towers as ladders 

connecting the heaven and the earth, pyramids anchored on 
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terra firma and reaching for the gods, all highly visible 

reinforcements of the power and the glory. Modern cities 

feature symbols of governmental stability and healthy econ

omy in grand avenues and boulevards, imposing city halls, 

and historical monuments to remind of important events in 

the collective identity. Image is also a part of the urban 

fabric, and Tuan cites such singular urban features as the 

St. Louis Arch, the Eiffel Tower, New York's skyline, and 

San Francisco's streetcars as examples of modern urban 

emblems. But in terms of topophilia, Tuan states: 

On the time scale of cultural evolution, the onset 
of urbanism, with the concomitant development of 
ideas of transcendence, broke the shell of place-
bound, life-nurturing neolithic communities. The 
appeal of cities lies in large part on the juxta
position of the cozy and the grand, of darkness and 
light, the intimate and the public (p. 28). 

Social Interactionism 

Miles Richardson, in "The Meaning of Everyday 

Space" (1985), presents a theoretical philosophy concerning 

man's drive to find meaning in the cosmos. According to 

Richardson, the meanings of places arise out of people's 

interactions and responses to them. He presents a social 

interactionist framework to aid in understanding the trans

formation of space into place. Accordingly, space combined 

with human action will produce place; human action creates 

meaning in the environment; space combined with meaning is 

place. Nature (space), interacting with human response, 
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becomes culture (place). The transformation of space into 

place is the result of people externalizing their mean

ings onto nature. Space changes to place when people come 

together repeatedly in one social and physical location. 

Material objects become focal points for subsequent inter

action: they sustain the meanings associated with the 

gatherings. 

In another article, Richardson continues in the 

vein of social interactionism to examine the cultural urban 

landscape (1980). According to Richardson, making sense 

out of everyday life is a process that integrates the 

material setting that surrounds a place, the behavior that 

occurs there, and the image that the place presents, into a 

single setting or social place. Distinct places (i.e., 

churches, prisons) are "stages set for certain perform

ances" and evoke distinct images. Empirically, Richardson 

says, the image of a social place is the response that the 

investigator gets when he asks a participant what his view 

is of that place. 

Genius Loci 

A classical approach to sense of place was dis

cussed by Christian Norberg-Schulz in his book, Genius Loci 

(1980). Genius loci is a term the ancient Romans used to 

describe, literally, the "spirit of the place," believing 

that gods and dieties resided in certain, characteristic 
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places. While most people no longer believe in guardian 

spirits tied to places, there are undeniable instances to 

illustrate that some places evoke an intangible, but 

strong, "spirit." Norberg-Schulz defines place as "...a 

qualitative 'total' phenomenon, which we cannot reduce to 

any of its properties...without losing its concrete nature" 

(p. 8). A place is a "totality made up of concrete things 

having material substance, shape, texture and colour. To

gether these things determine an 'environmental character' 

which is the essence of place" (p. 6). The term "genius 

loci," or spirit of place, has come to be accepted as the 

presence of a certain quality embodied in natural and built 

landscapes that imparts emotions, responses and memories in 

the people who experience them. Genius loci is not neces

sarily a positive phenomenon (consider Harlem after dark), 

but it is often in danger of being lost or blurred by the 

imposition of scientific theory on planning and policy in 

the modern world. Norberg-Schulz argues for the develop

ment of a qualitative phenomenological understanding of the 

environment which might result in an intuitive grasp of a 

more human style of building, grounded in the spirit of the 

place, or its genius loci. 

To understand and interpret the spirit of a place, 

Norberg-Schulz suggests that study begin with the concepts 

of "meaning" and "structure." 



37 

The meaning of any object consists of its rela
tionship to other objects.... Structure, instead, 
denotes the formal properties of a system of rela
tionships .... In general, meaning...depends 
on identification and implies a certain sense of 
belonging (p. 166). 

Norberg-Schulz groups meanings of natural place into five 

categories which sum up man's understanding of nature. 

These include objects (things) including Man himself, to 

live among and use; the cosmic order, the course of the 

sun and its cardinal directions; the "character" of things 

which allow man to establish "friendships" with the envi

ronment and experience the environment as meaningful; 

light, which influences man's personal attitudes and men

talities; and time, which includes dimensional changes, 

rhythms, seasons and history. The desert environment is 

classified as a "cosmic" landscape by Norberg-Schulz, due 

to the importance of the sky, sun, light and air, as well 

as the extension of the ground plain and the monotony of 

the vegetation. The cosmic landscape of the desert is dis

tinguished by permanence and structure, where the temporal 

rhythms are simple, and an enclosed "garden paradise" is 

the ultimate dwelling goal. 

Norberg-Schulz suggests that a study of man-made 

place "ought to have a natural basis: it should take the 

relationship to the natural world as its point of depar

ture" (p. 50). Meanings of man-made places are determined 

by cultural, economic and political forces, but must rely 
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on nature, for according to Norberg-Schulz, Man's created 

meanings are not entirely his own. 

To be meaningful,...the inventions of man must have 
formal properties which are structurally similar to 
other aspects of reality, and ultimately of natural 
structures.... The basic kinds of structural sim
ilarities ought to be described in terms of... 
"space" and "character" (p. 169). 

Urban settlements ought to be "distinguished by a defini

tion of spatial foci which makes the citizen experience the 

general role of the place as a local or regional center" 

(p. 176). 

Relph (1976) also explored the nature of place, 

focusing his work on the human experience. 

Places are fusions of human and natural order and 
are the significant centres of our immediate exper
iences of the world. They are defined less by 
unique locations, landscapes and communications 
than by the focusing of experiences and intentions 
onto particular settings. Places are not abstrac
tions or concepts, but are directly experienced 
phenomena of the lived-world, and hence are full 
with meanings, with real objects, and with ongoing 
activities (p. 141). 

Relph also includes an exploration of the condition of 

"placelessness" in his work and concludes that placeless-

ness is a more disastrous condition than that of "negative 

place" (again, Harlem after dark), as a placeless setting 

utterly lacks connotations or identifications for the 

people who experience it. Consider Gertrude Stein's much 

quoted phrase concerning Oakland, California: "There is no 

there, there!" 
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Place 

Symbolic Landscapes 

Symbolic components of built landscapes add human 

meaning to them, thereby increasing their sense of place. 

Donald Appleyard (1979) explored the concept of urban sym

bolism, especially elaborating on the connections between 

the physical environment and its social symbols. 

An environment becomes a social symbol when it is 
intended or perceived as a representative of some
one or some social group; when social meaning plays 
an influential role in relation to its other func
tions (p. 144). 

According to Appleyard, the prerequisites of a social sym

bol are visibility and imageability: the creation of a 

distinct image in the observer's mind. Visibility depends 

on access and location, large numbers of people, and the 

duration of their stay. The source of visibility is the 

circulation system (i.e., the heaviest travelled route 

offers the highest information channels). The most potent 

means of creating imageability, according to Appleyard, are 

the surprise and uniqueness of a place that differs from 

its surroundings. Other factors important in creating 

imageability include apparent size, contours and bounda

ries, definition and isolation (differentiation) of spaces, 

as well as color, texture, style and shape. As for the 

implications of social symbology in planning policy, 

Appleyard states: 
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The signification of citizen participation in 
environmental decisions is critically important, 
because this is the way in which people become 
identified with a new environmental action.... The 
sense of self in a place is more important than 
simply a sense of place. Imageability is not mere
ly an aesthetic quality of the city, or a means for 
orientation, but the most powerful attribute of the 
urban social system (p. 152). 

Anselm Strauss (1961) wrote on what Americans think 

and have thought of their cities, using different perspec

tives on the evolution of urban centers in the U.S.A. His 

work documents the changes in American symbolization that 

were forced by urbanization. 

Al1...symbolic representations of the urban milieu 
...are inherently unstable. Cities change, forc
ing those who live in them to face the inadequacies 
of what once were tried and true conceptions. A 
city after an economic boom, or...an influx of 
immigrants, is obviously not the city it was before 
(p. 17). 

Strauss claims that people come to know the sym

bolic character of their city as they establish a daily 

routine which expresses their lifestyle. A city is prob

lematic and limited to most people: after an initial 

period of exploration, they will begin to stick to the same 

routes and places which have become most familiar to them. 

Symbolic characters of cities are reinforced through the 

emphasis of certain qualities over others through the popu

lar press, boosterism, local journalism, tourist brochures, 

and nicknames: elements that create and enhance certain 

images in the public and tourist eye. 
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Analogies of cities, personifications of them, or 
mere lists of their attributes in a succession of 
adjectives—all these represent conscious cforts 
to establish those distinctive qualities Wi.ich help 
to explain...the impressions that crowd in on the 
observer. These unique qualities...can be elabo
rated in detail by...illustration and pointed 
anecdote aimed at showing how these qualities lie 
behind and shine through typical events and insti
tutions (p. 15). 

"It is possible to extend the notion of distinctiveness 

until the city's qualities—at least in combination—are 

thought to be unique" (p. 16). 

Strauss elaborates on the importance of social 

symbols as they serve to establish a sense of self in urban 

environments. 

The important thing, then, about a social world is 
its network of communication and the shared symbols 
which give the world some substance and which allow 
people to "belong" to "it." Its institutions and 
meeting places must be rooted somewhere.... The 
experiences which (people) have in those areas stem 
from, and in turn affect, their symbolic represen
tations of those areas (p. 67). 

D. W. Meinig also explored symbolic landscapes, 

especially concentrating on community values as expressed 

in three model American landscapes: the New England Vil

lage, Main Street, and California Suburbia. Meinig feels 

that these three landscapes symbolize American communities 

because of their ability to evoke specific responses from 

viewers and users. The New England Village is "widely 

assumed to symbolize for many people the best we have 

known of an intimate, family-centered, God-fearing, mor

ally conscious, industrious, thrifty, democratic community" 
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(p. 165). Main Street of Middle America "...is the land

scape of 'small town virtues, ' the 'backbone of America,' 

and 'the real America'" (p. 167). Finally, the landscapes 

of California Suburbia "...combine a very attractive physi

cal landscape designed to serve a very attractive new way 

of life; it was associated with a region which had a mythi

cal quality about it as part...of the westward movement" 

(p. 171). 

Meinig agrees that the past decade of American his

tory seems to suggest a substantial shift in the content 

of our social structure, although he finds it difficult to 

define the changes, their power or their direction. 

At best (we) can perhaps look for specific signs 
of change and try to assess their meaning within 
limited geographical contexts. In geography it 
is axiomatic that social movements do not upwell 
across a continent with simultaneous and uniform 
effect. Rather they arise in a particular place or 
kind of place and are subsequently diffused uneven
ly. We may expect that the national landscape in 
the future will be shaped, as in the past, by the 
influence of a pattern which can first be identi
fied as typical of a particular region" (p. 185). 

History and Place 

Many authors emphasize the importance of history in 

heightening the sense of place in urban areas. To the his

toric preservationists, sense of place is defined as "... 

that complex bundle of meanings, symbols, qualities that 

a person or group associates...with a particular locality 

or region" (Datel and Dingemans 1984). Preservation of 
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historic structures provides orientation to urban visitors 

by accentuating beauty and memory in the ordinary land

scape. Character of place, according to Datel and 

Dingemans, depends in part on the existing diversity of 

existing architecture. The greater the diversity, the 

greater absorbency the area will have in incorporating 

other architectural styles. 

David Lowenthal (1979) also interprets the land

scape from a historical perspective, but his article points 

out some of the weaknesses and misplaced intentions of the 

preservationist movement. "What we know of history differs 

from what actually happened...because the changing pre

sent continually requires new interpretations of what has 

taken place" (p. 103). Lowenthal notes that some of the 

effects of recognizing and celebrating the past necessarily 

include designation of historical value by the marking of 

the site. 

The marker emphasizes its special antiqueness by 
contrast with the unsignposted present-day envi
rons and diminishes the antique artifact's conti
nuity with its milieu. The antiquity becomes an 
exhibit: we stand before it like a painting. The 
signpost tells us that it is in some measure con
trived for our attention (p. 109). 

Protection of historical artifacts also necessarily alters 

their condition: the artifacts are removed from the here 

and now to an exclusive setting designed solely for their 

preservation. Enhancing historical artifacts, through 

additions to make them more visible or more evocative, also 
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detracts from their original status. "Total restoration 

subverts historical awareness.... Giving tangible form to 

what we feel ought to have been, as opposed to what the 

surviving remains suggest, prompts other alterations of the 

past" (p. 117). 

Unlike signposts and restorative efforts, monuments 

and memorials have the effect of recalling and celebrating 

the past, "standing as evocative reminders of some epoch's 

splendor,...(or) some unique historical event" (p. 121). 

Memorials tend to dominate their environment; however, not 

being tied to a particular date or place, they are seldom 

intended as landmarks. They add to our awareness of the 

past, but in different ways than antique artifacts: 

through suggestion rather than by association. But the 

danger remains: to appreciate the past is to transform it. 

"When we identify, preserve, enhance or commemorate surviv

ing artifacts and landscapes, we affect the very nature of 

the past, altering its meaning and significance for every 

generation in every place" (p. 124). 

Peirce Lewis (1979a) examined the issues that 

create a sense of place by using the Southern region of the 

U.S. as an example. His exploration of successful places 

revealed the following commonalities: a sense of shared 

experiences kept alive by monumental and vernacular physi

cal objects; an understanding and edifying sense of local 

history; good local journalism; visible common elements, 
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celebrations, institutions, and gathering spots; and "ad 

hocist" tendencies. 

Lewis also extends some reasons for the lack of a 

strong spirit of place in the U.S. He feels that the 

mobility of the American culture contributes to a lack of 

personal responsibility for places as a result of people 

having little or no experience with the new geographies 

that they encounter. Lewis also feels that the treatment 

of American history as something set apart from life exper

ience contributes to the lack of a strong, unifying sense 

of place in the U.S. 

Lewis (1979b) proposed some general rules to help 

in explaining places. According to Lewis, in order to 

understand places, one must be able to understand/interpret 

the culture that created the places—to "read" the cul

tural landscape for clues as to its makers' identities. He 

relates culture, history, geography, ecology, commonality, 

and environmental control, among others, to landscape as 

clues to aid in the interpretation and identification of 

places. 

Urban Environments 

Lottman (1976) explored the planning and establish

ment of new urban districts. Using Grenoble, France as an 

example, he outlined the various cultural amenities offered 

by the new Maison de la Culture to the town's residents. 
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By providing a major transportation link to the district, 

all the town's residents are able to become exposed to art 

and culture in their own familiar surroundings. The Maison 

de la Culture emphasizes no- or low-cost cultural events 

and outdoor galleries, along with pedestrian-oriented mall 

and gallery access. 

Briggs (1967) defines the problem of urban revital-

ization as one of retaining the sense of variety in the 

city (he refers to this as "the invitation to explore"). 

He also highlights the role of the arts in defining and 

solidifying a sense of place in a city through writing, 

filmmaking and the visual arts. Briggs identifies some of 

the components important in strengthening the sense of 

place as drive, variety, visual and social contrast, inter

play of subcultures, and the coexistence of old and new. 

Any special use urban district must make accommo

dations for pedestrians to insure their comfort, safety 

and enjoyment. Rudofsky (1969) offers an assessment of 

American street life as he sees its 

The American city has always been the repository of 
the inhabitants' collective lack of know-how, and 
no other facet of national life illustrates the 
shortage of instinct, imagination, and grace than 
does the urban environment" (p. 17). 

In his book, Streets for People, Rudofsky examines the sim

ilarities and differences of streets as places to enjoy in 

the U.S. and other countries. 
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...the triumphs of Western architecture are not 
celebrated in individual buildings,...but in the 
sum total of streets and squares of a town.... A 
town is not the result of a design program; it is 
the reflection of a way of life. If some day 
Americans should want to opt for a more dignified 
city life, the street will be the first on the list 
to come in for rehabilitation (p. 21). 

Rudofsky feels that loyalty to one's town (endearment to 

places our ancestors have been before us) is incompatible 

with the American philosophy of progress and change. His 

book presents a historical assessment of successful streets 

throughout Europe and Asia, exploring such street treat

ments as canopies, shade structures, elevated streets, 

bridges, pavements and fountains, as well as activities 

long associated with streets and public squares including 

markets, oration, promenades, street theatre, and the long 

lost art of simple pedestrianism. "...the street is not an 

area but a volume. It cannot exist in a vacuum: it is 

inseparable from its environment.... The perfect street is 

a harmonious space.... What counts is the continuity and 

rhythm of its enclosure" (p. 20). 

In a pioneering study of urban environments, Lynch 

(1960) drew upon the mental images of city-dwellers to 

explore how they perceived their surroundings. This study 

was the first to recognize and name nodes, paths, districts 

and edges as separate and delimited urban places. In a 

later study, Lynch (1972) explored the reciprocal relation

ship between time and the physical environment. His theory 
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states that the external physical environment plays a role 

in building and supporting a personal, human image of time, 

and that such an image is necessary for managing environ

mental change as well as for individual well-being. Lynch 

advances the notion that the sensory qualities of place are 

indications of past, present and future time. 

Moore, Lyndon, Quinn and van der Ryn, in an early 

study of what gives places their special qualities, point 

out the importance of edges and boundaries (1962). They 

stress the properties of "inside" and "outside" as impor

tant functions of a place, noting that users will ulti

mately establish the real boundaries of a place. 

Ford (1974) writes on the growth and change of a 

city's central business district, arguing that a city's 

urban center is a potentially rich source of spirit of 

place. "A place allows the imagination to revel in both 

what is known to have gone on there and what might have" 

(p. 35). He emphasizes the symbolic qualities of the down

town skyline and stresses that the sense of place might be 

heightened in city centers by virtue of the age and history 

of the setting, the combinations of forms and structures 

'from various past eras, and the common use of the business 

district as a backdrop for major events of the past. 

Planning and Design Applications 

Seamon (1980) writes convincingly about the need to 
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explore research alternatives and possibilities in order 

to get at and interpret "real people's" opinions, thoughts 

and experiences without the "blinders" of the researcher's 

intentions, assumptions, preconceptions and expectations. 

He recognizes a need for an approach that captures experi

ences and perceptions as they are, free from the influence 

of the researcher's inherent biases. 

Goodey (1974) stresses the importance of sense of 

place factors in planning, saying that the sensory quali

ties of a place, as well as its historical connotations 

(the "sense of the occasion of the place"), should be an 

important ingredient for future environments. He empha

sizes the importance of planning places instead of spaces 

on a macro- and micro-scale, also stressing the need for 

communication between the designer and user in order to 

satisfy the psychological elements of place in design. 

Lynch (1976) devised a comprehensive overview of 

sensory qualities on a regional scale from a management 

perspective. His work presents a methodology for analysis 

and action which, through field surveys and expert inter

views, would identify the basic spatial framework of a 

region. This framework includes routes, centers and delim

ited areas; the principal client groups with a stake in the 

sensory qualities of the region; the region's most obvi

ous sensory possibilities and problems; the motives and 



50 

results of the responsible management agency; and the means 

available to change or alter the regional sensory quality. 

The challenge to design and build places instead of 

spaces has been explored by architects, planners and envi

ronmental psychologists. Christopher Alexander's group 

developed a new "process" for planners and designers based 

on creating desirable behavior settings and then modifying 

them under the control of the actual users of the physical 

environment (1975). This process consists of fitting 

together interrelated "patterns" of human building with 

respect for social and cultural values. Local materials 

and vernacular building technologies are stressed as being 

critical for the creation of successful behavior settings 

and places considered meaningful to those who build and use 

them. 

Garnham (1985) also developed a process to preserve 

a sense of place. His methods include the participation of 

citizens and experts in a series of activities including 

research, inventory, analysis, mapping and evaluation which 

culminate in a town Uniqueness Preservation Plan. Ramati 

(1981) developed a preservation plan which also relies on 

the input of citizens and involves a similar process of 

inventory, analysis and evaluation for implementation. 

Both of these processes recognize the importance of user-

group feedback and flexibility to maintain and promote 

quality of design. 
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Summary 

There are several consistent themes in the litera

ture concerning the definition of sense of place. The most 

prevalent is the concept of place as the physical manifes

tation of human beings' created meanings in their environ

ments. Related to this is the idea that places are the 

result of human physical interactions with, and responses 

to, the environment. An important corollary involves the 

geographical context of place and the relationships that 

humans have established with nature in each particular set 

of cultural circumstances. 

A place assumes its sensory qualities through its 

material setting, the behavior that occurs in that setting, 

and the image that the place presents, all integrated into 

a single setting or social place. Sensory qualities of 

places are inextricably bound up in emotions, memories, 

responses and experiences that have occurred in the social 

settings. Important features of places include their 

apparent size and shape, their contours, edges and bounda

ries, the colors, textures and materials within, their 

stylistic features, and the symbols that are represented. 

Also important are historical connotations and connections: 

the combinations of form, style and structure; the juxtapo

sition of old and new; the sense of variety and the feeling 

of surprise. 
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The special qualities of places can be preserved 

through the reinforcement of their unique sensory quali

ties. The sense of shared experiences can be kept alive 

through the presence of monumental and vernacular physical 

objects, common visible elements, and a strong sense of 

local history. Activities, events and celebrations of 

local and regional meaning, as well as institutions and 

common gathering spots, also help reinforce the social 

importance of a place. The sense of a place can also be 

accentuated through fine and folk arts, especially through 

writing, visual arts and filmmaking. Promotional efforts 

such as tourist brochures, good local journalism, and 

boosterism also serve to reinforce the sensory qualities of 

a place in the public mind. Clearly, it is the variable 

combination of dozens of big and small elements coming 

together to create meaningful places for human society's 

continuing evolutions. 
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CHAPTER 5 

RESULTS 

As seen in the previous chapter, there are certain 

consistent themes, ideas and concepts in sense of place 

literature. The survey that was sent to arts agency man

agers was written to explore these themes. The intention 

was to explore the extent that the presentation, or set

ting, of the arts can communicate a sense of place to a 

community. Topics included for exploration in this survey 

can be grouped under three headings: image, activities and 

promotion. 

Under the heading image, information was sought 

from the various arts communities concerning environmental 

context (landscape, climatic influence in design); design 

influences of the arts facilities (historical, regional); 

contextual expressions of the arts settings (densities, 

colors, materials, textures); and the techniques used to 

define the arts facilities to the public (boundaries, 

edges, contours, focal points). Under the heading activi

ties, information was sought concerning the types of events 

or festivals celebrated in each community and their local 

and/or regional significance (historical, social, artis

tic). Under the heading promotion, information was sought 
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concerning the promotion of the arts to the community. 

This data includes any promotional, advertising or public 

relations techniques and applications concerning the arts, 

as well as any arts agency support/promotion for local and 

regional artists. 

Settings for the Arts in Some 
U.S. Communities 

The questionnaire directed to managers of arts 

agencies throughout the U.S. was successful in a limited 

way. Twenty-nine questionnaires were mailed: fifteen were 

returned. However, of these fifteen, only three were from 

special-use districts for the arts (the other twelve com

munities were without planned districts for the arts). 

These include Walnut Creek, California; Spartanburg, South 

Carolina; and Midland, Michigan. Five arts agency managers 

in cities without planned arts districts wrote explanatory 

notes concerning the arts in their communities without 

completing the questionnaire. These communities included 

Seattle, Washington; New Harmony, Indiana; San Francisco, 

California; Scottsdale, Arizona; and St. Paul, Minnesota. 

Because of the limited availability of planned arts dis

tricts to use as models for Tucson, the questionnaire was 

revised to seek information concerning community arts and 

sent back to managers of those agencies that responded 

positively to the questionnaire without completing it. 

This was done in order to learn about the environment of 
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the arts in cities that have strong community arts, but 

no planned arts district. Arts agency managers from New 

Harmony, Indiana, Seattle, Washington, and St. Paul, 

Minnesota, returned completed questionnaires. 

Questionnaire Results 

Walnut Creek, California 

According to the content of the completed question

naire, the community image reflected by the Walnut Creek 

Arts District is emphasized through activities and programs 

rather than facilities or places. Community participation 

and arts education are stressed, with emphasis placed on 

the variety of artistic expressions and the quality of the 

arts experience. Appreciation and understanding of the 

arts is reinforced through a volunteer docent program, 

which regularly presents special events, lectures, tours 

and other activities that accompany exhibitions and per

formances . 

Facilities in Walnut Creek do not have place-

identifying names, rather their names generally reflect the 

management agency "Civic Arts of Walnut Creek." Some of 

the performance companies use place-identifying names, such 

as Diablo Symphony (for a nearby mountain) and Contra Costa 

Musical Theatre (after the county name). History does not 

seem to play a major role in the image of the arts in the 

young town of Walnut Creeks there is only one historic 
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facility (Shadelands Museum) operated by the civic arts 

agency, but it is not in the vicinity of other arts facili

ties. 

Identity with the arts in Walnut Creek seems to 

originate most strongly from community participation: 

whether through classes or amateur performance companies, 

according to the Arts District manager and the promotional 

materials, it seems that most of the population of Walnut 

Creek is involved in the arts. There also seems to be a 

strong connection with neighboring communities in the Bay 

Area. Most of the brochures and pamphlets available for 

inspection depicted professional and community arts events. 

With the exception of Shadelands Historical Museum, the 

brochures depicted activities, not places. A commonly used 

logo (that of the Chamber of Commerce) pictured a graphic 

representation of a walnut tree. The logo for the arts 

management agency, however, was not place-descriptive, but 

was a graphic representation of the letters "C" and "A" for 

Civic Arts. 

Spartanburg, South Carolina 

Spartanburg, South Carolina's Arts District does 

not seem to have a strong sense of place. The Arts Center 

Building, the focal point of the District, is an old school 

building whose interior has been "somewhat" converted to 

accommodate exhibitions and performances. According to the 
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respondent, the exterior is still that of a late 1930's 

school building: "The look is not one which exudes excite

ment in the arts." There does not appear to be any strong

ly identifying feature or specific emphasis in the Arts 

Center Building. Boundaries and edges of the District are 

defined through signs and changes in pavement. 

The identity of the Spartanburg Arts District is 

not tied to place through names, logos, historical features 

or promotional materials, and there are no especially iden

tifying events or programs that would provide or enhance an 

existing sense of place in Spartanburg. The respondent 

considered the strength of the District to be in the Arts 

Center facility, which is large enough to accommodate num

erous activities at the same time. The building is sited 

on 4.5 acres, allowing ample room for outdoor events. The 

weakness of the District was perceived by the respondent to 

be in the image of the facility, as well as in its loca

tion, which is in a currently "undesirable neighborhood" on 

the edge of a historic district. 

Midland, Michigan 

The sense of place in Midland, Michigan's Arts 

District seems to reflect both local and corporate values. 

Dow Chemical, as well as Dow Corning, Inc., are based in 

Midland, and the main Arts District facility is maintained 

through a Dow Endowment. The facility, the Midland Center 
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for the Arts, seems best characterized as a multiple use 

community center. The town seems to have a need for con

vention facilities, and the center is flexible enough to 

meet the demands of the community as well as the corpora

tions. Performance facilities outnumber exhibition spaces, 

though science is emphasized over art. 

Sense of place is emphasized through facilities, 

names and an often-used logo. The Midland Center was 

designed by a local architect, Alden B. Dow, whose work is 

commonly seen in the town. The Arts District facility is 

adjacent to other public facilities and was designed to fit 

into the existing context. The Midland Center borders on 

Dow Gardens, which though not expressly under the manage

ment of the Arts District, visually helps tie the facility 

to the landscape. 

The logo of the Midland Center for the Arts is used 

often to reinforce the sense of place. Midland, Michigan 

is said to be in the center of the state, and the logo of 

the Chamber of Commerce depicts the city as in the center 

of the concentric rings of a target. The logo of the Arts 

District again uses this symbolic theme, picturing concen

tric circles drawn around an entry point. This theme is 

then again repeated within the facility, as the design con

cept for the Hall of Ideas, which is the main exhibition 

space in Midland Center, emphasizing hands-on scientific 

exhibits over artistic exhibits. According to the 
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questionnaire respondent, the logo is used extensively in 

the promotion of the Arts District in advertising, post

cards, brochures and pamphlets, posters and tee-shirts. 

History is not a major emphasis of the Midland Arts 

District. Bradley House, a restored Victorian home con

verted into a period museum, is managed by the agency but 

is not used for events or activities, nor is it in the 

vicinity of the rest of the facilities. Programs and 

events are not emphasized in Midland either, although there 

is an arts education program and regular arts performances. 

The main emphasis is on the Midland Center facility, hands-

on exhibitions, and a blend of science, history and art. 

Results of the Community Arts Questionna * 

St. Paul, Minnesota 

According to the content of the revised question

naire, St. Paul's arts community does not strongly reflect 

a sense of place for the greater city. This may be in 

part because of the size of the metropolitan area, includ

ing St. Paul's twin city, Minneapolis, and the fact that 

arts facilities are spread throughout the community. The 

management objective of the arts agency, COMPAS, according 

to the respondent, is to "provide opportunities in all the 

arts to those who traditionally have been underserved by 

the arts." St. Paul has an internationally recognized arts 
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community, highlighted by superb performance and exhibition 

facilities and community access to the arts. 

According to the respondent, the overall image of 

arts facilities in St. Paul exhibit a variety of appear

ances, and historic structures are used as offices and 

performing spaces, open to the public. There has been a 

deliberate attempt to design recent arts facilities to fit 

in with their surroundings, but these contemporary facil

ities do not rely on historical architectural styles in 

their design. The respondent indicated that the harsh cli

mate in Minnesota did indeed affect the design of the arts 

facilities but did not specify in what way (i.e., through 

earth integrated design, covered pedestrian walkways, or 

the use of heat-absorbing materials or colors). It appears 

that landscaping of the arts facilities is meager, but the 

plant materials used are generally native species and are 

used as accents and ornaments. Arts facilities are identi

fied to the public in a number of ways, including signs, 

banners and flags, changes in pavement, colors, textures, 

materials, changes in architectural styles and facade 

treatment. No one facility serves as a focal point in the 

arts community in St. Paul. 

The image of the arts in St. Paul is used in the 

promotion of events and activities. The respondent did not 

include any promotional materials along with the returned 

questionnaire, but indicated that the image of the arts is 
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represented through logos, photographs, distinctive names, 

drawings and letterheads. These techniques are "used for 

general public relations for the city" and not applied in 

advertisements, brochures, posters or other promotional 

forms. 

The respondent indicated that St. Paul's arts 

agency does indeed offer many arts activities to the com

munity and included a list of "three major art museums, two 

major orchestras, many (sic) dance groups, Guthrie Theatre, 

eighty (sic) other theatres, and 'COMPAS,' the community 

arts agency." COMPAS supports local and regional arts 

activities, as well as local and regional artists. COMPAS 

also sponsors an outdoor program (along with other St. Paul 

arts agencies) that includes exhibitions, concerts, dance, 

and other performances as part of a summer festival. The 

respondent did not name St. Paul's most successful arts 

events—apparently there are "many"—and indicated that 

less successful arts events were "not applicable" to St. 

Paul's community arts experience. 

Seattle, Washington 

This is another major city whose arts environment 

does not strongly reflect the sense of place of the greater 

metropolitan area. Seattle is a city known for its vital

ity and street life and its active arts community. The 

mission statement provided by the respondent (from 
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Seattle's Parks and Recreation Department) is "to provide 

space and activities for the growth and enjoyment of lei

sure experiences for the citizens of Seattle and the sur

rounding region." The respondent is responsible for only 

those arts activities that occur within the Parks and 

Recreation Department and indicated that there are numerous 

other arts management agencies involved with the arts in 

Seattle. 

Like St. Paul, the arts facilities in Seattle are 

spread throughout the community. The facilities exhibit a 

variety of appearance, and no particular arts facility 

serves as a focal point. The facilities are identified to 

the public through signage and changes in architectural 

style, and the respondent noted that "most (arts facili

ties) stand on their own and have distinct facades and 

building architecture." Historic buildings are used as 

arts facilities in Seattle and are open to the public 

during arts education sessions. The respondent noted that 

"some old bath houses were connected in the mid-1970's to 

arts facilities" and are now used as a dance studio, thea

tre and art studio. The respondent also noted that "an old 

truck garage" is used as a fine arts facility. 

Because there is a high incidence of rainfall in 

Seattle, most performing arts spaces are indoors or cov

ered. Plant materials used as landscaping are generally 

native species and are used as accents and ornaments for 
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the arts facilities. In a comment concerning use of plant 

materials, the respondent noted: 

(I) have no idea what the designer wanted in our 
sister agency's facilities. We haven't done any 
arts facilities (sic) in ten years, and those that 
were done ten years ago have no inside plants. 
Outside plants blend with traditional park plant
ings. 

There is an outdoor arts program in Seattle, consisting of 

concerts, dance, performing arts, visual arts fairs and 

arts festivals. 

The respondent did not indicate what sorts of pro

motional techniques are used by his/her agency. Promo

tional materials enclosed with the questionnaire highlight 

festivals and special events, including an International 

Children's Festival, the Washington Potter's Association 

Show and Sale, Maritime Week, and the Northwest Folklife 

Festival. The respondent indicated that the Northwest 

Folklife Festival is one of the most successful events in 

Seattle's "traditional arts areas." "It presents 5,000 

performers and artisans over the three-day Memorial Day 

Weekend—free to 190,000 people. There are nineteen 

stages. Traditional and ethnic arts are the highlights." 

Other activities offered by the Seattle Parks and Recrea

tion Department include performing and visual arts classes, 

music concerts, festivals and "entry level type activities 

for general consumption." They also allow park property to 

be used for a variety of public art activities: "dance, 
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music, 1% for art, festivals, fairs, etc. One of the 

Seattle Art Museum buildings is in one of our parks." The 

Seattle Parks and Recreation Department sponsors local 

activities and artists, but it does not support regional or 

national artists and activities. 

New Harmony, Indiana 

Sense of place in New Harmony, Indiana is strongly 

reflected through the adaptive re-use of historic facili

ties in this Southern Indiana community of less than 1,000 

people. The town of New Harmony has a rich history dat

ing back to its settlement in 1814 by a group of Lutheran 

dissidents from Germany. Within ten years, the group had 

built a self-sufficient Utopian community out of the 

Indiana wilderness. In 182 4, the town was sold to a Scot

tish industrialist who brought educators, scientists and 

scholars to New Harmony. Their contributions earned the 

town the nickname "The Athens of the West." Today, New 

Harmony's historic sites have been restored and are in 

everyday use. The town's twenty-four buildings and his

toric sites are the focus of a three-part tour that traces 

New Harmony's story from its early years as a "uniquely 

cosmopolitan frontier town" to its modern re-emergence as 

a cultural center. New Harmony's arts and historic sites 

are currently under the management of the University of 

Evansville, and the management directive from the 
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University is to work closely with all the organizations 

that want to provide cultural programs in the community, as 

well as to be responsible for the restoration and tour 

programs for the community. 

The visual image of the arts in New Harmony is in 

large part derived from the appearance of the restored his

toric structures. According to the questionnaire respond

ent, there was no deliberate attempt to design recent arts 

facilities to fit in with adjacent structures. (However, 

the New Harmony Inn, built in 1974, "captures the Harmonist 

Spirit" of the Lutheran settlers and features interior 

pieces designed by local craftspeople). In fact, New 

Harmony seems to have structures of almost every style and 

influence, from log cabins to The Atheneum (the visitor's 

center), which is an award-winning building designed by 

Richard Meier in 1979. It is a dramatically striking exam

ple of modern architecture sited on the banks of the Wabash 

River. The Atheneum contains a theatre for the viewing of 

an orientation film called "The New Harmony Experience," 

four exhibit galleries, and a rooftop observation promon

tory. 

Historical buildings are a crucial part of the New 

Harmony experience. Several are used as arts and arts 

management facilities for special programs as well as for 

musical performances, crafts demonstrations, lectures and 

meetings. Others are open to the public on the tours, 
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admission by ticket. Not all of the historic structures 

are authentic: there are examples of "representative 

recreations" of historic structures which contain arti

facts and furnishings of New Harmony's founding community. 

Some of the historic artifacts pre-date the Utopian commun

ity, such as the Double Log House (1775) and a burial 

ground of Woodland Indians (c. 800 a.d.). In addition to 

the historic structures, parks in the community are built 

around historic events and persons (such as Tillich Park, 

which is the burial place of German Theologian, Paul 

Tillich). In striking contrast to the historical struc

tures of New Harmony, the modern Atheneum serves as the 

cultural focal point of the community and its visitors. 

The Atheneum is used for special programs, receptions, and 

to provide tour information. 

The image of the community arts in Historic New 

Harmony is used extensively in its promotion, according to 

the questionnaire respondent. The image is represented in 

a variety of logos, photographs, and distinctive names: 

many of the facilities and places of interest in New 

Harmony are named for important historic New Harmonists. 

Places of interest are commonly accented by artistic pieces 

of national and international acclaim. There are a variety 

of logos in use in the promotion of places and events, many 

depicting New Harmony buildings' architectural details, 

others depicting arts events (i.e., dance), and another 
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symbolizing an internationally-acclaimed sculpture located 

in New Harmony. These images are commonly used in radio 

and television advertisements, in photographs, brochures, 

on billboards, and through local journalism and arts activ

ities. 

Arts activities in Historic New Harmony include 

dance, plays, musicals, art shows, lectures, and pottery 

and weaving workshops. The managers of the arts in the 

community support local, regional, national and interna

tional artists. The facilities are open year round, but 

the tours do not operate in January and February. There is 

an outdoor program consisting of exhibitions, concerts and 

other performances. According to the respondent, Historic 

New Harmony's most successful arts events include the 

Gallery of Contemporary Art, the Festival of Music, the New 

Harmony Theatre, and Heritage Week. These events were 

thought to be successful due to promotional efforts, the 

degree of interest of the people in the area, and the 

enthusiasm of the people involved with the projects. The 

least successful arts event was thought to be a weaver's 

workshop, due to lack of interest. 

Sense of place in Historic New Harmony seems to 

derive most strongly from the everyday use of historic 

structures. Many of these structures are used for multiple 

purposes: as recreations and restorations of their origi

nal use, for modern performance/lecture/community events, 
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as galleries, and as library facilities to house archives 

and historic documents. Tourism in Historic New Harmony 

seems to take precedence over the sense of community, but 

the population is less than 1000, and the town seems to be 

thriving on the tourist attractions that it offers. The 

identity of New Harmony is strongly tied to place. Rein

forcement of the sense of place comes in the forms of 

history and place-edifying names, logos, exhibitions and 

promotional techniques. Facilities are more strongly 

imageable than events or activities in Historic New 

Harmony: the modern Atheneum creates a very dramatic 

statement as an orientation gateway to a uniquely historic 

community. 

In summary, it appears that sense of place can be 

reflected through the presentation of the arts in a commu

nity. A planned arts district provides the opportunity for 

strong design because of the explicit borders and edges 

defining its special uses, but a spatially defined district 

is not necessary for the communication of a place through 

the arts. However, it appears that few arts district mana

gers are aware of the relationship between art and sense of 

place. There seems to have been no conscious effort to 

enhance the sense of place through the arts in any of the 

community case studies except in Midland, Michigan, and New 

Harmony, Indiana. Some general themes that emerged from 

the case studies include strengthening the experience of 
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the arts through community participation in classes, pro

grams and activities (St. Paul, Walnut Creek, Midland, 

Seattle), through multiple use facilities and exhibitions 

(Spartanburg, Midland, New Harmony), and through the inte

gration and adaptive re-use of historic structures (New 

Harmony, Spartanburg, St. Paul, Seattle). A summary of the 

attributes used to enhance and reinforce the sense of place 

in these selected arts communities can be found in Table 1. 

Sense of Place in Tucson 

The response to the mail survey directed to client 

groups, management organizations, and promotional agencies 

connected with the planned Tucson Arts District was suffi

ciently high for meaningful analysis. Sixty questionnaires 

were successfully delivered: twenty-eight to the manage

ment and promotional agencies, and thirty-two to those 

persons identified as potential clients of the district. 

Thirty-one questionnaires (51.7%) were returned: nineteen 

(67.9%) of those returned were from the management and pro

motional agency population, and twelve (37.5%) were from 

the client population. The two groups were combined for 

discussion purposes because it was felt that the low number 

of responses from the client group might not fairly repre

sent the sample. 

Not all of the questionnaires were fully completed. 

Only 80.6% of the respondents successfully completed the 
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Table 1. Community Arts Settings 

IMAGE 

Place 
Overall 
Aooearance Density 

Methods of 
Identification landscaoino 

Walnut Creek, 
California 

Regional 
Influence 
Contemporary 
Stvle 

Clustered Unknown Unknown 

Spartanburg, 
South Carolina 

Local 
Influence 
Uniform 
Appearance 
Orderly Pattern 

Low Signs 
Change in 
Pavement 

Native Species 
Accent 
Ornament 

Midland, 
Michigan 

Local 
Influence 
Part of 
Camunity Center 
Facilities 

Clustered Signs Native Species 
Accent 
Ornament 
Boundaries 
Barriers 

New Harmony, 
Indiana 

Local 
Influence 
Regional 
Influence 
Variety 

Clustered Signs Native Species 
Space Definition 
Climate Control 
Accent/Ornament 
Barrier/Boundary 
Blend Inside 
and Out 

St. Paul, 
Minnesota 

Variety Spread Out 
Through 
Camunity 

Signs 
Banners/Flags 
Changed Pavement 
Color/Texture/ 
Material 
Architectural 
Style 
Facade Treatment 

Native 
Meager 

Seattle, 
Washington 

Variety Spread Out 
Through 
Camunity 

Signs 
Architecture 

Native 
Accent 
Ornament 
Park-like 

FACILITIES 
Historical 

Place Aocearanoe Focal Point Use of Above Structures Use of Above 
Walnut Creek, 
California 

Variety 
Contemporary 

N.A. 
(Future: 
Regional 
Center for 
the Arts) 

N.A. Shadelands 
Museum 

Restored 
Hane 
Open to 
Public 

Spartanburg, 
South Carolina 

1930's 
School 
Building 

Arts 
Center 

Galleries 
Offices 
Performances 
Education 
Auditorium 

N.A. N.A. 

Midland, 
Michigan 

Camtunity 
Center 
Convention 
Facilities 

Midland 
Center for 
the Arts 

Exhibits 
Galleries 
Theatre 
Meetings 
Auditorium 

Bradley 
House 

Restored 
Heme 
Museum and 
Working Force 

New Harmony, 
Indiana 

Variety of 
Styles 

Atheneum Orientation 
Visitor 
Center 
Galleries 

Great 
Variety 

Multiple Arts 
Facilities 
Offices 

St. Paul, 
Minnesota 

Variety of 
Styles 

N.A. N.A. Variety Performance 
Space 
Offices 

Seattlej 
Washington 

Variety of 
Stvles 

U.A. •S.A. Bathhouses 
Garaae 

Performance 
Fine Arts 



Table 1—Continued 

ACTIVITIES 

Place Education Activities Events 
Walnut Creek, 
California 

Strong Biphasis 
Visual Arts 
Performing Arts 
Crafts 

fterformance 
Exhibits 
Lectures 
Docent Program 
Amateur Performances 

Unkncun 

Spartanburg, 
South Carolina 

Visual Arts 
Crafts 

Performance 
Exhibits 
Tours 
Nature/Science 
Center 

Fall ana Spring 
Festivals 

Midland, 
Michigan 

Visual Arts Exhibits 
Performance 
Hall of Ideas 
Children's Musewt 

Sumner Art Fair 

New Harmony, 
Indiana 

Crafts Workshops 
ferfoimanoe 
Exhibits 
Lectures 

Art Shows 
Festival of Music 
Heritage Keek 

St. Paul, 
Minnesota 

Unknown Museuns 
Performance 

Simmer Festivals 

Seattle, 
Washington 

Unkncun Performance 
Exhibits 

Outdoor Acts 
Festivals 
Grafts Shows 
Folklife Festival 

PRCKJTICN 

Place 
Support for 
Artists 

Techniques Applications 

Walnut Creek, Unknown Association with Brochures 
California Other Agencies 

Photographs 
Logos 
Distinctive Name 

Photographs 
Booklets 
Ccrmunity Programs 
Activities 

Spartanburg, 
South Carolina 

Local 
Regional 
National 
Artists 

Logo Newsletter 
Brochures 

Midland, 
Michigan 

Local 
Regional 
National 
Artists 

Logo 
Photographs 
Distinctive Name 
Letterheads 

Radio, TV Ads 
Postcards 
Brochures 
Billboards 
Local Journalism 
Activities 
Posters 
Tee-Shirts 
Sumter Camos 

New Harmony, 
Indiana 

Local 
Regional 
National 
International 
Artists 

Logo 
Photographs 
Distinctive Name 

Radio, TV Ads 
Brochures 
Billboards 
Local Journalism 
Activities 

St. Paul, 
Minnesota 

Local 
Regional 
Artists 

Public Relations Unknown 

Seattle, 
Washington 

Local Unknown Posters 
Pamphlets 
Brochures 
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attribute ranking section. There was a difference in com

pletion rates between the most appropriate attribute rank

ing column (column A on the questionnaire) and the least 

appropriate attribute ranking column (column B on the ques

tionnaire). The appropriate attribute column was completed 

by 83.9% of the respondents. The less appropriate attri

bute column was completed by 77.4% of the respondents. 

The results of the attribute ranking section were 

determined by calculating an aggregate rank for each 

response following Peterson's procedure and show that the 

most appropriate attributes characterizing Tucson are (in 

ranked order): desert/ Spanish/Mexican, sun, mountain, 

modern/urban, valley, oasis, cowboy/western, frontier/ 

pioneer, high tech/industrial, Indian, and mining. The 

least appropriate attributes that express the character 

of Tucson are (in ranked order frcan first to least appro

priate) : mining, high tech/industrial, cowboy/western, 

frontier/ pioneer, oasis, modern/urban, valley, Indian, 

mountain, desert, sun, and Spanish/Mexican. The results 

for this part of the questionnaire are summarized in 

Table 2. 

The response rate for the open-ended question 

requesting other appropriate attributes of Tucson totaled 

45.2%. Most of the responses to this question concerned 

physical elements or experiences of Tucson. The main 

themes in response to this question reflect environmental/ 
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climatic attributes, Spanish/Mexican architectural influ

ences, and modern/urban imagery. Some responses also 

reflected minor themes of art and culture. 

The response rate for the subjective response sec

tion of the questionnaire was also sufficiently high to 

allow for meaningful analysis. Thirty respondents (96.8%) 

demonstrated an opinion regarding at least some part of the 

subjective response section. Generally, the responses in 

this section to questions concerned with the character of 

Tucson's environment were higher than the responses to 

questions regarding the arts characterizing Tucson. For 

example, the question on characteristic landscapes or 

landscape types of Tucson received the highest number of 

responses (96.7%), and the question about music character

istic of Tucson had the lowest response rate (66.7%). This 

difference suggests the high degree of imageability associ

ated with the landscape in defining a sense of place for 

the Arts District. 

Themes in response to these questions were sought 

because they better represent the collective identity of 

the city them individual responses or perspectives. A con

tent analysis of the subjective responses revealed expres

sions of environmental/physiographic themes, themes of 

Tucson's multi-ethnicity, Tucson's historic and traditional 

themes, themes of Tucson's modernity/urbanism, and minor 

themes including those that focused on negative aspects of 
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growth in Tucson and the character of Tucson as revealed 

through other places. Because a simple counting of the 

images reflected in these responses does not reveal a 

strong consensus, a detailed analysis follows in Chapter 

Six. 
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CHAPTER 6 

DISCUSSION 

Current Symbology of Tucson 

The success of the questionnaire sent to persons 

identified as having an economic stake in the Arts District 

(promoters, managers and clients) reflects a high degree 

of interest in the project. Though a comparison with 

Peterson's 1982 study provides a convenient springboard for 

discussion, there are some differences in the surveys that 

should be pointed out. Peterson's study was concerned 

with the role of past time in describing the attributes of 

Tucson: his use of telephone directories to discover 

Tucson's durable toponyms associated with business names 

differs from this study's search for present and future-

oriented imagery associated with the planned Arts District. 

Peterson's survey instrument and population were 

also different than those used in this study. Peterson 

asked a large group of college students to rank "strong" 

and "weak" symbols associated with Tucson. This study 

asked a smaller group of professionals associated with the 

Arts District to rank Tucson's "appropriate" and "less 

appropriate" symbols associated with Tucson. The responses 
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of this study's population probably reflect an educational 

difference from Peterson's group. 

The use of the terms "appropriate" and "less appro

priate" to express Tucson's symbolic attributes implies a 

certain suitability or usefulness that "strong" and "weak" 

do not. The American Heritage Dictionary defines appropri

ate as "suitable for a particular person, occasion, or 

place; proper, fitting. 1. To set apart for a specific 

use." 

Another difference in the two surveys arises from 

the application of the results. Peterson compared his 

results of the attribute ranking with his results of 

Tucson's historic toponyms. This study seeks a specific 

application of the symbolic attributes associated with 

Tucson's identity for use in enhancing a sense of place in 

the Arts District. 

The results of the attribute ranking section of the 

questionnaire show some correlation with Peterson's results 

(Table 3). The results were tabulated by combining the 

responses of the two populations (the management and pro

motional group was separated from the client group by color 

coding the questionnaires). The two populations were com

bined in the tabulation because only twelve respondents 

from the client group returned a questionnaire, and this 

was felt to not fairly represent the polled sample. 
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Table 3. Comparison of Study Results 

1982 1987 

Most Less 
Ranked Strong to Appropriate Appropriate 
Order Toponyms Weak Symbol Symbol Symbol 

1. 

2.  

3. 

4. 

5. 

6 .  

7. 

8.  

9. 

10. 

11. 

12. 

Spanish/ 
Mexican 

Desert 

Mountain 

Desert 

Sun 

Sun 

Cowboy/ 
Western 

Indian 

Mining 

Oasis 

Frontier/ 
Pioneer 

Valley 

Modern/ 
Urban 

High Tech/ 
Industrial 

Spanish/ 
• Mexican 

Mountain 

Cowboy/ 
Western 

Oasis 

Frontier/ 
Pioneer 

Mining 

Indian 

Valley 

Modern/ 
Urban 

High Tech/ 
Industrial 

Desert 

Spanish/ 
Mexican 

Sun 

Mountain 

Modern/ 
Urban 

Valley 

Oasis 

Cowboy/ 
Western 

Frontier/ 
Pioneer 

High Tech/ 
Industrial 

Indian 

Mining 

Mining 

High Tech/ 
Industrial 

Frontier/ 
Pioneer 

Ccwboy/ 
Western 

Oasis 

Modern/ 
Urban 

Valley 

Indian 

Mountain 

Desert 

Sun 

Spanish/ 
Mexican 
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In the appropriate symbol column, four of 

Peterson's five strongest attributes remain; these are: 

desert, Spanish/Mexican, sun, and mountain. These four 

attributes occur in the same rank order as Peterson's, 

except that in this study the Spanish/Mexican attribute 

ranks second and the sun third, while these were reversed 

in Peterson's results. The fifth most appropriate attri

bute in this study was the modern/urban attribute, re

placing the fifth strongest cowboy/western attribute of 

Peterson's study. 

There could be several reasons for this. The first 

is that the majority of the population used in this study 

works downtown in a rapidly transforming area of Tucson, 

and so may be more attuned to the urban character of the 

town. Second, populations associated with fine arts are 

often strongly identified with urban settings. Third, cow

boy/western imagery is historically associated with Tucson: 

the Wild-West heritage is known by those who have never 

been to the city, and it is possible that this reflects a 

bias of the lesser experienced University students. Also, 

in 1982, when Peterson conducted his study, the cowboy/ 

western imagery was experiencing a revival in popular 

tastes. Today, that popularity has faded from the fore

front of popular culture. It is likely that the sample 

population follows national fads rather than seeks roots in 

the earlier local culture. 
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There was less correlation between Peterson's 

"weak" symbols and this study's "less appropriate" attri

butes in the attribute ranking section (Table 3). The 

results of this part of the study show the first least 

appropriate to fifth least appropriate attributes to be: 

mining, high tech/industrial, frontier/pioneer/cowboy/ 

western, oasis, and modern/urban occurring (in that order). 

Peterson's weakest symbols (in ranked order) were valley, 

Indian, mining, frontier/pioneer, and oasis. One hypothe

sis for these changes is the diminishing national interest 

in the Old West attributes of Tucson (frontier/pioneer, 

cowboy/western, and mining). The less appropriate position 

of the oasis attribute may reflect Tucson's increased water 

awareness and the recognition of the need for conservation 

over the desire for lush, thirsty vegetation. The less 

appropriate position of the high tech/industrial attri

bute may reflect the prevalent anti-growth attitudes also 

reflected in the low ranking of the modern/urban attribute. 

There seems to be some contradiction in attitudes 

towards the modern/urban attribute. It occurred in fifth 

rank order in the "most appropriate" column, as well as in 

fifth rank order in the "least appropriate" column. This 

may reflect a grudging recognition of Tucson's recent 

growth as seen in the current transformation of the down

town area. The position of this attribute as seen as both 
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appropriate and less appropriate may also reflect a degree 

of negativism in regards to growth aspects of the city. 

The response to the open-ended question asking for 

other attributes considered characteristic of Tucson pro

duced more references to the city's modern/urban elements, 

along with references to the city's Spanish/Mexican archi

tectural influences and desert/climate combinations. 

Responses to this question did not relate strongly to 

Peterson's responses: in this study, responses were geared 

more towards imageable places and experiences than in 

Peterson's study, which produced responses characterizing 

Tucson's lifestyle or atmosphere. Some of the responses in 

the modern/urban vein could be interpreted as negative. 

One respondent commented that he/she felt the character of 

Tucson to be: "Realistically: condos, golf courses, sleek 

office buildings, expensive fast cars. Idealistically: 

mesquite and cottonwood trees, riverine habitat." Others 

responses in the modern/urban vein referred to the Univer

sity and medical research centers, to Tucson as an active 

retirement site and destination resort city, and to the 

cultural opportunities to be found in the city. 

The references to Tucson's Spanish/Mexican archi

tectural design influences included such responses as 

"ocotillo fencing," "territorial, chilis by the front 

door," and "Saguaro ribbed ceilings." The desert/climate 

responses referred to such ephemeral occurrences as "a 
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summer dust devil," "coyote howling in the distance," "high 

quality of light," and "distant views and clear skies." A 

minor theme in response to this question reflected Tucson's 

artistic and cultural atmosphere, including such responses 

as "cultural regionality," "cultural/artistic as the most 

appropriate symbol of the character of Tucson," "art and 

culture," and "cultural mecca." 

A few of the respondents wrote unsolicited com

ments in the margins of the questionnaire. Many of these 

expressed problems with being asked to rank the attributes 

associated with Tucson: "Ridiculous—Tucson's fabric is 

comprised of all the elements. To rank them would be a 

disservice to the others and therefore to Tucson as a 

whole"; "Tucsonans don't like to be pigeonholed"; and 

"best/least don't apply for me. My grandparents came here 

in the '20's and different time periods/different reasons, 

responses." Others had a problem with "appropriate" and 

"less appropriate," generating comments such as "appropri

ate in terms of the reality or in terms of the hopes and 

dreams of an environmentalist? I'll interpret it as the 

former." Ranking the attributes is convenient for purposes 

of analysis, but it is clear that sense of place in Tucson 

is comprised of all these attributes in combination, and 

that they are much less meaningful when represented singu

larly. 
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The remainder of the questionnaire included seven 

open-ended questions. Three of these questions asked for 

the respondents' opinions regarding literature, visual arts 

and music considered characteristic of Tucson. These ques

tions were asked to find out if there were any strong 

expressions of Tucson's distinctive attributes in the fine 

arts, and if so, whether those expressions correspond with 

the previously ranked attributes. Another three questions 

asked for opinions concerning Tucson's characteristic 

buildings, landscapes and events. These questions were 

asked in order to explore the types of places and activi

ties that are especially imageable in Tucson. The last 

question simply asked for the respondent's favorite place 

in the city and was included in the survey to learn whether 

those places considered characteristic correspond with 

those that are most enjoyed. The responses are listed in 

Appendix B. 

Although there was no consensus regarding the 

expression of Tucson's character through fine arts, places 

and activities in the responses to the subjective response 

section of the questionnaire, a content analysis generated 

several themes. These themes are annotated in Appendix C. 

The themes reflect Tucson's environmental character, the 

city's history and traditions, some of the modern/contem

porary aspects of the city, and Tucson's multi-ethnicity. 

Minor themes reflecting negative aspects of growth in 
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Tucson and responses that characterize Tucson through other 

places were also identified. 

Obviously, there is some correspondence between 

these themes and the attribute list. The environmental 

theme corresponds with the desert, sun, mountain and valley 

attributes and, not surprisingly, emerged strongly in the 

subjective responses. The Spanish/Mexican and Indian 

attributes emerge in the subjective response section as the 

theme of Tucson's multi-ethnicity. The frontier/pioneer 

and cowboy/western attributes were included in Tucson's 

historical/traditional theme. The high tech/industrial and 

modern/urban attributes fell into the modern/contemporary 

theme. 

There is also some overlap between these themes. 

Some of the responses that fall into the multi-ethnic cate

gory, for instance, are also a part of Tucson's historic 

traditions, such as adobe buildings and mariachi music. 

Some of the responses that express Tucson's environment 

also deal with the negative aspects of modernity and growth 

in the desert. For instance, under the category of char

acteristic landscape or landscape type, one respondent 

replied: "The mesquite bosque they trashed with the cement 

monstrosity near the turnoff to Mt. Lemmon." 

The environmental context of Tucson seems to play a 

large role in defining the character of the city. Imagery 

of the desert was very strong in the subjective responses 
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and occurred in many categories. In literature, works by 

local writers Chuck Bowden and Edward Abbey figured promi

nently. These books largely focus on the West and the 

Southwest and are concerned with "the need to make sense of 

private experience by exploring the connections and contra

dictions among wildness and wilderness, community and anar

chy; between civilization and human freedom" (Edward Abbey, 

The Journey Home, introduction). Books such as Bowden's 

Frog Mountain Blues and Blue Desert (both chosen by two 

respondents as characteristic of Tucson) cover such a wide 

range of topics that they fit into in a variety of themes, 

thereby strengthening their portrayal of the character of 

Tucson. Other expressions in literature come from an eco

logical viewpoint. Ann Woodin and Joseph Krutch are known 

for their texts on desert life in which human beings play 

an equal part with wildlife in the larger scheme of things. 

There was also an expression of Tucson's seasonal character 

through literature in the mention of the "Summer 1987 piece 

about the summer monsoon in Tucson Guide." 

Tucson's multi-ethnic character was expressed in 

literature through local author Byrd Baylor's book, Yes Is 

Better Than No, which was chosen by four respondents (more 

than any other single work) as characteristic of Tucson. 

The story focuses on the hardships of a group of Papago 

Indians who have left the reservation to live in Tucson. 

The imagery in the story includes poverty, discrimination, 
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dependency, and cultural conflict. The title refers to the 

Papago "acceptance of the impossible": to respond to some

one (i.e., an Anglo) with a "yes" is better than to respond 

with a "no." The Milacrro Beanfield War (John Nichols 

1974) is another work about an ethnic group, this time in 

Northern New Mexico. Both of these works also reflect the 

negative aspects of urban growth as it affects a tradi

tional lifestyle. 

Tucson's traditional character was reflected 

through local author Rosemary Drachman Taylor's Chicken 

Every Sunday (1943), which was named by two questionnaire 

respondents. This book focuses on the economic exploits 

of an early Tucson family and generally details the goings-

on of an Anglo boarding house in Tucson in the 1920's. A 

more recent source of Tucson's traditional atmosphere comes 

from Molly McKasson's column in The Tucson Weekly (1984-

1986). McKasson presents an informal look at things to do 

and places to go in Tucson, along with information on the 

significance of the seasons, holidays, folklore, remem

brances and memories intended to enlighten the community at 

large. 

Interestingly, many of the works considered charac

teristic of Tucson are written about other places. Two 

of the strongest themes that emerged through the responses 

concerning literature were the character of Tucson as 

revealed through other places and the negative aspects of 
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development/population growth. Bowden, Abbey, Baylor and 

Nichols express the pressures and hardships that growth 

exerts on traditional lifestyles and fragile, beautiful 

environments including the Sonoran Desert: "Here that land 

always makes promises of aching beauty and the people 

always fail the land" (Blue Desert, Charles Bowden, p. 1). 

Except for Baylor's Yes Is Better Than No, these authors do 

not entirely focus their attentions on Tucson, although 

Bowden concentrates a great deal on the metropolitan area. 

The themes that emerged through responses concern

ing paintings and photographs were similar to those in 

literature. More respondents could name an artist than 

could name a particular piece of work. The landscape was 

expressed through watercolors by local artists Bruce 

McGrew (the only artist chosen by two respondents) and 

Judith D'Agostino. Other expressions of Tucson's environ

ment came in the form of black and white photographs of 

cactus and desert scenes by artists Harold Jones and Cy 

Lehrer. One response contained a hint of negativism con

cerning the encroachment of the city upon the desert: 

"Keith Schreiber's photograph from Tucson Mountain Foot

hills (in foreground) with view of heavily urban section in 

background." 

The responses to the question concerning paintings 

revealed several overlapping themes. Many of the visual 

expressions of Tucson's multi-ethnic character have become 



88 

engrained in the traditional aspects of the city. For 

instance, Jack Schaeffer's photographs (the only photo

grapher chosen by two respondents) of the Yaqui ceremony 

depict a traditional part of Tucson's annual celebrations. 

Photographs of the barrios, San Xavier Mission, historic 

adobe buildings, and depictions of annual festivals were 

prevalent in the responses. Even the more contemporary 

expressions of Tucson featured these traditional subjects: 

the new Arts District Brochure features photographs of 

Indian and Hispanic dances, Oriental ceremonies, and 

Spanish Mission architecture, along with its depictions of 

modern arts events and facilities. Only one traditionally 

oriented response carried negative overtones: 

The mural on (South) Park at Perfection Plumbing 
which has been painted over. It had American 
and Mexican themes, enormous life, and now it's 
been replaced by a blank wall. That pretty much 
expresses the character of Tucson. 

The responses to the question concerning music 

considered characteristic of Tucson was harder to categor

ize thematically. Again, there was no consensus in the 

responses and only three themes emerged. The ethnic com

ponents of Tucson's identity manifest themselves in 

traditional musical expressions such as mariachi music 

(mentioned by two respondents), and in other types of His

panic folk music: "A mix of mariachi and Yaqui 'chicken 

scratch' music such as can be heard at San Xavier Mission 

Festival Pageant" and "El Corrido de Tucson" by Seferino 
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Flores (lyrics noted in Appendix C), a folk ballad extol

ling the virtues of the city. Traditional aspects of the 

city are also reflected in a song by Paul Simon called 

"Under African Skies" (sung with Tucsonan Linda Ronstadt) 

which contains the lyrics: 

In early memory, Mission music 
was ringing around my nursery door. 

I said, "Take this child, Lord, 
from Tucson, Arizona. 

Give her the wings to fly through harmony 
and she won't bother you no more." 

(Graceland 1987). 

Country/western music, traditionally associated 

with Southwestern cities like Tucson, was mentioned by four 

respondents. This is interesting because, though the cow

boy/western imagery emerged strongly in response to the 

question concerning music characteristic of Tucson, it was 

considerably de-emphasized in the ranked attribute section. 

The responses in the cowboy/western vein included songs 

entitled "Gotta See the Lights of Tucson" and "Arizona 

Cowgirl Blues" (by Judith D'Agostino), a band called "The 

Dusty Chaps," and a national group called "The New Riders 

of the Purple Sage." There were a few responses that were 

difficult to categorize but seemed to fit into this theme 

by virtue of their place in modern music. These included 

Bela Bartok's "Concerto for Orchestra" and Aaron Copland's 

"Billy the Kid Overture." Bartok and Copland are both 

known for the relationship between their music and folk 

idioms. 
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Aside from the responses reflecting traditional and 
i 

ethnic music associated with Tucson, a theme of modernism 

also emerged in the answers. This theme included those 

responses mentioning local artists: George Hawke, a rock 

and roller mentioned by two respondents (Hawke is also a 

member of The Dusty Chaps); Street Pajama, a local techno-

pop duo; Jackalope, a jazz fusion group led by an Indian 

flutist and composer; and Larry Soloman, a composer who 

explores the spatial elements of music. Another response 

in the modern vein was Laurie Anderson, a composer/ 

performer whose music could perhaps best be described as 

"Urban New Wave." Again, there were two comments that car

ried overtones of negativism in their answers concerning 

music characteristic of Tucson: "Cement, Clay and Glass," 

a country/western song from the 1970's by "The New Riders 

of the Purple Sage," which decries urban blight associated 

with rapid growth, and "nothing that is used as sign-off on 

T.V. stations." 

Responses concerning landscapes or landscape types 

revealed much about the character of the Tucson basin. 

Native plants of the Sonoran Desert seem especially image-

able. Of thirty-one answers, seventeen mentioned specific 

plants or plant associations: "Desert saguaros"; "nat

ural desert: saguaros, ocotillos"; "mesquites and palo 

verdes with raked earth." Seven others included mountains 

in their answers: "Creosote, mesquite, saguaro in the 
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foreground, always mountains in the background. If build

ings in the foreground/ always mountains in the back

ground"; "foothills (saguaros and mountains)"; "Tucson 

Mountains (mountains with saguaros)." Other mentions of 

the natural environment were of specific places, including 

"Catalina Highway," "final ascent to Gates Pass," and three 

mentions of "Saguaro National Monument East." 

Two minor themes appeared in response to this 

question concerning landscapes characterizing Tucson. 

Reflections of the cultural landscape came in the form of 

responses concerning Tucson's ranching heritage: "Lush, 

semi-arid rangeland," and Tucson's architectural character: 

"Plain adobe, bare earth, a few plants under a mesquite, 

hanging plants on a back porch." The other theme was nega

tive in response. There were only two of these, but they 

reflect the loss of Tucson's natural character through 

urban growth: "Urban desert" and "The mesquite bosque they 

trashed with the cement monstrosity near the turnoff to Mt. 

Lemmon." 

Three themes emerged with almost equal strength in 

response to the question concerning buildings or localities 

considered characteristic of Tucson. The strongest of 

these themes reflected Tucson's historic and traditional 

architecture. Five respondents mentioned the Old County 

Courthouse in the El Presidio neighborhood as characteris

tic of Tucson. The outstanding features of this building 
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are its colorfully-tiled Moorish dome and its Spanish-

Colonial architectural details. Other Spanish-Colonial 

influenced buildings that emerged in this theme included 

the historic Temple of Music and Art and the Arizona Inn, 

both mentioned by two respondents, and Broadway Village, 

one of Tucson's first shopping centers which was patterned 

after shops in Patxcuaro, Mexico. Other mentions of his

toric structures included the downtown railroad station, 

the University's Old Main (two mentions), the Fish/Stevens 

houses, La Casa Cordova/TMA historic block, and Snob 

Hollow. 

There were many answers reflecting Tucson's 

Hispanic heritages four people mentioned the downtown 

neighborhood Barrio Viejo, and three mentioned San Xavier 

Mission. It is interesting that, although adobe structures 

and historic adobe buildings were often mentioned, the 

respondents did not often name specific historic buildings, 

exhibiting a lack of knowledge about Tucson's cultural and 

architectural heritage. 

The modern/contemporary theme also emerged in the 

responses to this question. Typical responses in this vein 

included the newly-revived Hotel Congress (two mentions), 

"Downtown Tucson" (three mentions), and "Downtown Tucson 

and nearby neighborhoods being rejuvenated." Other 

responses reflected newer architectural additions to 

the city: La Paloma Resort, Ventana Canyon Resort (two 
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mentions) and Williams Addition (sic). Again, a hint of 

negativism occurred within this theme. For example, one 

respondent mentioned the completely placeless corporate 

"any Circle K" as characteristic of Tucson; and another 

responded with: 

Realistically, La Paloma (Resort), it represents an 
ignorant, monied attempt to "blend in with Tucson's 
heritage." Also, Ventana (Canyon Resort) as a 
slicker, perhaps better thought-out attempt. 
Ideally: the un-gentrified homes in Papagoville, 
Barrio Historico, and San Antonio. 

Tucson's multi-ethnic character seems to be most 

successfully represented through public activities. Nine 

respondents mentioned the annual celebration of Tucson's 

diverse ethnic groups, "Tucson Meet Yourself," as charac

teristic of the city; and three others mentioned the His

panic "Fiesta del Presidio." In addition, two respondents 

mentioned the annual Tucson Mariachi Conference. The San 

Xavier Tucson Festival Pageant and "The Norteno dances and 

chicken-scratch dances held in South Tucson" also received 

mention. The annual festival celebrating the founding of 

the town, "Fiesta del San Agustin," was mentioned by two 

respondents. Tucson's annual rodeo, "The Fiesta de los 

Vaqueros," was mentioned, as was the annual Rodeo Parade. 

These last activities, though not expressly Hispanic cele

brations, are designated with Spanish-language names, thus 

reinforcing the influence of the Mexican culture on the 

town. 
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A minor theme in public activities was the annual 

street fairs. The twice-annual Fourth Avenue Street Fair 

was mentioned by four respondents as characterizing Tucson. 

Two relatively recent celebrations of local arts, the 

"Scott Avenue Arts Festival" and the "Tucson Art Expo" were 

also mentioned. Finally, the annual fundraising celebra

tion for the Tucson Festival Society, "The Silver and Tur

quoise Ball," also received mention. 

The last question on the survey asked respond

ents to name their favorite place in Tucson. Again, the 

responses to this question fit into themes similar to the 

previous questions, and again, some responses fit into 

more than one theme. The most prevalent type of place had 

modern/urban characteristics. Many respondents named 

streets or urban places: "Downtown," "North Main Avenue," 

"East Congress Street," "Congress and Stone," and "Top of 

Campbell overlooking a night-lit city." Others mentioned 

historic places that are now open as posh restaurants: 

"Janos (two mentions)/TMA Courtyard at night," "Scordato's 

Restaurant in Broadway Village." Others included Ventana 

Canyon, the McDonald's Restaurant on 22nd and Country 

Club (a structure from the early days of the franchise), 

and "Alene Dunlap Smith's Sculpture Garden" by Barbara 

Grygutis, a small, park-like open space in the Snob Hollow 

area. Only one comment seemed to have negative implica

tions: "Leaving town on the highway." 
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The natural environment was well represented in 

favorite places, although none of them occur within the 

boundaries of the Arts District. Three respondents men

tioned Sabino Canyon, and one of these also included the 

Seven Falls area. Other responses included specific places 

such as Tohono Chul Park, Catalina Park, and the (Arizona-

Sonora) Desert Museum. Others were broader-based in their 

response: the Catalina Mountains, the Tucson Mountains, 

and "Foothills" also received mention. 

Tucson's ethnic and traditional attributes were 

represented as minor themes in favorite places. Barrio 

Viejo (two mentions), San Xavier Mission, and New Pascua 

Village are all authentically ethnic environs. Historic 

areas such as Armory Park Neighborhood and The Arizona Inn, 

as well as "Janos Restaurant/TMA Courtyard at night," "Old 

Town Artisans Courtyard," and "Tumamoc Hill Desert Labora

tory" are traditional places in Tucson that are well known 

to the public. One favorite place is especially notable 

for its characterization of Tucson in the respondent's 

mind: 

"I'd rather not say where it is, but when I am 
there, which is as often as I can, I can see the 
stars at night, hear roosters crow, dogs bark, kids 
play, KXEW or KTAL on radios, and, if I stay up 
very late, it becomes very quiet until bells ring 
for Mass in the morning." 

In summary, there was a high degree of agreement 

between the ranked attributes and the themes generated in 
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the subjective responses. Though there does not appear to 

be any specific natural or built place, nor any specific 

artwork that is highly imageable of Tucson's identity, the 

themes generated from this study serve to identify the 

overall character of the city. Tucson's environment, 

including its geography, climate and botanical features, 

emerged as highly imageable attributes of the city. The 

ethnic and traditional aspects of the city also appear to 

be authentic components of Tucson's identity. 

Sense of Place in Community Arts 

Sense of place can be reflected through community 

arts environments in a variety of ways. The themes that 

emerged from the case studies presented in Chapter Five 

include strengthening the experience of the arts by means 

of community participation in programs and activities, 

through multi-use facilities and exhibitions, and through 

the integration and adaptive re-use of historic structures. 

The experience of other arts communities can be generally 

applied to the planned Arts District in Tucson as useful 

examples in how a sense of place in a city is or is not 

reflected through community arts. The responses to the 

questionnaires provide an opportunity to explore the roles 

of landscape, history, promotional techniques, and profes

sional viewpoints in terms of the potential to enhance the 

sense of a place through the arts. 
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Though art is not necessarily place specific, it 

appears that the arts in a community have the potential to 

enhance the sense of a place through activities, exhibi

tions and facilities. In Walnut Creek, for example, there 

appears to be a strong identification between the community 

and the arts through public participation in classes, work

shops, and amateur performance companies. History does not 

play a major role in this young community's arts environ

ment. On the other hand, New Harmony's adaptive re-use of 

historic structures allows the community the best of both 

worlds: they are given the opportunity to experience their 

town's history for themselves, through arts facilities that 

are in common use. In this way, the historic shares equal 

value with the modern, as history becomes an everyday 

experience that is not set aside with a plaque or a marker 

denoting its former importance. 

Spartanburg's Arts District, on the other hand, 

does not utilize the collective memories and associations 

that may be connected with the 1930's school building that 

the arts management agency has renovated to form its main 

facility. Spartanburg could use the building's past as a 

link with its current use, for example, through a distinc

tive name, by reinforcing the former school's identity 

through art objects or architectural detailing, or by spe

cial exhibitions or events geared towards strengthening the 

sense of local history. 
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Midland's Arts District was the only example of a 

community that emphasizes the future through its arts envi

ronment. The scientific orientation of the Midland Center 

facility reinforces Dow Corning, Inc. 's influence on the 

community. The main exhibition space, the Hall of Ideas, 

stresses innovations in scientific research, allowing visi

tors the opportunity to experience the technologies for 

themselves through hands-on displays. 

Community arts managers commonly try to reinforce 

sense of place through promotional techniques. The repeti

tion of graphic representations of places or art objects 
* 

(such as the use of a logo in New Harmony patterned after a 

local Lipchitz sculpture) serves to strengthen the image of 

the community arts in the public mind. Brochures and pam

phlets that repeat logos and pictorial representations of 

facilities or events reinforce the public memory of the 

experiences that are associated with them. This is also 

accomplished through local journalism in the form of 

reviews and previews of arts events, performances or exhib

its. Radio and television advertisements can also serve to 

reinforce the sense of shared experiences in the arts com

munity. Through these promotional techniques, the arts in 

a community can become enhanced and identified with place. 

Facilities appear to play a very important role 

in establishing a sense of place for the arts. Facili

ties that are used for various purposes, or those which 
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represent an established link with the place in the public 

eye, have the ability to acquire "personalities" through 

the memories that are associated with them. These "person

alities" can come into being in s. variety of ways: through 

promotion/ through historical associations, and through 

common use. Midland's Center for the Arts building has an 

image of invention, science and innovation that is rein

forced through exhibitions, promotional materials, and its 

use as a convention facility for the local corporations. 

New Harmony's Atheneum carries an image of drama and 

excitement. This image is strengthened by the juxtaposi

tion of the historic structures of the surrounding com

munity with the Atheneum's angular form and white exterior. 

Names, too, can reinforce the community image of a facili

ty: the Atheneum carries connotations of New Harmony's 

former nickname, "Athens of the West," and Midland's "Hall 

of Ideas" reinforces the spirit of invention that can be 

found inside. 

Tucson's Arts District can benefit from these com

munities by making full use of the rich history associated 

with some of its facilities. Tucson's modern Central Busi

ness District is built on one of the oldest Presidios in 

the West. By emphasizing the community's associations with 

the locale, sense of place in the Arts District will be 

strengthened, and the arts experience will be made more 

memorable. Providing arts events and activities in places 
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is experienced in an environment that can be seen, touched 

and holistically felt. 

Ethnic influences were also not emphasized in the 

other communities, although it should be noted that this 

characteristic may not have received mention because the 

subject was not emphasized in the content of the question

naire. The ethnic character of Tucson emerged as a very 

strong attribute in the subjective responses as well as 

in the attribute ranking, indicating that this part of 

Tucson's heritage is considered fundamental to the city's 

image and atmosphere. 

With the strong exception of New Harmony, Indiana, 

few of the arts communities incorporated historical places 

and events into their everyday milieu. A sense of continu

ity can be given to a community through public affection, 

understanding and everyday use of historical structures. 

This sense of continuity will increase the sense of self in 

a place, and the sense of self in a community, by strength

ening the communal atmosphere of a social place. Imageable 

activities can also emphasize this sense of social continu

ity by reinforcing special aspects of the city's history, 

tradition and cultural heritage. The fact that Tucson is 

one of the oldest cities in the West provides many oppor

tunities to explore different aspects of the city's history 

through events, artworks and design. Tucson's Art District 

contains a variety of imageable historic structure within 
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with strong images will also serve to reinforce the sense 

of place in the Arts District. If people are given the 

opportunity to experience places in the Arts District in a 

variety of ways, their memories and associations of those 

places and events will be strengthened. The creation of 

public artworks that help to reinforce the past and present 

associations with a locale can also be very effective in 

establishing a sense of community spirit and life that will 

reinforce the collective sense of social and cultural iden

tity. 

Conclusions 

The comparison of arts environments in other cities 

with the responses given by the managers, promoters and 

clients of Tucson's Arts District exposes several differ

ences. Sense of place in other arts communities, for the 

most part, seems largely derived from activities, events 

and promotional techniques, than from imageable places or 

landscapes. This is not entirely the case in Tucson, as 

the questionnaire responses indicated a strong emphasis 

on the environment, both in the ranked attributes and in 

the subjective responses, that was not seen in the content 

analysis of the questionnaires from other communities. 

However, it should be noted that sense of place cannot be 

experienced secondhand through a content analysis of ques

tionnaires and promotional material in the same way that it 
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its boundaries, and many of them were mentioned by respond

ents as characteristic places. Although there was no 

consensus regarding especially imageable places, the preva

lence of downtown locations in the responses indicated a 

sense of community already existing within the boundaries 

of the planned Arts District (Figure 2). 

Although there does not seem to be a consensus 

regarding any particularly imageable building or locality 

in Tucson, the types of places mentioned by the respond

ents indicate a great regard for the history of the city, 

with special emphasis on the city's ethnic influences. 

Responses indicated that the traditional Spanish/Mexican 

architectural influences are highly imageable attributes of 

the city, finding expression in the barrios, the Mission, 

and in preserved historic structures, as well as in arch

itectural details, styles, colors, textures and decora

tions commonly associated with Tucson's ethnic traditions. 

Ethnic influences also emerged strongly in music, photo

graphs, and public activities which celebrate many differ

ent aspects of the city's cultural heritage. 

Another aspect of the city that emerged strongly in 

the attribute ranking and in the subjective responses was 

the importance of the natural environment. Responses indi

cated that the unique plant materials, the city's position 

within the surrounding mountain ranges, and the climatic 

benefits and stresses associated with life in the Sonoran 



a) FAVORITE PLACES IN THE ARTS DISTRICT 

1) Downtown Tucson 
2) Janos/TMA Courtyard at Night 
3) Armory Park Neighborhood 
4) Old Town Artisans Courtyard 
5) Fourth Avenue 

6) North Main Avenue 
7) East Congress Street 
8) Congress and Stone 
9) Barrio Viejo 



b)  CHARACTERISTIC PUBLIC ACTIVITIES 
IN THE ARTS DISTRICT 

1) Tucson Meet Yourself (9) 
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CHARACTERISTIC BUIIXJINGS AND LOCALITIES 
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7) Carnegie Library 
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11) Tucson Ccmnunity Center 



103 

SSS f̂l 
C0N6P4E.S5 SfT. 

BftCAPWAV 

TuicreeNm sr. 

dvf6MlN<^9X: FOURTEENrw sr. 

A 
Nl PLANNED TUCSON ARTS DISTRICT 

Figure 2. Maps of Subjective Responses Which Occur 
in the Arts District 



103 

a) FAVORITE PLACES IN THE ARTS DISTRICT 

ALAMBPA 

a 

TU6tjON 
COMMUH ITV 
CENTER. 

TUlKTCeNTW sr. 

FOURTEBKrW ST 

PLANNED TUCSON ARTS DISTRIC 

1) Downtcwn Tucson 
2) Janos/TMA Courtyard at Night 
3) Armory Park Neighborhood 
4) Old Town Artisans Courtyard 
5) Fourth Avenue 

6) North Main Avenue 
7) East Congress Street 
8) Congress and Stone 
9) Barrio Viejo 

Figure 2. Maps of Subjective Responses Which Occur 
in the £rts District 



103 

b) CHARACTERISTIC PUBLIC ACTIVITIES 
IN THE ARTS DISTRICT 

D0 
ALAMEPA 

CONGRESS 3V. 

I 
COMMUMfTy 
^eNTER. 

TutcratNTw sr. 

FOUKT&ENTW sr 

PLANNED TUCSON ARTS DISTRICT 

1) Tucson Meet Yourself (9) 
2) Fiesta Del Presidio (3) 
3) Tucson Mariachi Conference (2) 
4) Scott Avenue Arts Festival 
5) Rodeo Parade 
6) Fourth Avenue Street Fair (4) 

Figure 2. Maps of Subjective Responses Which Occur 
in the Arts District 



103 

c) CHARACTERISTIC BUDDINGS AND LOCALITIES 
IN THE ARTS DISTRICT 

CON$*£SS SfT. 

W.OAPWAV 

TwicreeNTH sr. 

£v±§UlNGSr FomtreeHrm sr. 

A 
PLANNED TUCSON ARTS DISTRICT 

1) Downtown Tucson (3) 
2) Hotel Congress (2) 
3) Temple of Music and Art (3) 
4) Old County Courthouse (5) 
5) Fish Stevens Houses 

6) Snob Hoilew 
7) Railroad Station 
8) Old Town Artisans 
9) La Casa Cordoba/TMA 
10) Barrio Viejo 

Figure 2. Maps of Subjective Responses Which Occur 
in the Arts District 



103 

d)  PROPOSED ARTS DISTRICT FACILITIES 

ULA I \ 
Alamepa 

C0N6P£SS 5fT 

BftOApWAV 

TU6t>ON 

TunereeNTM sr. 

£«-J6uin& «*r NTH sr. 

PLANNED TUCSON ARTS DISTRICT 
A 
M 

1) Tucson Museum of Art 
2) City Courts Building 
3) New Main Library 
4) Temple of Music and Art 
5) Glenwood Hotel 
6) Cursillo Center 

7) Carnegie Library 
8) St. Augustine Cathedral 
9) Public Marketplace 
10) Armory Park 
11} Tucson Ccninunity Center 

Figure 2. Maps of Subjective Respc ses Which Occur 
in the Arts District 



104 

Desert are highly imageable attributes that are expressed 

in landscape and favorite places, as well as in literature, 

paintings and photographs. The desert environment is so 

important that it has influenced Tucson's architectural 

styles and materials, as well as the activities and life

styles occurring in the city. 

In spite of the emphasis of the environment and 

heritage, it should be noted that there seems to be a lack 

of common images in Tucson. The themes which were dis

cussed in the previous section are highly interrelated, 

and when discussed as a whole, certainly help to define 

the character of the city. However, there are no highly 

imageable specific places, objects or artworks in the col

lective mind of the questionnaire respondents. This was 

the result despite the fact that the small population 

sampled is assumed to be familiar with Tucson's artistic 

expressions and civic atmosphere. The lack of a consensus 

regarding specific imageable places or artistic expressions 

should not be interpreted as signifying a lack of character 

in Tucson. As a city of multiple communities, a diversity 

of images may be equally important in defining the charac

ter of the city. 

Another result of this study concerns the apparent 

shift in emphasis of certain characteristics over others. 

Peterson's exploration of toponyms uncovered several dur

able attributes historically associated with Tucson's 
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character. These include the frontier/pioneer, cowboy/ 

western, and mining attributes. Peterson's study showed 

these to be authentic images associated with Tucson's his

tory and, though generally de-emphasized in this study, 

should not be overlooked as important parts of Tucson's 

heritage. The changes in business names found in 

Peterson's study reflect modifications in Tucson's image 

over more than one hundred years, and the fact that these 

attributes have endured certainly indicates the strength of 

Tucson's frontier legacy in the public mind. The shift in 

emphasis away from these frontier occupations toward more 

contemporary elements may be a reflection of Tucson's 

recent growth, as the city has only recently become a major 

Southwestern urban center. 

Although Tucson's image has several durable fea

tures, there have also been major changes in the city's 

makeup within recent years. Rapid population growth and 

urban renewal coupled with loose land-use controls have 

de-centralized the city, resulting in an under-populated 

Central Business District. The downtown area has recently 

been undergoing a rapid transformation, which could be seen 

to undermine some of the historically durable images of the 

city. The planned Arts District allows the opportunity to 

recover some of these attributes through the creation of a 

socially focused place with specific functions and bounda

ries. 
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The arts can add special identity to a place, and 

the possibilities for providing a highly imageable place in 

the downtown area of Tucson are especially strong. The 

relationship between the arts and a place can be recipro

cal s a special district for the arts will provide a sense 

of identity for the place, and the place itself can be 

enhanced to strengthen the experience of the arts. This 

can be accomplished by the communication of communal and 

historical connotations through public art, social gather

ing spots, and placemakers. Placemakers are defined as 

"the kinds of objects—works of public art, urban design, 

and artifacts—that help us to define, reveal, enrich, 

expand, or otherwise make accessible the meanings of a 

particular environment" (Fleming and von Tscharner 1987). 

The meaning of a place can also be strengthened 

through the extensive use of historical facilities for such 

diverse services as arts education, meetings and galleries. 

The image of a social place can also be enhanced through 

the activities that occur there and will be reinforced 

through the participation of journalists, artists, crafts

people and promoters. The planned Tucson Arts District has 

many possibilities within its boundaries for providing a 

sense of place, not only to the people who live and work 

there, but to the citizens and tourists who come to explore 

the arts and entertainment opportunities available there. 
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This study revealed a lack of awareness on the part 

of the sample population regarding the significance of 

Tucson's past. This lack of an awareness of specific his

toric places indicates a need for increased public educa

tion regarding the roots of Tucson's character. Civic 

leaders, such as those persons in charge of the Arts 

District, must have an understanding of their community's 

roots in order to deal sympathetically with the needs, 

wants and wishes of their client groups. An increased 

awareness on the part of the managers of the Arts District 

regarding significant structures, events and places could 

result in high-quality, place-oriented design in the down

town area. 

A study like this is highly exploratory in nature 

and raises more questions than it answers. There are a 

wide range of questions concerning the relationship of 

place with art from how art expresses place to how a place 

can enhance artistic expressions. Other questions concern 

the image of arts facilities; e.g., whether or not there is 

a specific image associated with the arts. The interrela

tionship between sense of place as communicated through 

arts facilities and arts activities is complex and merits 

further study. There is also a question of the populations 

commonly associated with the arts: the degree that these 

populations identify with specific places as compared to 

the extent that they move within national professional 
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circles not associated with specific places is unclear. 

Finally, the relationship between design and sense of place 

is slippery, and there are few convenient methodologies 

to unite research with planners, designers and the public 

toward a common understanding of the complicated problems 

inherent in the identification and application of unique 

town attributes. 
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CHAPTER 7 

DESIGN OPPORTUNITIES 

Many unique opportunities exist within the bounda

ries of the Arts District to enhance Tucson's sense of 

place. This section will present examples of design oppor

tunities with the Arts District that demonstrate how the 

concepts generated from this study can be used to enhance 

the sense of place. A checklist of design applications 

appears in Appendix D and presents opportunities meant to 

aid in enhancing the District's sense of place with design 

concepts generated from this study. The checklist is not 

meant to be all-inclusive, only a springboard for specific 

design solutions which could help express the unique char

acter of Tucson within the boundaries of the Arts District. 

At this point, it is useful to review some of the 

important points from the literature to summarize fac

tors important in sense of place. The underlying design 

approaches include a comprehensive knowledge of the desert 

environment, the social symbols associated with the natural 

and built environment, the natural and cultural history of 

the area, and promotional techniques and applications that 

have proved effective in reinforcing the character or per

sonality of the locale. 
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In a desert environment, according to Norberg-

Schulz (1980)/ the sky, sun, light and air are important 

components of the sense of place. Enclosed garden spaces 

are worldwide solutions to the intensity of an arid cli

mate. Deserts are often characterized by an extended 

ground plain and distant views which, in Tucson, are 

bounded by mountains. The landscape of the desert is dis

tinguished by permanence and structure, where the temporal 

rhythms are simple, and the daily path of the sun is more 

important than seasonal changes. In Tucson, the warming 

winter sunshine is as valuable as cooling summer shade. 

A man-made place in a desert environment should 

evoke a sense of continuity with the natural environment: 

the spatial arrangement should be defined in such a way as 

to make the citizen or visitor experience the general role 

of the place as a local or regional center. In terms of 

design in the Arts District, this can provide justification 

for the use of colors associated with the desert (pastel 

shades of brown, purple, green, blue and grey), and mater

ials and textures that accent and enhance the quality of 

light and shadow. The desert environment can also become a 

part of the urban setting of the Arts District through the 

protection and framing of distant views and the careful 

siting and design of open spaces and enclosures which offer 

climate control through the use of water, vegetation and 

shade. As much as possible, plant materials in the Arts 
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District should consist of the native vegetation that 

uniquely characterizes the Sonoran Desert. Some species 

such as the saguaro can be represented graphically, along 

with being planted in desert gardens within the District. 

Other important elements of sense of place are the 

symbolic relationships within the locale. Symbols relate 

to all meanings of a sense of a place, but a special use 

district for the arts implies a concentration of a specific 

social group. When an environment is intended or perceived 

as representing a certain social group, and social meaning 

plays an influential role in that environment, it becomes a 

social symbol (Appleyard 1979). In the case of the Arts 

District, the identification of existing symbols and the 

creation of symbols within the existing social context will 

reinforce the meaning of the place. 

According to Appleyard, a social symbol depends on 

visibility and imageability. In Tucson's Arts District, 

visibility depends on the circulation system. Visibility 

of the Arts District can be increased by the design of 

gateways at critical entry points to the District, such 

as the median area between Broadway and Congress Streets 

at Church Avenue. The use of alternative transportation 

mechanisms such as the historic trolley system will also 

enhance the visibility of the District by easing access and 

parking problems currently associated with the downtown 

area. 
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Imageability can be established in the Arts 

District through designing a variety of storefronts, a 

differentiation of spaces, and by capitalizing on the sur

prise and uniqueness of the different areas within the 

District's boundaries. Imageability can also be enhanced 

through artist participation in the design of placemaking 

artworks and artifacts (benches, kiosks, banners, signs) 

within the District that utilize a diversity of designs 

related to Tucson's environment, history and social sym

bols.' 

History is another element that can be used to 

enhance sense of place in an arts district. Tucson, as one 

of the oldest cities in the West, is fortunate to have a 

variety of historic structures and areas within the bounda

ries of the District. Sense of place can be reinforced by 

keeping these structures in everyday use. New Harmony, 

Indiana provides a good example of maintaining the spirit 

of the community's past through its adaptive re-use of his

toric facilities. Some restoration of historic buildings 

is often necessary, but they should not be preserved and 

set apart from everyday life. There is educational value 

in the restored homes/museums such as Shadelands (in Walnut 

Creek) and Bradley House (in Midland), but sense of place 

will be strengthened by treating history as a value common 

to the community, instead of something contrived for our 

attention, to be viewed but not used. The Temple of Music 



113 

and Art provides a good example of a historic structure 

in everyday use within the Tucson Arts District, and its 

importance to the community is strengthened by its long-

term use for arts purposes. Other components of success

ful places include shared experiences kept alive through 

visible common objects and artifacts, an understanding and 

edifying sense of local history, social and cultural cele

brations, community institutions, and a variety of gather

ing spots (Lewis 1979). 

Public art can be used to strengthen our sense of 

history. Areas of former importance in downtown Tucson 

can be brought to mind with artworks that carry meaning for 

the community. These types of artworks are called "place 

enhancers" (Fleming and von Tscharner 1987). Place enhanc

ers are decorative elements created by artisans that rein

force the identity of a place. 

As discrete elements, they usually lack the power 
to be place transforming, but in the aggregate, 
such elements—cast concrete panels, wrought iron 
detailing, stained-glass scenes, crafted street 
furniture, specially designed manhole covers, 
benches or bollards—can impart great richness and 
indeed define the character of a place, particu
larly if the decorative elements come together to 
complete a generic composition of a related set of 
themes (p. 11). 

Such place enhancers help people remember the place by 

providing cultural meaning to the environment. For in

stance, a sense of local history can be reinforced through 
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designing parks and open spaces around historic events, 

places or persons. 

There are certain areas (no longer existing) of 

former importance to the community within the boundaries of 

the Arts District. These include such places as Carrillo's 

Gardens, the original Presidio, the barrio that was 

destroyed by urban renewal (formerly on the site of the 

Tucson Convention Center), and an ancient Hohokam Indian 

site. These areas provide an excellent opportunity for 

place-enhancing artworks. For instance, an example of a 

place-enhancing artwork that would help define the former 

character of the place might include a relief map of the 

former barrio neighborhood set into the pavement of the 

Convention Center Plaza. An expression of this type would 

impart a special identity to the place and accentuate 

the memories of the people familiar with the place as it 

once was. Other similar artistic expressions exist for 

Carrillo's Gardens and the Presidio, for instance, in the 

form of stylized reconstructions. The Hohokam site could 

be presented in an archeological exhibition, similar to the 

Mayan ruins seen in Mexico City. 

Finally, sense of place in Tucson's Arts District 

can be communicated to the community through promotional 

techniques. Promotion within the District can be through 

centralized information centers and ticket outlets. It can 

be promoted from outside the District through programs 
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geared toward schools, by advertising special events and 

programs, through articles in local and regional magazines 

and newspapers, and by coordinating efforts among the vari

ous management agencies. Organizations such as the Chamber 

of Commerce can promote the Arts District on national and 

international levels. A social center such as an arts 

district needs a strong communication network to give it 

substance and to help people feel that they belong to it, 

to give them a sense of self-identity within the place 

(Strauss 1961). 

Designing A Sense of Place 

Sense of place in downtown Tucson historically 

occurs in three distinct areas. These areas have potential 

to be developed as natural "centers" of the Arts District. 

A center of the Arts District should be a natural outgrowth 

of the traditional urban centers of the business district. 

Design of these areas should capitalize on their historical 

identities and associations. These areas are the Tucson 

Museum of Art/El Presidio Park locale and surrounding 

neighborhoods; Barrio Viejo and its environs including its 

link to Armory Park; and East Congress Street, consisting 

of the active galleries and nightclubs that are presently 

popular there. This study has demonstrated that these are 

also the current centers of the downtown area by their 

occurrence in the subjective responses as characteristic 



116 

buildings, locations of public activities, and favorite 

places. 

Tucson Museum of Art/El Presidio Area 

This area, on the northern side of downtown Tucson, 

is truly the "heart" of Tucson, as it is the site of the 

original Presidio. This area is an active arts center in 

Tucson, due to the presence of the Tucson Museum of Art, 

respected shops and galleries, and fine restaurants. It is 

adjacent to the neighborhood known as "Snob Hollow," which 

was the home of many of Tucson's founding families, and 

contains many unique architectural styles. Nearby is El 

Presidio Park, which is used as the location of the popular 

"Tucson Meet Yourself," an annual celebration of Tucson's 

multi-ethnic community. 

This area presents many opportunities for developing 

the sense of place in the Arts District by capitalizing on 

the already established presence of the above-mentioned 

imageable places. This study has shown that this area con

tains particularly imageable places, activities and views. 

Places include the TMA Courtyard and Janos Restaurant, 

the Old Pima County Courthouse, Old Town Artisans and its 

inviting courtyard, North Main Avenue, and La Casa Cordoba/ 

TMA historic block. Imageable activities occurring here 

include "Tucson Meet Yourself" and "Fiesta del Presidio," 

both of which take place in the El Presidio Park. 
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Important views are of the Pima County Courthouse, historic 

residential corridors, and nearby mountains. 

This well established area has great potential to 

become an orientation point for the Arts District. The 

charming El Presidio and Snob Hollow neighborhoods with 

their diverse architectural styles lend themselves to walk

ing tours. Some of the oldest adobe structures in the 

city, and parts of the original Presidio wall, add greater 

historical relevance to the locale. This historical con

text can be enhanced through place-enhancing public art

works. For example, the historical value of the Presidio 

wall can become part of everyday life through an environ

mental artwork, or an archeological restoration. The 

original entry to the Presidio was near the intersection of 

Alameda and Main Streets. This site would be an ideal one 

on which to design a gateway to the city and the Arts 

District. The Pima County Courthouse could be converted 

into gallery and performing arts spaces. The central 

courtyard could provide a good space for a public forum, 

capitalizing on the building's historical use within the 

legal system. 

The Tucson Museum of Art area can function as an 

information outlet for the Arts District. The existing 

courtyard and adjacent parking lot can be converted.into an 

orientation plaza, which would emphasize, through design, 
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the historic, cultural and ethnic influences of the area, 

as well as providing outdoor exhibition space. The exist

ing galleries, shops and restaurants are well established 

and could encourage new development to begin. The orienta

tion plaza could offer information on walking tours in the 

immediate area as well as throughout the Arts District. 

The plaza can be connected to El Presidio Park through a 

pavement design, which could continue throughout the Arts 

District, thereby functioning as a literal street map for 

users of the District. 

Barrio Viejo/Armory Park 

South of Cushing Street and west of Stone Avenue 

is an area unique in Tucson, as it contains many historic 

adobe structures that have been carefully restored (al

though many are no longer in residential use). This area 

is known as Barrio Viejo. Many historic structures are 

within the boundaries of the neighborhood, including Cush

ing Street Bar, the Elks Club, Carrillo School, and El 

Tiradito Shrine. Barrio Viejo is located west of the his

toric Armory Park neighborhood, which contains many fine 

examples of Victorian houses built by Anglos around the 

turn of the century, as well as the popular Temple of Music 

and Art. 

These neighborhoods currently have quiet, restful 

atmospheres, due to the presence of traditional materials 
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and colors in the buildings and yard decorations. This 

type of atmosphere should be protected and enhanced through 

maintaining the narrow streets, the low building heights 

and densities, by planting native species of shady street 

trees, and providing neighborhood shops and gathering 

spots. Barrio Viejo was mentioned as a characteristic 

locale and as a favorite place in the subjective responses. 

The nearby Temple of Music and Art was mentioned as a 

characteristic building, and the Cushing Street Bar was 

mentioned in the context of historic photographs as charac

terizing Tucson. 

Views of nearby landmarks, residential corridors, 

and of the surrounding mountains in this area should be 

protected. Public art in a residential setting can enhance 

the feeling of community, especially if care is taken to 

communicate a sense of the uniqueness of the neighborhood 

through the art. For instance, artistic references to 

Carrillo's Gardens would be appropriate in the Barrio Viejo 

area. Perhaps a park could be built on the site of "The 

Ojito," the old city well, which is currently a vacant lot 

near Main and Cushing Streets. 

This section of the Arts District also has great 

potential to communicate sense of place in new development 

through the use of traditional colors, textures and mater

ials associated with the city's architectural history. 

Utilizing alleyways in this area can evoke the feeling of 
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historic Tucson, through the creation of short, twisting 

streets and courtyard gardens. Events that historically 

occur in this area, such as the annual Rodeo Parade will 

also reinforce certain aspects of the city's character. 

Thematic artistic displays can be coordinated with events 

such as these to reinforce aspects of the city's heritage. 

This is the area where Projects for Public Spaces, 

Inc. (PPS), the consulting firm hired to research design, 

management and implementation strategies for the Arts 

District, suggests building a permanent marketplace. The 

marketplace concept has been stressed by PPS as critical 

to the success of the Arts District. This market would 

be composed of permanent structures built over a parking 

garage within the blocks bounded by Stone Avenue, 13th 

Street, Scott Avenue and Ochoa Streets. There would be 

fresh foods for sale as well as arts and crafts. 

Open public marketplaces are often features of 

Southwestern U.S. ethnic communities, and the proposed 

location for Tucson's marketplace is symbolically strength

ened by being across Stone Avenue from the historic St. 

Augustine Cathedral. A symbiosis exists between markets 

and churches that is rooted in Old World tradition, later 

transported to Mexico and the Southwestern U.S., and can be 

seen in such cities as Los Angeles and San Antonio. 

PPS proposes linking the marketplace with the 

Cathedral through a pavement design that creates a plaza 
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and a venue for outdoor music and dramatic events using the 

Cathedral as a backdrop. This would increase the sense of 

place in the marketplace through the visual emphasis on the 

Cathedral, an important component of Tucson's cultural her

itage. While it may not be feasible for the marketplace to 

operate seven days a week, attendance might be increased by 

coordinating operating hours with regular events, such as 

services at the adjacent Cathedral. 

PPS recommends that the atmosphere of the market

place be one of intimacy and charm. Their design guide

lines state: 

The marketplace structures must create a particular 
Tucson ambience. Without copying or recreating 
the community's historic architecture, traditional 
colors and details can be used to promote a special 
local feeling.... Above all, the marketplace must 
appear as a natural outgrowth of its immediate con
text (p. 51). 

Traditional Hispanic mercados often consist of simple 

three-sided, flat-roofed adobe frameworks with shelves 

and tables inside to display goods. These can be linked 

together by wooden ramada structures which, together with 

deciduous trees such as palo verde or mesquite species, 

provide summer shade in the marketplace without blocking 

out the winter sun. A market of this type can be seen at 

San Xavier Mission, a place mentioned by respondents to 

this study under a variety of categories. 

PPS suggests using traditional materials for the 

construction of the market structures, such as stucco, 
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brick and metal or roll roofing. Stucco is effective in 

evoking the historic character of Tucson, as it is remi

niscent of adobe. Filtered shade from small-leafed trees 

such as are native to the Sonoran Desert add special quali

ties to the textured surface of stucco. PPS also suggests 

contrasting these modest materials with "a strikingly fresh 

and new application of graphics and brightly colored sign

age in neon, aluminum and synthetic materials." Sense 

of place in the market would be strengthened through the 

graphic use of symbols traditionally associated with 

Tucson, including those of the Hispanic culture, the sun, 

saguaros and mountains. 

Carnegie Library presents an opportunity to link 

Barrio Viejo and Armory Park. The Neo-Classical east 

facade of the Carnegie Library presents a link with the 

Anglo-built Armory Park neighborhood. The west side of the 

Library presents a connection with the proposed public mar

ketplace site across Scott Avenue. Though currently unde

veloped, PPS recommends establishing an entrance on the 

west side designed in a traditional Sonoran style. The 

flat roof and unembellished facade can function as a tran

sitional area between Sixth Avenue and the marketplace. A 

strong link with nearby Barrio Viejo can be made here, 

especially if the marketplace structures are designed using 

traditional flat-roofed, three-sided adobe structures with 

central tree-lined ramada corridors. 
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East Congress Street 

East Congress Street currently is the most active 

area within the Arts District. Between 4th Avenue and 

Stone Avenue, Congress offers a wide variety of shops, gal

leries, performance spaces and restaurants. There are also 

popular nightclubs operating here, and the area is quite 

active in the evenings during show openings at the success

ful galleries. Congress and its environs were mentioned 

in the subjective responses as containing characteristic 

buildings and also as favorite places to go. The street 

has a lively, urban atmosphere. 

Although there is already considerable activity on 

Congress, its identity within the Arts District can be 

strengthened through the design of street furnishings such 

as planters, seating, drinking fountains, banners, flags 

and signs, that are evocative of Tucson's symbology or of 

previous periods of the street's history. Historic parts 

of Tucson's cosmopolitan past are evident here, in the 

nearby (former) Santa Rita Hotel (currently the Days Inn) 

and the recently revitalized Congress Street Hotel. 

Temporary artworks are appropriate in this part 

of the Arts District: by changing exhibits and displays, 

interest and surprise within the area will be increased. 

Zoning regulations should be enforced to maintain the 

urban density without cutting off the natural light or 

air circulation, or the scenic view corridors of nearby 
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skyscrapers, historic buildings, and the surrounding moun

tains. 

In this and all other parts of the Arts District, 

care should be taken to design street furnishings, signs 

and banners with the character of Tucson in mind. For 

example, signposts or bollards could be designed that fea

ture idealized references to historic structures along with 

an explanation of the historic relevance. Native species 

of plant materials should be used as landscape features. 

Views of nearby landmarks (such' as the Old Pima County 

Courthouse) and the surrounding mountains should be main

tained wherever possible. 

The above examples provide a springboard for dis

cussion of the sense of place issues generated from this 

study as applied to the design of the Arts District. Sense 

of place in design is not limited to these examples, nor to 

the Arts District specifically, but is a necessary part of 

any project that seeks to identify and preserve the unique

ness of a place. In all design opportunities within the 

Arts District, attention should be given wherever possi

ble to enhancing the sense of place and communicating the 

character of Tucson through the use of native plant materi

als, traditional building materials, place-enhancing art

works, place-indicating signs, banners and flags, zoning 

regulations meant to protect views of landmarks and moun

tains, and artist-designed street furnishings. 



125 

A "checklist of opportunities," found in Appendix 

D, presents a partial list of planning and design opportun

ities that can help to enhance the sense of place in the 

Arts District. These opportunities are meant to help gen

erate specific design solutions and should be read with 

the specific symbols and themes generated by this study 

in mind. The checklist includes design guidelines to help 

communicate Tucson's character through the image of the 

Arts District as a whole, the image of the buildings and 

facilities used for arts and arts-related purposes, planned 

and spontaneous activities within the Arts District, 

and techniques and applications useful in promoting the 

District as a place. 

Sense of place involves physical attributes that 

blend together to create a place combined with the percep

tion of the place that is held in people's minds. The 

combination of the physical and the perceptual can be used 

in design to develop a sense of place in Tucson. The Arts 

District contains many highly imageable areas within its 

boundaries, including historic neighborhoods, civic and 

religious landmarks, viewsheds of distant mountains and 

nearby skyscrapers, and areas used for popular public 

activities. The character of Tucson will best be communi

cated by design solutions which emphasize the history of 

the downtown area and its ethnic heritage, the influence of 
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the climate on architecture and lifestyle, and the urban 

atmosphere of the Central Business District. 



APPENDIX A 

QUESTIONNAIRE SURVEY FORMS 
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COMMUNITY ARTS SURVEY 

Part A: Background Information 

This section is intended to obtain infozmation on the management of 
caimunity arts. Please answer the questions as completely and 
accurately as possible. 

1. Name of city 

2. How long have you worked for 
the arts management agency? 

3. Briefly stated, what are the goals and objectives of the arts 
agency's management program? 

Part B: Visual Image of the Arts 

This section is concerned with the visual and perceptual identity of 
ocmonunity arts; that is, those visual and physical attributes that 
identify the arts facilities within the city. It is intended to 
obtain information concerning the relationship between community arts 
facilities and the surrounding urban and regional environment. Please 
answer all questions as completely as possible. 

1. How would you describe the overall image of the arts facilities in 
your community? 
(Please check all that apply) 

a. Locally influenced 
b. Regionally influenced 
c. Uniformity of appearance 
d. Variety of appearance 
e. Other (Please specify) 

2. Was there a deliberate attempt to design recently built arts 
facilities so that they would fit in with adjacent structures? 

Yes No 
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3. Are arts facilities clustered together 

spread throughout the comnunity 

4. Are historic buildings used as arts or arts management facilities? 

Yes (If yes, please answer questions 4a and 4b) 

No (If no, please go on to question 5) 

4a. If yes, hew are they used? 

4b. Are they open to the public? 

Yes No 

5. Do recently built arts facilities incorporate design features from 
the city's historically significant buildings? 

Yes (If yes, please answer questions 5a and 5b) 

No (If no, please go on to question 6) 

5a. If yes, what historical features are used? 

5b. How are these features incorporated into the design? 

6. Did local climatic conditions effect the design of the arts 
facilities? 

Yes (If yes, please answer questions 6a) 

No (If no, please go on to question 7) 

6a. If yes, hew? 
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Are the arts facilities landscaped with mostly native, exotic, or 
mixed vegetation? 

Native Exotic Mixed 

How are plant materials used in the arts facilities? 
(Please check all that apply) 

a. Accent/ornament 
b. Horizontal space definition 
c. Vertical space definition 
d. Warmth or cooling 
e. Boundaries or barriers 
f. Mitigate or enhance natural light 
g. Blend insides and outsides 
h. Separate insides from outsides 
i. Other (Please specify) 

In your city, are particular types or combinations of plant 
materials associated with certain architectural styles? 

Yes (If yes, please answer question 9a) 

No (If no, please go on to question 10) 

9a. If yes, are these associations repeated in the landscape of 
the arts facilities? 

Yes No 

How are the arts facilities identified to the public? 
(Please check all that apply) 

a. Signage 
b. Banners/flags 
c. Change in pavement 
d. Change in colors/textures/matexials 
e. Change in architectural style 
f. Change in facade treatment 
g. Other (Please specify) 
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11. Does any specific facility serve as a focal point? 

Yes (If yes, please answer questions 11a and lib) 

No (If no, please go to question 12) 

11a. If yes, what is it? 

lib. How is it used? 

12. Is the image of the arts in your ccninunity used in the promotion 
of events, programs, or activities? 

Yes (If yes, please answer question 12a and 12b) 

No (If no, please go on to PART C) 

12a. If yes, how is the image represented? (Please check all 
that apply) 

a. Logos 
b. Photographs 
c. Distinctive name 
d. Drawings depicting district 
e. Letterheads 
f. Management program 
g. Other (Please specify) 

12b. What is the application? (Please check all that apply) 

a. Radio and television advertising 
b. Brochures 
c. Billboards 
d. Local journalism 
e. Activities 
f. Posters 
g- Tee-shirts 
h. Stationary/notecards 
i. Other (Please specify) 
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Part C: Activities In Gcmnunity Arts 

This section is concerned with the activities and functions that occur 
in the arts community throughout the year. It is intended to obtain 
information about the relationship between community arts and the 
caranunity. Please answer the following questions as completely as 
possible. 

1. What kinds of arts activities are offered to the cannunity? 

2. Does your management agency support/promote local and/or regional 
activities? 

Yes No 

3. Do you sponsor local artists? 

Yes No 

3a. Regional artists? 

Yes No 

3b. National artists? 

Yes No 

4. Is there an outdoor program? 

Yes (If yes, please answer question 4a) 

No (If no, please go on to question 5) 

4a. If yes, please check the appropriate functions (Check all 
that apply) 

a. Exhibitions 
b. Concerts 
c. Dance 
d. Other performance 
e. Other (Please specify) 



Please name your community's most successful arts events. 

5a. Why were they successful? 

Please name your oomnunity's least successful arts events. 

6a. Why were they unsuccessful? 
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Part D: Sense of Place 

This portion of the questicamaire is intended to obtain infonnation on 
solutions which help create a sense of place through community arts. 
Sense of place is known to be an important factor in fostering human 
well-being and can be created through the convergence of experiences 
and intentions onto a particular setting. Of lesser importance in 
establishing sense of place are unique locations, landscapes, and ccm-
raunications. Research has shown that individual perceptions and 
experiences can be especially revealing of the character of a place. 
Please answer this last question as fully as possible. 

1. Please give a brief summary of your personal views and experiences 
regarding the strengths and weaknesses of the arts in your commu
nity. 

•Would you like a suiinary of the results of this questicamaire? 

Yes 

No 



135. 

TUCSON CHARACTER SURVEY 

THIS QUESTIONNAIRE IS DESIGNED TO EVALUATE A FEW IDEAS REGARDING 
PEOPLE'S FEELINGS AND PERCEPTIONS OF THE TUCSON URBAN ENVIRCNKENT. 

Part A; Background 

Please answer these informational questions as accurately as possible. 

1. How lcng have you lived in Tucson? 

2. Please name your hometown/state. 

3. What is your occupation? 

Part B: Expressions of Character of Place 

The following syirbols and images have been suggested as reflecting the 
general character or "personality" of Tucson, Arizona. After looking 
at the list for a few minutes, select the five elements which you feel 
most appropriately describe the character or personality of Tucson. 
In addition, select the five elements which you feel are the least 
appropriate in describing the character unique atmosphere or charac
ter. 
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2. Please name any other symbol (s) you feel express the character of 
Tucson. 

Part C: Subjective Response 

Please answer as many of the following questions as you can, with cnly 
one entry per question. If you do not have an opinion regarding the 
subject natter of any certain question, please do not answer. 

1. What work of literature (fiction, ncnfiction, poetry) do you feel 
best expresses the character of Tucson? (Please name the author) 

2. What painting, photograph, or sculpture do you feel best expresses 
the character of Tucson? (Please name the artist) 

3. What piece of music do you feel best expresses the character of 
Tucson? (Please name the composer) 

4. Please name the building or locality that you feel best expresses 
the character of Tucson. 

5. Please name a particular landscape, or landscape type that you 
feel best expresses the character of Tucson. 

6. Please name the public activity (festival, fair, concert, event, 
etc.) that you feel best expresses the character of Tucson. 

7. Please name you favorite place in Tucson. 



APPENDIX B 

SUBJECTIVE RESPONSE LISTS 
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Other Syirfcols 

"Cfcmbination of syirtools/characteristics in Column A (desert, 
cowboy/western, sun, mountain/valley, Indian/Spanish-Mexican)." 

"Realistically: condos, golf courses, sleek office buildings, 
expensive fast cars. Ideally: mesquite and cottonwood trees, River
ine habitat." 

"Cultural/artistic is most appropriate symbol of the character 
of Tucson." 

"Contemporary/Southwest, cactus, a summer dust devil, adobe, 
saguaro ribbed ceilings, ocotillo fencing, outdoor ranada under 
tamarisk trees, coyote howling in the distance; territorial, chilis 
by the front door." 

"New Age (as in consciousness)." 

"Blend of old and new; desert and mountains." 

"Cultural regicnality: multi-ethnicity." 

"Astronomy/star gazing." 

"Art and culture." 

"Resort/golf course, suburban, automobile, saguaro." 

"High quality of light, varied and mixed cultures—multi
cultural ." 

"University as fifth most appropriate sunbol." 

"Distant views, clear skies." 

"Cultural mecca, educational center, Medical research center, 
active retirement site, destination resort city." 
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Literature Considered Characteristic of Tucson 

Charles Bowden - Frog Mountain Blues (2) 
Blue Desert 

Edward Abbey - The Journey Home 
Monkeywrench Gang 
Desert Solitaire 

Byrd Baylor - Yes Is Better Than No (4) 

City Magazine - First 11 issues 

Molly McKasson - "City Lights" essays introductions in Tucson Weekly 
1984-1986 

Joseph Wood Krutch - The Desert Year 
"Several Krutch Books" 

Tucson Guide - Summer 1987 piece about the sunnier monsoon. 

Rosemary Drachman Taylor - Chicken Every Sunday (2) 

Manley Photo Album 

Anne Woodin 

Tom Robbins - Jitterbug Perfume 

Nichols - Milaqro Beanfield War 

Dan Buckley - West 

"We would have to be a collection of 'American Short Story 
Masterpieces.' We'd have to be represented by a writer with no non
sense and lots of guts.. .Hemingway, perhaps?" 
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Painting/Photograph Considered Characteristic of Tucson 

Any Barrio photography 
1800's photos from the rear of Cushing Street Bar 
Jack Schaeffer's photograph of the Yaqui Ceremony 
Jade Schaeffer Tucson 
Anselm Adam's photograph of San Xavier Mission 
Duane Hanson's sculpture "Tucson Ccwboy" 
New Arts District Brochure 
Bruce McGrew's watercolors of Tucson Desert 
Bruce McGrew Abstract Landscape 
Harold Jones Desert Landscape 
Judith D'Agostino Landscape 
Cy Leber (photo) "Cactus I Have Known" 
Reith Schreiber photograph frcm Tucson Mountain Foothills (in fore

ground) with view of heavily urban section between two hills. 
R.Mi Stubbs "The Old Palo Alto" (Settlers West Gallery) 
Gail Swanbeck "The Source" 
Nancy Tokar Miller's work 
Barbara Falk "Blessing of the Animals" at St. Philips 
Barbara Grygutis' sculpture 
Tucson Poster by MTCVB or Chamber 
Shirley Cannon "Desert dweller" (Dinnerware Gallery) 
John Seliaefors (Spelling??) 

"The mural on Park (S. Park) at Perfection Plunbing which 
has been painted over. It had American and Mexican themes, enormous 
life, and new it's been replaced by a blank wall. That pretty much 
expresses the character of Tucson." 

"We den't fit into the neat borders of a single frame on a 
single artist's palette. Perhaps an Ansel Adams could best record our 
variety or Georgia O'Keefe capture our beauty." 
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Music Considered Characteristic of Tucson 

Mariachi (2) 
O'odham Ceremonial Dance 
"El Corrido de Tucson" by Seferino Flares 

"A mix of Mariachi and Yaqui 'chicken scratch' such as can be 
heard at San Xavier Mission Pageant." 

"Older African Skies" by Paul Simon with Linda Ronstadt, con
taining the lyrics: 

"In early memory, Mission music 
was ringing around my nursery door. 

I said, 'Take this child, Lard, 
from Tucson, Arizona; 

Give her the wings to fly through harmony 
and she won't bother you no mare.'" 

New Riders of the Purple Sage "Cement, Clay and Glass" 
Street Pa jama 
"Gotta See the Lights of Tucson," a country-western song frcm 

about 1971. 
George Hawke (2) 
The Dusty Chaps 
Judith D'Agostino "Arizona Cowgirl Blues" 
Jackalope "Festival of the Cows" (Indian canposers) 
Bela Bartok "Concerto for Orchestra" 
Laurie Anderson "Big Science" 
Beethovan Pastoral Symphony #6 
Aaron Copeland "Billy the Kid Overture" 
Larry Solcman 
Dcmino Joe 
Nothing that is used far sign-off on TV stations. 

"Has someone—a modern-day Irving Berlin/Hoagie Carmichael 
mix—written a piece that expresses fierce pride, individuality, 
neighborliness, appreciation of nature, and a let-live attitude? 
That's it!" 
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Building or Locality Considered Characteristic of Tucson 

Hotel Congress (2) 
Downtown Tucson (3) 
Temple of Music and Art (2) 
Arizona Inn (2) 
Downtown Railroad Station 
Old Main (2) 
Broadway Village 
Fish/Stevens House 

"The rock houses at 4500 West Speedway built by the first 
well-known woman architect with the help of her daughters and sane 
laborers. There are several of the houses all in bad repair." 

"The downtown and nearby neighborhoods as they preserve what 
was and stand uniquely old and yet contemporary as Tucson canes back 
to life." 

Snob Hollow 
Barrio Vie jo (4) 
The Old County Courthouse in El Presidio (5) 
Old Town Artisans 
San Xavier Mission (3) 
The un-gentrified hates of Papagoville 
Barrio Historico 
San Antonio 
La Casa Cordova/TWA historic block 
Ventana Canyon Resort 
Any Circle K 
Williams Addition 
Villa Carondelet 

"Realistically, La Palana; it represents an ignorant, monied 
attempt to "blend with Tucson's heritage.' Also Ventana, as a slick
er, perhaps better thought-out attempt." 
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Landscape or Landscape Type Considered Characteristic 

Lush, semi-arid rangeland 
Natural desert: saguaro, ocotillo (2) 

"Creosote, mesquite, saguaro in the foreground, always moun
tains in the background. If buildings in the foreground, always 
mountains in the background." 

Desert saguaros 
Mesquite/palo verde 
Desert landscape 
Desert in bloom 
Foothills (saguaros and mountains) 
Upper Sonoran Desert 
Catalina Highway 
Final ascent to Gates Bass 
Tucson Mountains (mountains with Saguaros) 
Tucson Mountain area 
Saguaro National Monument East (3) 
Catalina Mountain Foothills 

(Ideally) The land frcm the north end of the Tucson Mountains 
to Ragged Top or the Catalina State Park. 

"The mesquite bosque they trashed with the cement mcnstrosity 
near the turn to Mt. Lenrnon." 

Sonoran Desert bajada, especially the Tucson Mountain bajada 
La Palcma landscape (2) 
Ventana Canyon landscape 
Desert Museum 
Oscar Jurnel's rock garden 
Contemporary desert landscaping 
Urban desert 
Palo verdes and mesquites with raked earth 

"Plain adobe, bare earth, a few plants under a mesquite, hang
ing plants on a back porch, etc." 

"Desert landscaping with minimal man-made additions, truly 
'natural' landscaping. Okay, a few borders and groundcovers, but NO 
grass!" 
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Public Activity Considered Characteristic of Tucson 

Tucson Meet Yourself (9) 
Fiesta del Presidio (3) 
San Xavier Tucson Festival Pageant 
Tucson Mariachi Conference (2) 
The Norteno dances and chicken-scratch dances held in South 

Tucson 
Fiesta del San Augustin (2) 
Scott Avenue Arts Festival 
Tucson Art Expo 
Rodeo Parade 
Fiesta de los Vaqueros 
Fourth Avenue Street Fair (4) 
The Silver and Turquoise Ball 
Kitt Peak 
Outdoor Events 

Favorite Place in Tucson 

Sabino Canyon (3) Seven Falls 
Tohono Chul Park 
Catalina Mountains 
Catalina Park 
Tucson Mountains 
Foothills 
Janos (2) IMA Janos Courtyard at night 
Barrio Viejo (2) 
San Xavier Mission 
New Pascua Village 
McDonald's on 22nd and Country Club 
Armory Park Neighborhood 
Scordato's Restaurant at Broadway Village 
The Arizona Inn 
Old Tcwn Artisans Courtyard 

"Underneath the century old mesquites in my backyard in my 
neighborhood between downtown and the University." 

Fourth Avenue 
Dcwntcwn 
North Main Avenue 
East Congress Street 
Congress and Stone 
Ventana Canyon 
Top of Campbell overlooking a night-lit city 
Desert Museum 
Tumamoc Hill Desert Laboratory 
Leaving town on the highway 
Alene Dunlap Smith's sculpture garden by Barbara Grygutis 
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"I'd rather not say where it is, but when I am there, which is 
as often as I can, I can see the stars at night, hear roosters crcw, 
dogs bark, kids play, KXEW or REAL on radios, and if I stay up very 
late, it beocroes very quiet until bells ring far Mass in the morning." 



APPENDIX C 

SUBJECTIVE RESPONSE ANALYSIS 
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Themes in Literature 

1. Frog Mountain Blues (Charles Bowden. University of 
Arizona Press. Tucson, Arizona. 1987.) This book was chosen by two 
respondents as being characteristic of Tucson. The focus of this 
book is as follows: the St. Catalina Mountains (Frog Mountain is the 
Papago name far Mt. Lemmon); conservation of the experiences available 
to those who visit the mountains, and the quality of their experiences 
there. Bowden uses historical western themes including mining and 
Indian heritage and legends, cowboy/wild-west imagery, frontier/ 
pioneer/mountain men imagery, experiences involving wildlife, and the 
celebration of and human need for natural places. 

2. Blue Desert (Charles Bowden. University of Arizona Press. 
Tucson, Arizona. 1986.) This book was chosen by two respondents as 
characteristic of Tucson and is about the Sonar an Desert, as well as 
the people and occurrenoes that celebrate and also destroy the land. 
"Here the land always makes premises of aching beauty and the people 
always fail the land" (p. 1). About booming population growth, the 
inability of most transplanted hunans to respond effectively to the 
desert envirorment, and the Sunbelt's "darker side" of recent develop
ment. It includes essays on current events, of brutality and exploi
tation (both human and ecological), of immigration, and of Mexican 
and Indian heritage. 

3. Monkeywrench Gang (Edward Abbey. Avon Books. New York. 
1975.) This is an environmentally-oriented fictional novel about 
a plan to blow up Glen Canyon Dam. Most action occurs in Northern 
Arizona and Southern Utah. Reflects a deep appreciation of the land, 
a disgust with how the land is treated, and a rebellion against 
authority and land planners. This book is a celebration of ecotage— 
ecological sabotage—the destruction of billboards, bulldozers, park
ing lots, man-made lakes, hydro-electric dans, and other ecological 
eyesores. 

4. Desert Solitaire (Edward Abbey. Simon anu Schuster. New 
York. 1968.) This is a treatise on a season spent in Arches National 
Monument in Utah. Another attack on those who would destroy the 
wilderness, with themes of self-understanding and self-fulfillment 
through nature. 

5. The Journey Home (Edward Abbey. E.P. Dutton. New York. 
1977.) This book is riot entirely concerned with the Sonoran Desert or 
Southwest (subtitled: "Some Words in Defense of the American West"). 
His stated theme (in the introduction): "The need to make sense of 
private experience by exploring the connections and contradictions 
among wildness and wilderness, community and anarchy; between civili
zation and human freedom." The mentions of the Sonoran Desert concern 
the "harsh realities" of life here: the bugs, snakes, plants, etc., 
are spelled out so that more people won't ccine! 
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6. Yes is Better Than No (Byrd Baylor. Charles Scribner's 
Sons. New York. 1977.) This book was chosen by four respondents as 
characteristic of Tucson. It focuses on the problems and experiences 
of a group of Papago Indians who have left the reservation to live in 
a ghetto in Tucson. Very poor conditions of life. Imagery includes 
Catholicism, Spanish/Ms xican heritage and c us tans, poverty, depend
ency, discrimination, "institutionalized subordination," cultural gaps 
and problems inherent in Indian life in an Anglo city. Title refers 
to Papago "acceptance of the impossible"—to respond to an Anglo by 
saying "yes" is better than to respond by saying "no," as a yes is the 
response Anglos expect from Indians. 

7. Chicken Every Sunday; My Life With Mother's Boarders 
(Rosemary Drachman Taylor. Whittelsey House, MzGraw Hill. New York. 
1943.) Chosen by two respondents, this bock focuses on the economic 
exploits of an early Tucson family. The world characterized in the 
bock is rather narrow and reinforces sane ethnic stereotypes. Gen
erally details the "quaint" goings-on of a Caucasian boarding house in 
Tucson in the 1920's. No emphasis on environment, climate, culture— 
socially focused on a non-representative class of early Tucsonan citi
zens. 

8. Heme is the Desert (Ann Woodin. The MacMillan Company. 
New York. 1964.) This work reflects environmental, ecological, cli-
matological, and especially wildlife themes in a sani-biographical 
account of Ms. Woodin's family hone and lifestyle on forty acres out
side (what was in the early 1960's) Tucson. The book ends on a note 
of the effects of urbanism on the desert environment. 

9. Milagro Beanfield War (John Nichols. Holt, Rinehart, and 
Winston. New York. 1974.) This is a fictional work concerning a 
group of Spanish-descended sheep ranchers in Northern New Mexico. The 
book presents a humorous look at what happens when a cultural clash 
(historic land rights vs. ritzy recreational development) threatens a 
traditional lifestyle. 

10. The "City Lights" column in The Tucson Vfeekly, Vol. 1-3. 
(Written by Molly McKasscn. Published in Barrio Viejo by The Tucson 
Weekly. Post Office Box 2429, Tucson, AZ 85702.) This column pre
sents a chatty, homey look at the significance of seasons, civic and 
religious holidays, places to go and things to do, as well as arts and 
theatre events, legends and lore of seasonal import (not necessarily 
local), remembrances and memories. Generally—ccnnunity-oriented 
enlightenment. 

11. The Desert Year (Joseph Wood Krutch. William Sloane 
Associates. New York. 1952.) Another book that focuses on the ecol
ogy of the Sonoran Desert. 
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12. Jitterbug Perfume (Tom Bobbins. Bantam Books. New York. 
1984). This is a fictional novel whose plot takes place in Paris, New 
Orleans and Seattle. The subjects involve perfume and irrmortality. 

Thanes in Paintings and Photographs 

1. "The Blessing of the Animals" by Barbara Falk was painted 
in response to the annual St. Francis ceremony. This ceremony takes 
place in the fall at St. Philips in the Foothills Episcopalian Church. 
This is a primitive, stylized dq?iction of a loosely-organized proces
sion of people, mostly children, bringing their pets to be blessed. 
The setting is the plaza area of the church. The painting has an 
innocent, folksy appeal, community spirit, and is full of bright color 
and life. The painting can no longer be seen at St. Philips Episco
palian Church, but has been made into notecards available at the gift 
shop there. 

2. R.M. Stubbs "The Old Palo Alto" was not seen, as the 
respondent either misnamed the painting, or the gallery, or it lias 
been sold into private ownership. This most probably is a study of 
palo verde trees, which she did as a series. Stubbs is known for 
landscapes, almost exclusively, on large canvases. She paints tradi
tional western themes, is known for her dramatic cloudy blue skies 
and large-scale western vistas. She is a very popular local Tucson 
artist. 

3. Cy Lehrer's "Cactus I Have Known." This particular piece 
was not seen, but his work focuses mainly on landscape details in a 
black and white medium. Some of his work has a humorous side, and 
this might be one. 

4. Jack Schaeffer's "Tucson Photographs" and "Photographs of 
the Yaqui Ceremony" (two different responses) depict traditional and 
multi-ethnic themes of Tucson. The subjects are generally individuals 
caught in moments in time and often are family oriented. The Yaqui 
celebration photographs are annual Easter festivities of great life, 
color and movement. Jack Schaeffer is a photographer for the local 
newspaper, "The Arizona Daily Star." 

5. Harold Jones "Desert Landscapes" are black and white 
photographs which use strong shading and textural qualities of light 
to create dramatic imagery. The subjects generally focus on the nat
ural instead of the built desert landscape. 

6. Barbara Grygutis' sculptures are abstracted geometric 
forms that use a variety of textured and colored surfaces. They are 
generally large in scale and often evoke images of nature (such as 
water, rocks and mountains). Alene Dunlap Staith's sculpture garden 
(by Ms. Grygutis) on North Main Street in Snob Hollow was chosen by 
one respondent as his/her favorite place in Tucson. 
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Themes in Music 

1. Bela Bartdk "Concerto for Orchestra" (1943). Bartok is 
known for the relationship betwsen his music and folk idians. "The 
elements of his style are: melodic lines derived or sublimated frcm 
East European folk music; powerful 'motaristic' rhythms characteris
tically subtilized by irregular meters and off-beat accents; an 
intense expressionistic drive, regulated by strong formal control 
embracing everything frcm the generation of themes to the compre
hensive design of an entire work... .Bartok's music, although it is 
essentially Western, not exotic, nonetheless has a great deal of the 
strange, unpredictable violence of barbaric impulses in its harmonies 
as well as in its rhythms... .No ccnposer other than Bartok so per
fectly exemplifies the integration of folk and art styles in the 
twentieth century." (D.I. Grout. A History of Western Music. W.W. 
Norton and Go. New York. 1980.) 

2. Aaron Copeland's "Billy the Kid Overture" (1938) inte
grates national American idicms through talent and technical training. 
"The need to appeal to a larger audience motivated a turn toward sim
plicity, diatonic harmonies, and the use of folk-song material.... 
cowboy songs in the ballet 'Billy the Kid'" (Grout). 

3. Mariachi music (chosen by two people as characteristic of 
Tucson). Tucson hosts the International Mariachi Conference annually, 
which was chosen by two respondents as the most characteristic public 
activity in the city. Mariachi music is ccmronly heard in South 
Tucson's Mexican restaurants. It is a music of celebration, tradi
tion, passion and excitement. Also mentioned by one respondent: the 
mixture of Mariachi and Yaqui "chicken-scratch" as can be heard at San 
Xavier Mission Pageant. 

4. O'odham Ceremonial Dance is another expression of tradi
tional Indian celebration which has became a part of Tucson's heri
tage. 

5. "El Corrido de Tucson" was written by Seferino Flares, a 
Yaqui Indian, in 1975. It was "all but forgotten" until recently, 
when Gilbert Velez decided to include it on his new album, "Ay Tucson, 
Arizona." Corridas are Mexican folk songs that tell a story, usually 
with many verses. They are most camonly performed by a solo musi
cian, although small groups also perform corridos. The following 
English translation comes fran Gilbert Velez (1987) and is arranged by 
George Bejarano. It was published in City Magazine, February 1988. 
(Spanish language version also published in City Magazine). 



Lyrics to "El Corrido de Tucson" 

"At the foot of these mountains 
you can see my beloved city, 
Tucson, Arizona. 
I want to see you always. 
When you were a small torn 
you were in my blood. 
Since I was a child, 
I have loved you. 

I have walked your streets, 
where I would visit my girlfriend. 
Your silvery# moonlit nights 
are always with me. 
Oh beautiful desert, that shelters the city. 
From a distance, 
you lock like an oasis. 

Oh wondrous city, 
the fiestas at San Xavier. 
It's the soul of an Indian that is born, 
who lives and will die 
in this region. 

(Si Tucson, Arizona, 
you are full of culture. 
From Mexico came the Mariachi, 
from the Yaquis came the Pascola. 
Tucson, you have it all. 

You have always been 
the gem of the desert. 
Your sunsets are dressed in red, 
lighting up the painted horizon. 
Fruit from the saguaro, 
meat frcm the deer; 
throughout your mountains 
there is a feast. 

And now I must go. 
Goodbye to my old pueblo. 
I wish to return 
and never leave again 
because nowhere in this world 
is there a sky so beautiful 
as the cne above that 
filled me full of life." 
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Modern Themes in Music 

1. There were a few responses that reflect the current pep 
tastes in Tucson through music. These responses include the band 
Street Pa jama (a local techno-pop duo) and George Hawke, two 
responses, (a rock and roller). The band "Jackalope" has been 
described as a jazz fusion band featuring Indian musicians Larry Yanez 
and Carlos R. Nakai (The song referred to was "Festival of the Cows.") 

2. Larry Solcman is a local composer known for his techniques 
for applying spatial characteristics to music. He will literally 
spread his performers throughout the listening area so that as the 
listener moves through the space, the music changes with that move
ment. 

3. A couple of responses refer to national ly-acclaimed, 
currently popular musicians: "Cement, Clay and Glass" by The New 
Riders of the Purple Sage is a country/western song from the late 
1970's that decries urban growth. "Under African Skies" by Paul Simon 
(sung with Tucsonan Linda Ronstadt) features the lyrics: "In early 
memory, Mission music/ was ringing around my nursery door./ I said, 
'Take this child, Lard/ fran Tucson, Arizona/ give her the wings to 
fly through harmony/ and she won't bother you no more.'" The rest of 
the song has nothing to do with Tucson or any part of the United 
States. A third response referred to Laurie Anderson, a modernist 
composer who might be described as "urban new wave." 

4. The local country/western idiom was noted by a couple of 
respondents in the references to Judith D'Agostino's "The Arizona Cow
girl Blues," a 1971 song (author unknown) called "Gotta See the Lights 
of Tucson," and the band "The Dusty Chaps." 

Themes in Buildings and Localities 

1. Location 

The majority of the responses are of buildings or areas 
located in the downtown area. Several of these buildings are within 
the boundaries of the Arts District. The buildings in the Arts 
District include: 

Old County Courthouse in El Presidio Fish/Stevens houses 
(chosen by five respondents) Old Town Artisans 

Hotel Congress (two) Barrio Historico 
Downtown Tucson (three) 
Temple of Music and Art (two) 
Downtown Railroad Station 
La Casa Cordoba/TMA historic block 
Snob Hollow 
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2. Style 

The responses to this question can be categorized by 
architectural style. Three architectural styles pervade the 
responses: Sonoran Vernacular, Spanish/Colonial Revival, and 
Mediterranean. 

Sonoran Vernacular buildings are the most prevalent in the 
responses. Choices for typical buildings in this style include: 
Fish/Stevens houses, 119-151 North Main Street. These two houses are 
classic examples of the flush-fronted Spanish/Mexican tcwnhouse typi
cal of Tucson in the 1880's, exhibiting the center hall ("zaguan") 
type plan. Both of these homes were built by Anglos (Edward Itye Fish 
frcm Massachusetts, Hiram Stevens frcm Vermont). The Fish house was 
built in 1868 and was decorated with Qiglish Victorian furniture and 
Brussel 's carpets. Hiram Stevens bought an existing house on the lot 
on North Main in 1865, the same house he had lived in as early as 
1860. Stevens reportedly planted Tucson's first pepper trees outside 
his house in the late 1860's. 

Barrio Vieio (chosen by four respondents) and Barrio Historico 
contain many examples of the Sonoran vernacular architectural style. 
Also prevalent are house and yard ornamentation characteristic of 
Hispanic barrio neighborhoods. 

Old Town Artisans is a slightly revised version of typical 
Anglo/Sonoran architecture. The main revision appears in the Anglo 
addition of a tin hipped roof. It is a popular group of shops and has 
a restaurant/bakery cxmplex. The Old Town Artisans Courtyard was also 
chosen by one respondent as his/her favorite place in Tucson. 

La Casa Cordova/IMA Historic block (173-177 North Meyer and 
108 West Washington Street) contain more of Tucscxi's very old Sonoran 
structures—La Casa Cordcva was possibly built as early as 1848. The 
Cordova family acquired the hemes in the 1890's and the early history 
of the structures is unclear. However, it is believed that the two 
houses are the oldest surviving structures in Tucson. Hie structure 
at 173 North Meyer is reported to have been built in 1848, but there 
is no documented proof. Both hones were definitely in existence in 
1862, but are reportedly older. The hemes are open to the public. 

Spanish-Colonial Revival Style 

Tenple of Music and Art (two) at 330 South Scott was built in 
1926 by the Saturday Morning Musical Club of Tucson. The architect of 
the elegant spanish-style theatre with restaurant and office spaces 
was Arthur Hawes. The building was put on the National Register of 
Historic Places in 1976, and in 1986 it was closed for extensive reno
vations needed in order to pass city building codes. The Tenple is 
planned to be "the heart of the Arts District," and will beocme the 
permanent heme of the Arizona Theatre Company. 
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Arizona Inn (two), 2200 East Elm, was built during the 1930's 
and was placed on the National Register of Historic Places in 1988. 
The Inn is internationally knewn for its elegant ambience and immacu
late grounds with extensive flower beds, ttie Inn was built by 
Isabella Greenway, with architect M.J. Starkweather. The furnishings 
are all handmade and cone fratt Isabella Greenway's furniture factory 
called The But, which she established during the Depression to employ 
disabled World War I veterans. The Inn has an atmosphere of elegant 
civility, casual elegance and restfulness. 

Broadway Village, 3016 East Broadway, was built in 1939 by 
Tucson developer John Murphey and architect Josias Joesler. it was 
one of Tucson's first shopping centers and was designed after shops in 
Patxcuaro, Msxioo. The design makes extensive use of Mexican tile, 
narrow brick walkways, and street trees. Che of the restaurants in 
the complex, Scordato's at Broadway Village, was chosen by one 
respondent as his/her favorite place in Tucson. 

Old County Courthouse in El Presidio (five), 115 North Church 
Avenue, was built in 1929 by architect Roy Place. Hie outstanding 
feature of this structure is its brightly colored tiled moorish dcms, 
as well as its Spanish Colonial architectural detailing. The done can 
be seen fron many spots in the downtown area and serves as a visual 
landmark as well as a strong reminder of Tucson's past. The Court
house also has an arcaded central courtyard. 

Mediterranean Style 

Villa Carondelet, 6770 East Carondelet, was built as an ele
gant private mansion (La Casita) in 1926 by Charles Belin in the 
middle of 175 acres on the city's FAR east side. Ihe hone was built 
in the Mediterranean style , making extensive use of inported woods and 
tiles. In 1931, the Sisters of St. Joseph of Carondelet purchased the 
property frcm Belin and converted it into a girl's school. La Casita 
was converted into the administrative offices. In 1978, the Hillhaven 
Corporation bought the property for a planned retirement ocranunity 
(Villa Ccmpana) and began restoration on La Casita. Hillhaven is 
applying for listing with the National Register of Historic Places. 
The grounds have lost much of their original ambience through the 
addition of residential apartments and are not open to the general 
public. 

3. Use 

Another way to categorize the buildings or localities 
characteristic of Tucson is by use or function. This can be further 
subdivided into three use types: leisure activities (including shop
ping) , business activities, and private property. 

Leisure Activities. The following buildings are used by the 
general public for leisure activities: 



Hotel Congress (chosen by two respondents) 
Temple of Music and Art (two) 
Arizona Inn (two) 
Broadway Village 
Old Town Artisans 
San Xavier Mission (three) 
Any Circle K 
Ventana Canyon (two) 
La Palcma 
La Casa Cordoba/lMA historic block (parts open to public) 

Business activities (open to public): 

Williams Addition 
County Courthouse (five) 
Downtown Tucson (three) 
Dcwntown Railroad Station 
Old Main (two) 

Private property (closed to public): 

Rock houses at 4500 West Speedway 
Snob Hollow 
Barrios Viejo (four), Historico, San Antonio 
La Casa Cordoba/IMA Historic block (parts closed) 
Papagoville 
Villa Carondelet 



APPENDIX D 

CHECKLIST OF PLACE-ENHANCING 
DESIGN OPPORTUNITIES 
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Checklist of Place-Enhancing Design Opportunities 

1. Image of the Arts District 

A. Stress the authentic, unique character of Tucson 

a. Emphasize the ethnic heritage 
b. Account for the seasonal climatic influences 
c. Keep historic structures in everyday use. 

B. Maintain the urban character of the Arts District 

a. Emphasize the diversity of defined areas within the 
District 

b. Enforce zoning regulations to protect viewsheds, control 
building heights, maintain the pedestrian environment, and 
protect existing architectural diversity 

c. Provide a sense of variety, imageability, surprise 
d. Design a variety of open spaces. 

C. Identify the Arts District with its surroundings 

a. Restore original facade treatments 
b. Canmunicate a hierarchy of street scapes and pedestrian 

pathways 
c. Involve artists/craftspeople in streetscape design 
d. Provide visual continuity within District through facade 

restoration, 

D. Install appropriate and adequate landscaping 

a. Use native species 
b. Provide climate-mitigating materials to enhance the winter 

sun and provide summer shade 
c. Utilize mechanisms that provide filtered light to maximize 

shadow patterns on textured surfaces. 

2. linage of the Arts Facilities 

A. Maintain the existing diversity of styles and uses 

a. Restore historic structures 
b. Maintain the juxtaposition of old and new 
c. Use appropriate colors, textures, materials 
d. Stress multiple-use facilities 
e. Provide permanent and temporary public art. 

B. Enhance focal points 

a. Maintain views of and from sites 
b. Install place-enhancing public art 
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c. Eiploy promotional techniques to reinforce images 
d. Use as locations for variety of events and activities. 

C. Enhance historic structures 

a. Protect views of and from site 
b. Install place-enhancing public art 
c. Hrplqy promotional techniques to reinforce images 
d. Use as locations for variety of events and activities. 

3. Actvities Within the Arts District 

A. Arts and arts-related activities 

a. Provide family-oriented atmosphere (i.e., clean, safe, 
attractive) 

b. Stress history, tradition and culture of Tucson 
c. Consider seasonal changes in audience and climate 
d. Employ pranotional techniques to draw various audiences 
e. Utilize a variety of locations for activities and events 
f. Stress multiple-use facilities 
g. Stress place-enhancing public art 
h. Provide public amenities such as water fountains and 

refreshment stands. 

B. Opportunities far arts education 

a. Include visual and performing arts 
b. Include crafts demonstrations, hands-on experiences 
c. Provide opportunities for public forums 
d. Stress history, tradition and culture of Tucson 
e. Coordinate with special events and activities. 

C. Special events and programs 

a. Consider the relationship between art, place and audience 
b. Consider seasonal differences in and for audiences 
c. Stress history, tradition, culture of Tucson 
d. Consider promotion and timing 
e. Establish different locations for events 
f. Install place-enhancing public art. 

4. Promotional techniques and applications 

A. Involve artists and public in Arts District 

a. Support and promote local and regional artists 
b. Vary exhibits and shows 
c. Hold public art and design competitions. 
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B. Use promotional techniques to attract a variety of users 

a. Vary exhibits and shows 
b. Provide easy access to art 
c. Hold public caipetitions 
d. Bring art to schools and public with docent program 
e. Coordinate public relations efforts between agencies 
f. Set up central coordinating manager responsible far all 

agencies. 

C. Maintain a wide variety of promotional applications 

a. Consider promotional opportunities within the Arts 
District 

b. Consider seasonal differences in audiences 
c. Utilize all advertising opportunities 
d. Involve local and regional journalists and filmnakers 
e. Design place-indicating brochures, posters, pamphlets, 

banners, tee-shirts and mementos 
f. Involve galleries outside District in promotion 
g. Involve schools and colleges in promotion 
h. Coordinate promotional efforts between management agencies 
i. Involve Chamber of Conrnerce in national promotional 

efforts. 
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